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FOREWORD 1.

1.1 INTRODUCTION

Purpose

This project was undertaken as a component of the Quebec/Ontario High Speed Rail Study, a joint
project of the Quebec, Ontario and Federal Governments. The acquisition of reliable data on current
travel patterns is a critical component of the Study. This data will form the basis for the developmert
of a detailed understanding of the travel market in the Quebec-Windsar Corridor without High Speed Rail
(HSR) and a means of understanding the changes in each sub-market which may resuit from the
introduction of HSR.

The purpose of the Travel Intercept Surveys was to obtain revealed preference data on each of four
modes of travel in the Corridor -- auto, air, rail and bus. Revealed preference data consists of current
passenger flow information including O/D’s, trip purpose, fares paid, access modes and passenger
characteristics.

The Companies

As prime contractor on the Travel Intercept Surveys, Consumer Contact Limited assumed full
responsibility for executing the project.

In addition, Insignia Marketing Research, provided support in questionnaire development, pre-test
evaluation and sample design and undertook the expansion and analysis of the survey data.

Deliverables
The complete findings of the Travel Intercept Surveys are delivered in four components:
1. Final Report - summary of key findings and detailed description of methodoiogy.
2. Computer Summary Tabulations - Summer, Fall, Winter Combined--Annual Expansion.

3. Code Book - February 26/93 -- data file descriptions, zone definitions, code lists and
blank questionnaires.

4. Set of 20 Diskettes containing final expanded data for each completed travel survey

interview.
Number of Disketies
TJOTAL  Summer Fall Winter

Air 4 1 2 1
Rail 4 1 2 1
Bus 4 1 2 1
Auto 8 2 3 3

20 5 9 8

CONSUMER CONTACT LIMITED
November, 1893



1.2 EXECUTIVE SUMMARY

Methodolo
o A total of 61,468 interviews were conducted with travellers in the Quebec-Windsor

Corridor between August 1992 and January 1993
o The survey was conducted in 3 separate waves:
August/92 - to represent the summer season
October/November/92 - to represent both the spring ang fali seasons
January/93 - to represent the winter season
o Four different modes of travel were surveyed:

Automobile - Passenger vehicles were sampled (by license plate recording}
at 10 locations along the Corridor. Questionnaires were mailed t©
83,170 motorists, of which 26,227 (31.5%) were returned in useable
form.

Air - Just aver 10,000 interviews were completed with passengers in departure
lounges prior to flight departures. A similar number of handouts (with
mailback questionnaire) were given to late arriving passengers, of which
26% were completed and returned, for a useable sample of 12,383
interviews.

Rail - A total of 13,696 useable interviews with rail passengers were conducied
on board trains.

Bus - Some 9,152 useable interviews with bus passengers were conducted on
board intercity buses.

o Highway volume of traffic data was supplied by the Ontario and Quebec ministries of
transport to enable expansion of the automobile survey to an estimate of total automobile
travel within the Corridor (trips of 50km+) during the calendar year 1992.

o Passenger load data was supplied by the carriers to enable expansion of the public
mode surveys to an estimate of total public mode travel within the Corridor during the
calendar year 1992.

o Complete raw data files have been supplied to the ministries and to the forecasting
consultants working on the High Speed Rail project. Only a general overview of Corridor
travel patterns is provided in this report, along with a detailed record of survey
methodology.



Qverview Of General Travel Patterns

(o]

Auto travel accounts for 91% of the 108 million person trips taken within the Quebec/Windsor
corridor 50km or more in distance. At the present time, rail carries only 2.7% of all traveilers.

The rail passenger is typically travelling for non-business reasons (73%). This is similar o the
profile of bus and auto travellers. The air travel segment, in contrast, is largely skewed toward
business travellers (73%).

In appealing to non-business travellers, then, the auto market, by virtue of its size, must
represent the prime target market.

However, even with business travellers, the auto market represents 8 out of 10 business
travellers. Air is still only a minority (13%), even though most travelling by air are on business.

About half (52%) of individuals travelling within the corridor are on an overnight trip. The
average number of days away is 1.9 days.

In the case of the current rail passenger, 80% are travelling overnight, with an average number
of days of 4.2.

Some 95% of travellers within the corridor are destined to Southern or Central Ontaric/Quabec.
Only 5% are bound to other provinces, countries or northern regions.

The average party size is typically quite small - 1.9 individuals. It is somewhat higher for auto
travellers (2.0) and lower on public modes (within the 1.2 to 1.4 perscn range).

The average cost per trip is $22 (per person, one-way). Air travel (at $233) is considerably more
expensive than each of the other three modes.

STATISTICAL SUMMARY
Total Auto Air Rail Bus
Person trips (50km+) (in millions) 108.8 98.0 4.1 2.9 2.8
Share of Trips By Mode 100.0% 91.2% 3.8% 2.7% 2.4%
Purpose of Trip 100% 100% 100% 100% 100%
o Business 21% 19% 73% 27% 17%
o Non-business 79% 82% 27% 73% 83%
Duration
o Overnight 52% 50% 76% 80% T4%
o Average Nights 1.9 1.7 5.0 4.2 3.9
Destination
o Within corridor area 95% 95% 84% 95% 97%
o Other provinces, countries, northern
regions 5% 5% 16% 5% 3%
Party Size
o Average 1.9 2.0 1.3 1.4 1.2
o Per person cost per trip (one-way) $22 $12 3233 $50 336




OVERVIEW OF METHODOLOGY 4.

2. DATA COLLECTION METHODOLOGY

21 Seascnal Representation

The surveys were conductaed in three separate waves and expanded to represent the full calendar year
of 1992.

Survey Period Expanded to Represent Months
August, 1992 Summer, 1992 (June 16-Sept.15) 3.0
Oct./Nov., 1992 Spring, 1992 (Mar.16-June 15) 5.5
Fall, 1992 (sa::t.m-Nov.sm
January, 1993 Winter, 1992 (Dec.01-Mar.15) 3.5
12.0

2.2 Sample Sizes

In total, over 80,000 interviews were conducted with Corridor travellers during the entire period.

NUMBER OF COMPLETED AND USEABLE INTERVIEWS

SUMMER FALL WINTER
Target | Actual | Target | Actual | Target | Actual
Air 3500 | 1,951 | 6,300 | 6,889 | 3,500 3,553
Rail 3,200 3,963 6,400 6,327 3,200 3,406
Bus 2,200 2,213 4,400 4,445 2,200 2,494
Auto* 6,800 | 8210 | 15100 | 14,776 | 3,600 3,241
TOTAL 15,700 | 16,337 | 32,200 | 32,437 | 12,500 | 12,694

Grand Total -- Target 60,400
Actual 51,468

* Automobile trips of less than 50 km were excluded from the report and data
files resulting in "in-tab" auto samples of 7,805 (Summer) and 13,292 (Fall).




2.3 Special Surveys

In addition to the above described surveys, two special surveys were conducted as follows. Each of
these surveys has been reported separately io the Project Manager in memo form.

2.3.1 Buttonville Airport

This airport was closed for maintenance during the Fall interviewing pericd. A separaie
survey of 10 outbound flights was conducted Nov. 15 to 19, 1992 to develop an
independent profile of the Buttonville user. A total of 81 interviews were completed.

2.3.2 Service Centre Auto Interviews

During the Fall wave, the licence plate crews were unable to continue recording plates
after 1700 due to darkness. At each of the five locations on Highway 401, the recording
crew moved to the nearest service centre exit ramp and continued recording vehicles
exiting to the service centre from 1700 to 1859. These vehicles were not used in the
main auto survey. However, a separate mailing was made {resulting in 202 useable
returns) to determine the extent to which the characteristics of service centre users differ
from that of through traffic.

2.4 Public Modes

For each public mode, the sampling universe consisted of all scheduled departures between Corridor
cities.

A sample of departures was selected to cover all city pairs for each mode. Disproportionate sampling
was employed to ensure adequate samples in smaller routes. {Appendix B)

For all public modes, the basic sampling unit was the household party. [f more than one person from
the same household was travelling together, only one person was asked to complete the questionnaire.

The questionnaire for each mode was designed to be self-administered. Copies of all guestionnaire
versions used in the Fall wave will be found in the Code Book (under separate cover). (Appendix A}

Air travellers were interviewed in airport departure lounges prior to boarding. Late arrivals were given
a mailback kit containing questionnaires (both English and French) and a return envelope, to complete
on board and mail at the next stop. After each sampled flight departure, the total passenger boarding
count was obtained from the ground crew. (Appendix C.1)

Rail travellers were interviewed on board the train. The interviewer covered both coach and first class
passengers and made sure to include at least a few of the passengers boarding at each stop enroute.
Passenger counts were obtained from the conductor, including the number on board at initiat departure
and the number boarding at each stop enroute, separately for coach and first class. (Appendix C.2}

Bus travellers were interviewed on board and included passengers boarding at stops enroute. The
interviewer recorded the total number of passengers beoarding at each stop. On multi coach depariures,
the carrier was contacted to determine the total number of passengers carried on that departure.
{(Appendix C.3)



2.5 Automobile

Passenger vehicles were sampled at 10 locations along the Corridor. Each location was surveyed in
both directions on a Sunday ("weekend") and on one weekday (Tuesday, Wednesday or Thursday) for
each wave.

All 10 locations were surveyed in the Summer and Fall. For the Winter, a smaller survey covered oniy
6 locations.

Road crews managed by MTO and MTQ recorded license plate numbers and conducted highway counis
(of eligible vs. non-eligible vehicles) during the scheduled survey periods. The survey day was set {0
be at 0700 to 1859. During the fall and winter waves, reduced daylight hours necessitated a shorter
survey day. At each location, automobile vehicle counts were maintained 24 hours a day for a severn-
day period.

Each ministry obtained the name and address of the registered owners of the observed vehicles. As
well, MTO obtained this data from the states of Michigan and New York.

The auto survey universe is limited to vehicles registered in Quebec, Ontario, Michigan and New York
only.

All names and addresses were supplied to Consumer Contact along with a code identifying hour of
observation, location, direction and day of week. This code was included on the questicnnaire which was
mailed out to each vehicle owner. (Appendix D)



3. DATA CLEANING

31 Origin/Destination_Logic

Extensive tabulations were run on all public mode data files to ensure consistency between:
- true origin and destination (Q. 8/14)
- boarding and alighting terminals {Q.11/12), and
- travel leg/direction on vehicle surveyed.

Automobile files were examined to ensure that stated O/D was consistent with the direction and location
of observation.

All inconsistent questionnaires were examined individually and corrected whenever a logical answer
could be clearly inferred from context. Whenever a logical solution was not available, the questionnaire
was deleted from the data file.

3.2 Checks For Qutlying Values

All questions involving dollar amounts were tabulated by length of O/D. Distributions were checked on
the elapsed time questions (10a/13a).

Questionnaires with values outside the normal distribution were examined individually.

Responses were not changed except in cases where it was clearly apparent that the respondent had
made an error or had misinterpreted the question. These cases were corrected whenever a logical
answer could be clearly inferred from context. Otherwise, the value was deleted and replaced with a
non-response code.

Example: some bus commuters gave a total monthly bus pass cost at Q.2a. This was divided by 20
to obtain a daily round trip cost.

Example: some travellers incorrectly stated egress time (Q.13a) as the time from leaving boarding
terminal (Q.11) to arriving at final destination (Q.14). These times were deleted and replaced with norn
response.



i3 Missing or Multiple Response

Any questionnaire without a clearly defined origin and destination was deleted from the data file.

Other missing answers were coded as "not stated”, except for trip purpose, and questions where a valid
response was necessary for expansion.

Non-response on trip purpose was generally less than 1%. These were assigned code 8 ("other”).
Values were ascribed for the following questions needed for expansion. (Appendix I}

Public Modes
Q.2b - type of fare {Rail only)

Q.3¢ - number of household members
Auto
Q.7b - number in vehicle
Procedures were established to select a single response when multiple responses given. (Appendix i}

34 Ascribing Zones for Toronto, Montreal and Quebec City Metro Areas

Significant numbers of respondents starting or ending trip in one of the 3 major metro areas did not
provide a response detailed enough to determine correct zone. (Eg: "Toronto” with no postal code,
address or landmark.)

An ascription procedure was developed using the response to "type of place" to attach a zone code o
every origin and destination in these three cities. (Appendix I)

For other cities and towns, the central or downtown zone was assigned to non-specific “city name”
responses.



4. EXPANSION METHODOLOGY
4.1 Public Modes
For each wave, the following staged procedure was used to expand the survey data to the full season.
4.1.1 Expansion to number of passengers represented by each questionnaire.
Since only one interview was completed per household party (see 2.4), each
questionnaire was first weighted by the number of household passengers traveliing
together {&.3c).

4,1.2 Expansion to total passengers on surveyed departure.

Number of household passengers weighted up to total number of passengers on
departure (i.e. flight, bus, train) separately for:

- gach boarding point enroute (bus and rail only)
- First class/coach (rail only)
- in lounge/mailiback (air only)

4.1.3 Duplication of interviews to fill empty cells

Before expanding to the survey week (4.14) it was necessary lo fill in empty cells in the
weighting matrix. Empty cells occurred rarely in the Summer and Winter waves, but
more frequently in the Fall wave when weighting was done by hour on weekdays and
in two-hour segments on weekends. To fill each empty cell, interviews were duplicated
from the closest comparable cell. (Appendix E)

4.1.4 Expansion to survey week.
Separately for:

- travel leg/direction
- weekend/weekday (summer/winter)
- hour of departure within weekend/weekday (Fall only)

Note(1) The necessary passenger load data for each of the three survey weeks was
obtained from the carriers and Pearson airport to cover all public mode routes
except for:

- Air routes where neither origin nor destination was Pearson,
- all Voyageur bus routes.

in these cases, expansion to the full survey week was accomplished by factoring
up from the number of surveyed departures in each expansion cell, to the total
number of scheduled departures in that cell.

Note(2) Fali data can be analyzed by hour of departure (0600 to 0659 etc.). for
weekdays and by two-hour segments (0600 to 0759 etfc.) for weekends.
Summer and Winter data files are not large enough to permit analysis by hour.

Note(3) Do not attempt to analyze any data by day of week. Analyzable by weekend
iweekday only.
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10.
Expansion to season.

Each carrier (with a few exceptions detailed in Appendix F) supplied monthly passenger
loads for an entire year for each route. This data was collapsed into the three
"expansion" seasons (summer, spring/fall and winter), and a seasonal expansion factor
created for each route.

Multiple exposure reduction factor

This final adjustment corrects for instances where a particular traveller had more than
one chance of being included in the survey.

Since each travel leg was surveyed independently, a traveller taking a trip that covers
more than one of the trave!l legs has a greater chance of being included in the survey.

The number of travel legs covered (duplication factor) was determined for each public
mode interview. The expansion weight for that interview was then divided by this
duplication factor to create a final expansion weight to produce data on total system
travellers.

4.2 Automobile - Summer and Fall

The following procedures were used to adjust each of the Summer and Fall Automobile surveys.

421

422

423

Adjustment for non-response

Different response rates were obtained from each province/state. As well response from
business addresses (i.e. autos registered to a company or organization) was less than
from residential (private individual) owners.

Completed returns were factored up to original mailouts using an 8 cell matrix
{province/state by business/residential).

Adjustment for duplicate observations on same day

A number of vehicles were observed twice at the same location on the same day (i.e.
going and returning on a shorter trip). Because it was felt that a respondent receiving
two forms would be less likely to return both forms, one observation was randomiy
selected for mailout. The completed return was then doubled to account for the two
ohservations.

This procedure was not done on the Summer wave. (While duplicates had been
removed, the need for coding them for subsequent expansion adjustment was not
anticipated.) Procedure 4.22 was introduced as an improvement for the Fall wave.

Duplication of interviews to fill empty cells

Due to short term weather difficulties particular one or two hour segments of observation
were missed on certain days. These were filled by duplicating interviews from the
nearest comparable cell.

As well, during the Fall wave, observations at most locations were unable to continue
beyond 1659 due to darkness. Interviews from 1600 to 1659 were duplicated to fill the
1700 to 1859 period. (A comparison of these two time periods in the Summer wave
showed no significant difference by purpose of trip.) (Appendix E)
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4.2.5

426

427

4.2.8

429

11
Adjustment for province/state within location/direction/day

Using original vehicle counts by province/state obtained by road crews, the entire file
was adjusted on a 160 cell matrix - province/state(4) by location{10) by direction{2} by
weekend/weekday(2).

Expansicn to one week of traffic (0700 to 1658)

Using the automated traffic counts and manual counts on proportion of gligible vehicles,
total eligible traffic for the survey week was established on an hourly basis for each
location/direction, separately for the weekend (1200 Friday to 1158 Monday) and
weekdays (1200 Monday to 1159 Friday).

The entire data file was expanded to the full survey week (12 hour days) using a 480 cell
matrix (12 hours by location(10) by direction(2) by we/wd(2).

Expansion to season

Total traffic in each season was estimated for each locaticn by using recognized
procedures provided by the Quebec and Ontario ministries.

For Ontario locations, an Average Daily Traffic (ADT) estimate was determined using
both the Summer and Fall Survey data by location. This was then translated into an
Average Annual Daily Traffic (AADT) estimate, using provided factors, through fo
seasonal factors (SADT, WADT, and SAWDT) to create seasonal projections. The
appropriate daily estimate for each season was multiplied by the total number of days
in the season.

For Quebec locations, similar adjustment factors to reflect variations were applied, as
provided by the Quebec government.

See Appendix G for a detailed description.
Multiple exposure reduction factor

This adjustment corrects for instances where a particular vehicle can pass by more than
one observation location during the reported trip.

The number of observation locations passed is determined for each vehicle and the
expansion weight (at 4.26) is divided by this number.

Expansion to 24 hour estimates

Using the seasonal estimates discussed in 4.26 an expansion factor was created for
each location by weekend/weekday (20 cell matrix) to estimate eligible vehicles on a full
24 hour basis.

Expansion to total auto travellers

Up to this point, all expansion has been done on a vehicle basis. This final stage

multiplies the expansion weight at 4.28 by the number of people in the vehicle to obtain
an estimate of total travellers.



4.3

12.

Automobile - Winter

4.3.1

4.3.2

433

4.3.4

435

4.3.6

437

4.3.8

439

Because of anticipated weather problems and the shorter period of daylight, it was not
considered feasible to conduct a full scale automobile survey in January.

A decision was taken to re-use the Fall auto data base. In faci, the entire Fall data file
was duplicated and then re-weighted using Winter fraffic counts to simulate Winter
automobile travel.

Special Winter "mini wave"

However, in doing this, there was concern that some basic characteristics (such as
business/non-business) might differ from Fall to Winter.

To check for this a smaller automobile survey was designed for January with the
objective of completing a minimum number of interviews (600) at each of &
representative locations.

The resuits of this mini wave were compared on an unweighted basis, with comparable
unweighted interviews (same locations/times of day) taken from the Fall data, to
determine the extent and nature of differences between Winier and Fall auto travellers.

Differences were found by age/sex of driver, trip purpose and length of trip. (Appendix
H)

Winter drivers were more likely to be younger and male (smali differences but consistent
across all locations).

There were differences in the proportion of business/non-business travellers in the
Winter. However, the direction and extent of difference varied by location and wefwd,

There was a general trend to shorer trips in the Winter, but again, this was nol
consistent across all locations.

Special adjustments to simulated Winter Data File

The Fall auto data file was duplicated and all adjustments up to 4.23 retained. At this
point, the following special adjustments were made to the simulated file in 3 stages.

Overall adjustment by age within sex made to entire data file.

Trip purpose (business vs. non-business) adjusted separately for each location by
weekend vs. weekday.

Note: Only locations 2, 4, 5, 7, 8 and 0 were surveyed in the Winter. Factors calculated
for location 2 were also applied to 1 and 3. Location 5 factors applied to 6. Location O
factors applied to 9.

Trip length adjusted separately for each location by weekend/weekday.

At this point, weighting procedures 4.24 to 4.29 were applied to the simulated Winter
data file using Winter traffic counts and estimates.
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KEY SURVEY RESULTS

5. CORRIDOR TRAFFIC OVERVIEW

5.1 l li

During 1992, an estimated 108 million person trips of 50 km or more in distance were taken within the
Quebec/Windsor corridor. (Note: the Auto survey included only vehicles regisiered in Ontario, Quebec,
Michigan and New York State)

Among these trips, by far the dominant mode is the automobile, accounting for as many as 91%. Note,

from the table below that each of the public modes account for a significant volume of traffic -- 2.5 million
trips by bus, 2.9 million by rail and 4.1 million trips by air.

ONE-WAY PERSON
TRIPS - 1992
# %
Total 108.557.000 100
Auto 98,993,000
Air 4,086,000 4
Rail 2,915,000 3
Bus 2 563,000 2

5.2 Modal Spiit by Distance Travelled

The following two tables illustrate the modal spiit by distance travelled and specific superzone origin and
destination pairs.

Most air and rail trips are over 300 km. However, the auto still remains the most popular mode.

ONE-WAY PERSON

M T
50 - 100 - 200 -
100 km 200 km 300km 300 kmt
% % % %
Air * * 1 26
Rail . 4 4 1
Bus 2 3 7 4

+ Excludes "All Other®, Same Origin/Destination

*  Lessthan 0.5%




Passengers by Mode 1992 (000)
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i ir : Jotal Auto Air Rail Bus
Quebec-Montreal 6801 6194 48 140 419
Quebec-Ottawa 322 260 32 10 20
Quebec-Toronto 209 104 74 26
Quebec-London 5 2 2 1
Quebec-Windsor 2 0 1 1
Montreal-Cttawa 4509 3839 36 215 419
Montreal-Kingston 278 208 Q 35 35
Montreal-Toronto 2979 1190 1201 470 118
Montreal-London 115 81 19 13 2
Montreal-Windsor 29 14 6 g G
Cttawa-Kingsten 933 836 - 32 65
Oftawa-Toronto 2715 1715 676 201 123
Ottawa-London 152 102 a5 10 5
Ottawa-Windsor 69 55 5 7 2
Kingston-Toronto 2282 1958 10 207 107
Kingston-London 95 85 7 2
Kingston-Windsor 18 12 0 5 1
Toronto-Kitchener/Waterloo 11674 11400 2 34 238
Toronto-London 4541 4151 23 211 156
Toronto-Windsor 1289 1091 64 100 34
London-Windsor 1568 1514 - 34 20
Same origin and destination 5171 5106 11 10 44
Algther 62805 59078 1842 1138 747
TIQTAL 108557 98993 4086 2915 2563
Modal Shares 100.0% 91.1% 3.8% 2.7% 2.4%

* See Appendix J for Superzone Definitions.
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5.3  Modal Split by Season®

The three month summer season accounts for 31% of Corridor person trips. The three and one half
month winter season, 24%. The five and one half month shoulder seasons, in contrast, account for 46%
of one-way person trips.

Total traffic flow is essentially quite consistent throughout the calendar year for public modes. However,
auto travel varies significantly by season -- much higher per month in summer than spring/fall. Lowest in
winter.

SHARE OF TRIPS BY SEASON
Iotal Auto Air Rail Bus
Projected Person Trips  (108,557) (98,993) (4,0886) (2,915) (2,563)
(000} Yo %Yo Y% % %
Summer 31 31 25 27 25
Spring/Fall 46 46 48 44 44
Winter 24 23 27 29 30
* Summer - June 16 - September 15, 1992
Spring/Fall - March 16 - June 15 and September 16 to November 30, 1992
Winter - December 1 to March 15, 1992

ONE-WAY PERSON TRIPS PER MONTH - 1992

Total Auto Al Bal Bus

Projected Person Trips ~ (108,557) (98,993) (4,086) (2,915} (2,563)
(000)

Summer 11,218 10,229 341 262 222

Spring/Fall 9,079 8,279 357 233 208

Winter 7,444 6,505 315 242 220
* Summaer - June 16 - September 15, 1992

Spring/Fall - March 16 - June 15 and September 18 to November 30, 1992

Winter - December 1 to March 15, 1992
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5.4  Distance Travelled by Automobile

The next table shows the proportion of observed vehicles travelling under 50 km and 50 km+ for each
highway location used during the survey.

The propertion of vehicles travelling under 50 km was excluded from the auto survey.

PERCENT OF CBSERVED
Under
20 km S0km+
% %
Highway Location
1. 401/Chatham * 99
2. 401/Woodstock i6 84
3. 401/Guelph 15 85
4, 53/2 Brantford 42 58
5. 401/Napanee 5 95
8. 401/Prescott 15 85
7. 7/Perth 18 82
8. 40/Rigaud 7 a3
9. 40/Louiseville 5 85
0. 20/8t. Eugene 7 93
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6.0 TRIP CHARACTERISTICS

6.1 Purpose of Trip
Only one in five (21%) person trips of 50 km or more within the Comidor are taken for business purposes.

However, while this ratio holds fairly constant for auto, rail and bus, the picture for air trips is quite different.
As many as 73% of air trips are for business purposes, only 27% for non-business reasons.

That does not mean, however, that most business travellers prefer air carriers. In fact, as many as 81% of
business trips are taken by car, only 13% by air. Of the 81% auto business trips, the majority of these trips
tend to be short hauls (i.e. Toronto to Kitchener-Waterloo, Quebec to Montreal, etc.) Air business trips
are concentrated on the longer routes (i.e. Montreal to Toronto, Ottawa to Toronto).

Existing rail and bus travel, as noted, is dominated by non-business travellers -- particularly those visiting
friends and relatives and on a vacation or recreation trip.

Total Auto Alr Rail Bus
Projected Person Trips (000)  (108,557) (98,993)  (4,086) (2,915)  (2,563)
% % % % %

NET BUSINESS @ 27

21 19
NET: NON-BUSINESS @ 27 @
4 5

- Commuting to/ffrom work
- Going toffrom university/

college 4 3 2 8 12
- Vacation/recreation 21 22 11 23 5
- Shopping/personal business 10 10 2 7 8
- Visiting friends/relatives 40 41 10 32 42
- Dther 1 1 1 1 1

R -WAY P P
Business Non-Business
"Vo 0/0

Mode of Travel
Auto
Air
Rail 3 2
Bus 2 2

Business air travel tends to be higher {(80% to 90% of air trips) for city pairs within the Corndor. The
proportion of business travel is lower when one end of the air trip is outside the Corridor.

Rail travel for business tends to be higher {30% to 49%) for mid-range trips such as Quebec/Montreal,
Montreal/Ottawa, Toronto/London etc., and much lower for out of Corridor rail travel.

Bus business travellers are more prevalent on Quebec/Montreal/Ottawa and Toronto/Windsor routes
{20% to 40%)

The proportion of business travel for selected city pairs by mode will be found in Section 8.3.
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6.2  Weekend Versus Weekday

Weekends defined as the three day period between noon Friday and noon Monday, account for just over
half (56%) of person trips within the Corridor.

However, this is primarily the result of car travellers. With air travel, only 39% are weekend trips, rail 44%
and bus 48%.

ONE-WAY PERSON TRIPS - 1992

Total Auto Alr Bail RBus
Projected Person Trips (000) (108,557) (98,993) (4,086) (2,915) (2,563)
% Yo % % Yo
Weekday 44 42 62 586 52

{noon Monday - 11:59 Friday)
Weekend

(noon Friday - 11:59 Monday) CS_G) 58 @ @ @

6.3  Trip Duration
The average trip duration is 1.9 nighis away. However, this varies significantly by mode.

For example, as many as half of auto travellers {47%} are on day trips resulting in an average of only 1.7
nights away. Those travelling on public carriers, in contrast, are typically away for between four and five
nights. Only one in five is on a day trip. :

However, even though car trips tend to be much shorter, because of their sheer volume, they still account
for the majority of long stay trips. For instance, car is the chosen mode for as many as 78% of trips of eight
for more nights away from home.

ONE-WAY PERSON TRIPS - 1992

Total Auto Air Ball Bus
Projected Person Trips (000) (108,557) (98,993) {4,086) {2,915) {2,563)
Y% % % Yo
None 20 16 20
One 18 16 18 18 18
Two 17 17 16 21 21
Three 7 6 10 14 12
Four 3 3 8 8 7
Five to seven 5 5 10 10 9
Eight to twelve 2 2 6 4 3
Thirteen o nineteen 1 1 4 2 Z
Twenty to twenty-nine - * 2 1 1
Thirty or more " * 2 2 2
Not stated 3 4 4 &
Average (Nights) @ 1.7 5.0 4.2 3.9
_NUMBER OF NIGHTS AWAY
Q 1-2 -7 8+
%o % % %
Auto 96 90 83 G
Air 2 4 7 12
Rail 1 3 8 6

Bus 1 3 4 4
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6.4 Qrigin Superzones

Predictably the most common one-way trip points of origin are Greater Toronto (17%) and Greater
Montreal (15%).

However, they increase in importance among those travelling by public transportation, as the following
table illustrates.

Auto trips are far more dispersed in points of origin, clearly relating to the modes’' flexibility.

ONE-WAY PERSON TRIPS - 1992

Total Auto Air Rail Bus

Projected Person Trips {000)  (108,557)  (98,993) (4,086) (2,915) (2,563}
% % % % %

Western Canada * * 7 * *
Greater Windsor 2 2 2 3 2
Western Ontario 4 4 1 3 1
Greater London 6 6 2 6 ]
Greater Kitchener - Waterloo 8 9 1 1 8
Waest Central Ontario 8 9 1 5 2
Hamilton - Wentworth 2 2 1 1 1
Greater Toronto @ 17 @ -
Central Ontario 4 5 1 2 2
Greater Kingston 4 4 * 5 6
Eastern Ontario/Western Ontario 6 7 2 3 4
Greater Ottawa/Huli 5 5 16 10 15
Greater Montreal @ 14 @ 23
Eastern Quebec 8 9 2 1
Greater Quebec City 4 4 4 3 10
Eastern Canada 1 1 3 2 1
Northern Ontario/Quebec 1 1 2 b 1
United States 3 3 4 3 i
Rest of the world * - 2 * *
* | ess than 0.5 percent
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6.5 Destination Areas

Destination superzones reflect a similar pattern to the origin superzones -- Toronto and Montreal
dominating, particularly with public carriers.

ONE-WAY PERSON TRIPS - 1992

Total Auto Air Rail Bus
Projected Person Trips (000) (108,557) (98,993} (4,088) (2,915) (2,563)
% % % % %

Waestern Canada

Greater Windsor

Western Ontario

Greater London

Greater Kitchener - Waterloo
Waest Central Ontario
Hamitton - Wentworth
Greater Toronto

©

Central Ontario
Greater Kingston

m...g_se_s_s..nm_n_s-q

Eastern Ontario/Western Quebec
Greater Ottawa - Hull

iy
(o))

1
Greater Montreal

Eastern Quebec
Greater Quebec City

2
2
5
8
3
L
5
4
5
23
3
g
Eastern Canada 1

e

Northern Ontario/Quebec
United States
Rest of the world

-miihmemmhaemwmmmmw
;.p.*m.p-namzsmweahmumw*

*m_n_ahqemm.nhe—noooommm‘
NNISNNG

* Less than 0.5 percent
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6.6  Type of Piace Tip Began
Most trips begin at private homes (68%). This is not surprising given the high ratic of non-business trips.

However, with air travel, places of business and hotels account for a more significant share of start poinis --
reflecting the far higher proportion of business travellers.

ONE-WAY PERSON TRIPS - 1992

Total Auto Air Rail Bus
Projected Person Trips (000) (108,5657) {98,993) (4,086) (2,915) {2,563)
% % % Yo %5

Private home 70 52 62 64
Place of business 14 13 i5 13

Hotel 7 6 13 8

School/college/university 4 2 2 5 9

Recreational site 2 5 1 2 2

Shopping area 2 2 1 2 3

Other 1 1 1 1 2

Not stated 2 3 1 1 1
6.7 I | Trip En

A similar pattern is apparent with the places that one-way person trips ended -- private homes dominated,
hotels and places of business more popular among air travellers.

ONE-WAY PERSON TRIPS - 1992

Jotal Auto Air Rail Bus
Projected Person Trips (000) (108,557) (98,993) (4,0886) {2,915) {2,563)
% % % % Y

Private home 60 51 63 71
Hotel 15 7 18 7

Place of business 9 14 (19) 8 9
School/collegesuniversity 7 3 1 5 &
Recreational site 3 9 1 3 3
Shopping area 3 3 * 1 2
Other 1 1 * * 1
Not stated 3 3 3 2 2

* Less than 0.5 percent
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, Time to Embarkation Poi

The typical traveller by public mode takes approximately thirty minutes to reach the embarkation point.

Thig varies slightly by mode -- 28 minutes for bus, 28 minutes for rail and, slightly higher, 356 minutes for
those travelling by air.

ONE-WAY PERSON TRIPS - 1932
Air Bail Bus
Projected Person Trips (000) (4,086) (2,915) {2.563)
% %Y Y%
Less than 15 minutes 9 30 28
15 to 29 minutes 38 36 35
30 to 59 minutes 36 22 22
1 1o 2 hours 10 g g
2 to 3 hours 2 1 1
3 hours or more 1 1 1

Not stated

3 3 4
Average No. of Minutes G7.8) (8.2

6.9

Egress Time from Deparure Point

The egress time is somewhat longer -- 40 minutes for bus travellers, 38 minutes for rail traveliers and 48

minutes

if journeying by air.
ONE-WAY PERSON TRIPS - 1992
Air Bail Bus
Projected Person Trips (000) {4,086) {2,915) {2.563)
Yo % Yer
Less than 15 minutes 5 21 17
15 to 29 minutes 26 30 29
30 to 58 minutes 40 22 25
1to 2 hours 16 11 11
2to 3 hours 3 2 3
3 hours or more 3 3 2

Not stated 1 i3

Note:

7 1
Average No. of Minutes (9.3 38. Ga0.3)

The difference in access time and egress time could be that when reporiing access time, only the
time it takes to get to the station is reported and does not include check-in and waiting time to get
on board. Egress time is higher because it is probably reported from the time of arrival and
includes waiting for luggage, customs clearance and time to get out of the station. Another
reasons for the difference is that when surveyed, the access time had already occurred and was
therefore easy to recall while the egress time had not, and therefore the respondents were
estimating the time.
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6.10  Access Public Modes
Between three and four out of ten travellers are dropped off at the terminal by friends.

With air and rail travellers, taxis/limousines are the second most popular means of reaching the terminal.
For bus traveliers, connecting on a local bus or subway is the second most common approach.

- R PS -
Air Rail Bus
Projected Person Trips (000) (4,086) {2,915) (2,563)
% % %o

Dropped off by friend/relative
10 1

Rental car
Car parked near airport/

terminal/station 25 14 5
Taxi/limousine @ 16
Local bus/subway 2 15
Airplane - " 1
intercity bus 1 1 -
Intercity train * - 1
Commuter train * 2 1
Walked cnly * 9 12
Airport/hotel shuttle 3 * *
Miscellaneous 1 * 1
Not stated 2 1 1

* Less than 0.5 percent

NOTE: Columns add to more than 100%, due to multiple answers.
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6.11  Egress Modes

The pattern on egress modes is very similar to the access modes -- dominated by friends/relatives, taxis
and limos for air and rail, local transit for intercity travellers.

B TRIPS -
Air Bail Bus
Projected Person Trips (000) (4,088) (2,915) {2,563)
0/0 0/0 0/0
Picked by friend/relative @ 38
Rental car 13 1 1

Car parked near airportterminal station

20 i2
Taxi/limousine @
2 14

Local/bus/subway ¢
Airplane - 1 1
Intercity bus 1 2 -
Intercity train * - 1
Committee train * 2 1
Walked only 1 9 13
Miscellaneous . * .
Not stated 4 2 g

NOTE: Columns add to more than 100%, due to multiple answers.
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Among those who park at the access point, parking cost is varied by mode.  With air traveliers, the

average cost is $18, rail travellers $7 and bus travellers $5.

PERCENT AMONG THOSE
Alr Rall Bus
Projected Person Trips (000) (1,025) {412) (127}
% % )
No cost 4 33 19
$1 10 $3 1 4 7
$4 to $6 3 7 19
$7 to $9 16 7 6
$10 to $14 22 9 9
$5 1o $19 14 5 a
$20 to $29 13 7 2
$30 or more 14 2 *
Not stated 15 25 36
* l.ess than 0.5 percent
Average Access Cost $16.90 $6.80 $5.50
Average Egress Cost $19.10 $6.70 $5.40
Average Access or Egress Cost $18.00 $6.70 $5.40
AVERAGE PARKING COST
(ACCESS OR EGRESS)
AT SELECTED LOCATIONS
$
Air
Quebec 15.30
Dorval 15.20
Uplands 18.20
Pearson 20.30
London 15.10
Rait
Quebec 7.50
Moantreal 9.50
Ottawa 2.40
Toronto - Union 9.10
L.ondon 8.20
Bus
Quebec 3.00
Ste. Foy 2.00
Montreal 8.10
Ottawa 7.40
Toronto - Downtown 7.70
Toronto - Suburbs 5.60
Kitchener 3.70
London 5.50
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6.13 Taxiimo Costs

Among those using taxis and limousines to reach the terminal, costs are somewhat higher than for those
electing to park. Air taxifimo costs are $25 on average, rail $10 and bus $9. Again, there is no significant
difference between reported access and egress costs.

Projected Person Trips {000) {(1,201) (631) {421)
Yo % Y
No cost 1 1 1
$1 10 $9 6 59 58
$10 to $14 9 21 16
$15 to $19 10 6 5
$20 to $24 23 3 2
$25 to $29 15 1 1
$30 to $34 12 1 1
$35 to $39 g9 1 *
$40 or more 12 1 1
Not stated 4 6 5
* Less than 0.5 percent
Average Access Cost $25.40 $9.30 $8.30
Average Egress Cost $25.30 $10.20 £8.%0
Average Access or Egress Cost $25.30 $9.80 $8.60
AVERAGE TAXV/LIMO COST
(ACCESS OR EGRESS)
Air $
Quebec 20.50
Dorval 24.60
Uplands 22.50
Kingston 12.60
Pearson 31.40
Island 10.60
London 19.50
Rail
Quebec 7.00
Ste. Foy 9.20
Montreal 9.00
Ottawa 12.00
Kingston 8.00
Guildwood 18.50
Toronto 10.40
l.ondon 8.40
Bus
Quebec 7.30
Ste. Foy 8.70
Montreal 8.50
Ottawa 9.80
Kingston 7.10
Toronto - Downtown 10.00
Toronto - Suburbs 10.40
Kitchener 8.30

London 7.80
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6.14  Perceived Total One-Way Travel Costs

Considering all within Corridor travel, the total cost of the one-way journey for air traveilers is most
expensive at $233 per person. For rail travellers it drops to $50 and bus traveliers $36.

Clearly travelling by automobile is least expensive -- averaging $12 in out-of-pocket expenses per person.
Since on average there are 2 person per vehicle, total vehicle cost is about twice the per person auto cost.

Auto® Air Ball Bus

Projected Parson Trips (000) (98,993) {4,086) {2,915) {2,563}
% % % %

Under $10 57 3 8 &
$10 to $29 31 6 24 50
$30 to $49 4 3 25 26
$50 fo $99 2 6 30 10
$100 to 3199 * 25 7 z
$200 to $499 * 42 1 1
$500 to $1000 - 6 * .
Over $1000 - 1 * *
Not stated 6 8 7 5
*Less than 0.5 percent.
Mean Cost Per Person $12 $233 $50 $38
Mean Cost Per Vehicle $24

NOTE: Auto cost based on total out of pocket cost including fuel, parking and rental car costs. Pubiic
mode costs are based on one-way ticket plus per person parking and taxilimo costs,
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Air trips are more fikely to be fonger and auto trips shorter in length. This contributes slightly to the cost
spread between the modes.

The table below compares mean costs by mode by selected O/D pairs. The cost differences beiween
modes remain consistent on an O/D basis. The only exceptions are Toronto/Kitchener and
lLLondorn/Windsor where the bus costs are perceived higher relative to rail.

MEAN COST PER PERSON FOR.

Auto Air Rail Bus

$ $ $ $

ir: rzon

TOTAL SYSTEM TRAVEL 12 233 50 36
Quebec/Montreal 13 197 - 47 32
Quebec/Ottawa 19 233 59 46
Quebec/Toronto 30 242 71 65
Montreal/Ctiawa 11 138 38 27
Montreal/Kingston 12 n/a 41 36
Montreal/Toronto 22 170 70 52
Montreal/London 24 206 54 na
Ottawa/Kingston 10 n/a 30 26
Ottawa/Toronto 18 189 65 45
Ottawa/London 22 205 73 n/a
Cttawa/Windsor 22 234 75 n'a
Kingston/Toronto 13 150 44 32
Kingston/London 15 n/a 57 n/a
Toronto/Kitchener 6 n/a 19 24
Toronto/London 10 107 32 26
Toronto/Windsor 16 171 50 42
London/Windsor 11 n/a 29 30

n/a - sample too small {less than 40)
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7. TRAVELLER PROFILE
7.1 i iti

The majority of air, rail and bus travellers are often travelling alone. Auto travellers, while 42% are traveling
alone, 58% are travelling with 2 to 6 people in their party.

Projected Parties (000) (56,896) (49,450)  (3,144) (2,136)  (2,166)
% % % Y Yo

1 person 46 @ '

2 people 33 @ 16 19 i1

3 people 9 3 3 2

4 people 8 @ 1 2 1

5 to 6 people 3 @ * 1 *

7 to 9 people * * * * *

10 or more people * * * * "

Average 1.9 2.0 1.3 1.4 1.2



30

7.2 Demographic Profile

The sex, age, language and household income of those completing the surveys are illustrated in the next
table. This is not a representative cross-section of travellers, but just the profile of those respondents who
completed the questionnaires. Therefore the results should be treated as a directional indicator of the
types of people travelling and not an accurate profile of all individuals.

Note that auto and air modes are dominated by males, rail and bus with a far higher proportion of fermnales.

ONE-WAY PERSON TRIPS
Total Auto Air Rail Bus
Projected Paerson Trips (000) {(108,557) (98,993) (4,086) {2,915) (2,563
% % % % s
sSex
Male 65 @& G5 42 44
Female 28 27 29 GO GD
Not stated 7 7 6 g 5
Age
Under 20 1 1 2 7 i1
20to 34 27 27 25 37 47
351to 49 39 39 48 30 22
50 to 64 22 23 20 16 11
65 or over 8 g 3 9 7
Not stated 2 2 1 2 1
Language
English 72 71 83 87 67
French 28 29 18 13 33
Type of Industry
NOT EMPLOYED 27 28 13 40 20
EMPLOYED i3 74 87 61 50
Agriculture/mining 3 3 2 1 -
Construction/manufacturing 14 14 14 5 4
Transportation/communications 7 7 15 7 4
Wholesale/retail 10 11 g 7 5
Arts/entertainment * * 1 2 i
Health 3 3 3 3 2
Government 4 4 5 4 4
Education 4 4 3 4 3
Other service 25 26 23 18 17
Not stated 4 3 12 10 iR,
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Demographic Profite {Continued)
ONE-WAY PERSONTRIPS
Total Auto Air Ral Bus
Projected Person Trips (000) (108,557)  (98,993)  (4,086) (2,915)  (2,563)
Yo % % % %
Household Income
Less than $20,000 9 9 4 18 33
$20,000 to $39,999 25 25 9 19 24
$40,000 to $59,999 26 26 18 19 15
$60,000 to $79,999 15 15 19 14 a8
$80,000 or over 17 16 45 20 G
Not stated 9 9 5 10 10
NCOME
<$40K $40K+
% %
Auto 92 91
Air 1 5
Rail 3 2
Bus 4 1

Note: Questionnaires were completed by one member of the household party.

Typically, this is the driver for auto and possibly the head of the party for public
modes.
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7.3 i v n in

Below are two tables that illustrates the extent to which air travel on short haul routes typically connect
through traffic -- often out of the Corridor.

In the case of London Airpont, originating travellers on the London/Pearson route, only 1in 7 are destined
to Toronto. More often the destination is other Corridor points (42%) or outside the Corridor (44%).

The same applies to Quebec City origin air travellers. Oniy 18% are destined tc Montreal. The others
typically pass through.

PERCENT AMONG PASSENGERS ON LONDON/

P N ROUTE -- | Al

%
Destinati
Greater Toronto 14
Greater Ottawa/Hull 21 7
Greater Montreal g 42 Other Corridor
Other Ontario/Quebec 12
Eastem Canada 9 ]
Western Canada 23 44 Qutside Corridor
United States 7
Rest of world 5

£ 1
PERCENT AMONG PASSENGERS ON QUEBEC CITY/
- OR|

%
Destinati
Greater Montreal 18 _
Greater Toronto 26
Greater Ottawa/Hull 12 51 Other Corridor
Other Ontario/Quebec 13
Eastemn Canada 4
Western Canada 11 31 Qutside Corridor
United States 10
Rest of world 6

This same trend holds true for Kingston/Toronto and {to a lesser extent) for Ottawa/Toronto,
Cttawa/Montreal and Windsor/Toronto.

if High Speed Rail is to attract a significant number of these air passengers {particularly those destined
outside the Corridor)convenient stops at Pearson and Dorval will be essential.
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VALIDATION OF SURVEY RESULTS

8.1

Validation Overview

This section attempts to assess the viability of the HSR Corridor survey in three ways.

8.2

821

1. Comparison with Air O/D volumes published by the Aviation Statistics Centre

(ASC).
2. Comparison with the Via '89 survey conducted in 1988 on all four modes.
3 input from participating carriers on how the survey data compares to their own

internal data and knowiedge.

Comparison_With ASC Data

The following table compares HSR survey data with O/D volumes published by the
Aviation Statistics Centre (ASC) for 1992,

With few exceptions the HSR survey estimates tend to be significantly higher than the
ASC survey estimates.

In both cases, the data is an estimate of true airport O/D volume. That is, it includes
all air trips that start and end at airports in the stated cities and does not include trips
connecting to other cities.

The "adjusted” column excludes Air Alliance and Nationair to provide a more direct
comparison to ASC (which does not include these two airlines). However, the adjusted
estimates are very rough. Airline was not a controlled variable in the original sample
selection and the survey is not designed to produce reliable data for individual airfines.
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Cne-Way_ Trips (000)
ASC
HSR_Survey 1982 | Net
Airport O/D Pairs Total Adjusted
Quebec-Montreal 62 14* 27 -13
Quebec-Ottawa 34 4* 4 -
Quebec-Toronto 94 87* a1 +8
Montreal-Ottawa 38 18* L +7
Montreal-Toronto 1410 1330™ 1041 | +289
Ottawa-Toronto 783 783 654 | +129
Montreal-London 17 17 19 -2
Ottawa-London 42 42 28 +14
Toronto-London 26 26 26 -
Montreal-Windsor 7 7 11 -4
Cttawa-Windsor 7 7 16 -9
Toronto-Windsor 84 84 €3 +21
Toronto-Sarnia 24 24 17 +7
Kingston-Toronto 10 10 g +1
* Excludes Alr Alliance
** Excludes Nationair

Methodological Differences

ASC estimates are based on a 1/10 sample of flight coupons taken and reported by the
major carriers. True airport O/D is determined from the start point and the furthest point
on the itinerary, regardless of intermediate stops. ASC excludes non revenus
passengers. As well, Air Alliance and Nationair did not participate in the 1992 ASC
survey.

In simplistic terms, the HSR survey starts with total passengers carried on each travel
leg (data obtained from airlines and Pearson airport). The survey of passengers is used
to determine the proportion of passengers on the travel leg, that are true O/D
passengers. This proportion is applied to the total passengers carried to estimate true
Q/D volume.
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Reasons Why ASC Data May Be Understated

1.

Non-revenue passengers (including dead head flight crew and free points travel)
are not included in ASC but are included in the HSR survey. {Data collected at
Pearson airport indicates 6% to 7% of scheduled passengers are non-revenus}.

Stopovers are not recognized by ASC. An Oftawa to Toronto to Calgary trip will
be coded as Ottawa/Calgary by ASC. If the person actually left the airport in
Toronto to conduct some sort of activity before proceeding to Calgary, the HSR
survey would code him as Ottawa/Toronto.

The 1/10 sample is taken independently by each airline and forwarded o ASC.
ASC apparently has little control over the accuracy or thoroughness of
procedures used by each airline to select the actual samples.

ASC staff are certain that one of the major carriers has been significantly_under-
reporting its volume to ASC. The reason for and extent of under-reporting is
currently under investigation.

8.2.4 Reasons Why HSR Survey Estimates May Be Overstated

8.2.5

1.

Survey Timing - timing of the 3 one-week waves was deliberately chosen o
avoid unusual travel periods. Thus long weekends and peak holiday travel times
{when the proportion of longer trips would be higher) was excluded from the
survey. This would result in a slight overstatement in the proportion of singie leg
domestic trips.

Misinterpretation Of O/D Questions - Although considerable care was taken to
prevent this, it is still possible that some respondents could have confused flight
leg with O&D. One can hypothesize that spoiled questionnaires (deleted from
data base) may have been more likely to involve complex connecting {rips. As
well, a person travelling Montreal to Chicago may incorrectly report this trip as
Montreal to Toronto, ignoring the connection to Chicago. Editers watched
carefully for this. However, the errors would not always be recognizable.

Conclusions

There is some reason to believe that the HSR Survey may be slightly over-reporting
single leg trips within the Corridor (and, conversely, under-reporting connecting trips
outside the Corridor).

However, the magnitude of such over-reporting is substantially less than suggested by

the overall ASC comparison.

Unfortunately, there is no hard data or rationale available on which to base any
adjustment to the current HSR expansion.
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8.3 Comparison _With Via '89
The Via '89 survey (actually conducted in 1988) is the most recent comparable survey attempting
to estimate travel by the four modes within the Corridor.

This section compares Via '89 to HSR '92 on key measures (total trips and percent of trips that
are business) for each of the four modes.

The Via '89 data (supplied by T.E.M.S.) has been re-tabulated using the new "B" superzonas sc
as to be directly comparable to the 1992 survey.

8.3.1 Differences Between Surveys
There are a number of major differences between these surveys that must be considerad
when comparing the results.

1. Time Span - the two surveys are 4 years apart and some differences in fotal
travellers and modal split are likely to have occurred.

2. Timing of Survey - the Via '839 survey was conducted at one point in time (late
spring or summer, 1988, depending on mode). Trip characteristics measured
at this point were projected to the entire year.

The 1992 HSR survey was conducted at three separate points in time and
expanded independently for each season.

3. Sample Size
The number of interviews utilized in 1992 was substantially greater than in 1%88.

Number Of Interviews
Used in Analysis

1988 1892

Air 4317 12,393
Rail 6,721 13,696
Bus 862 9.152
Automobile 9.285 21,097
21,185 56,338
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Co-operation Of Air And Bus Carriers

in 1988 the "competing” air and bus carriers were totally un-cocperative with Via
Rail survey efforts. Interviews with air passengers were conducted (via
handout/mailback)} ouiside the secure area. Interviewers on bus routes had to
stand on the road or sidewalk (off bus station property).

No passenger load data was released by air and bus carriers.

In 1892, all carriers (except for CAl in the summer} cooperated fully with the
survey. Air interviews were conducted in departure lounges with handouts being
given to late arrivals only. All bus interviews were conducted on board.

All carriers provided monthly passenger load data for the enfire 1992 year (and
daily detailed data for the survey weeks). This permitted much more precise
expansion.

Involvement Of Ministries Of Transport

In 1988, each of the ministries provided only limited assistance to the survey.
MTO supplied names/addresses for the sampled plate numbers. MTQ
authorized road blocks at survey sites to permit handouts of survey forms.

1988 expansion relied solely on published AADT data.

In 1992 both ministries were full participants in the automobile survey. Plate
recording was done by the ministries and names/addresses given to Consumer
Contact. In addition to providing published AADT data both ministries
maintained special counts for the survey weeks at each location, and provided
additional data to permit seascnal expansion.
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8.3.2 Air Trips - Via '89 vs. HSR '92
Via '89 estimates for air trips were based primarily on airport O/D data published by ASC
for 1987. At that time feeder carriers were not included in the ASC survey. Estimates
for the smaller routes were derived from scheduled capacity and estimated loading
factors.

The following table compares total air trip estimates for the two surveys for 13 key super
zone O/D's. For all but 3 O/D’s the estimates are reasonably similar.

For 3 O/D's the 1988 estimates were exceptionally high compared to 1982 -
Quebec/Montreal, Kingston/Toronto and Toronto/London.  Tthis may have been a
function of the less accurate data available in 1988 for these feeder routes.

The percent of business travellers is very similar between the two surveys. This is even
more remarkable considering the interviewing difficulties encountered in 1988. (in most
airports interviewers were not permitted into departure areas and the survey was
dependent almost entirely on handout/mailbacks). The Via '89 air survey was conducted
from July 7 to August 10, 1988.

AIR One Way Trips (000) Percent Business
Ratio Ratio
Super Zone (B) O/D’'s 1988 1992 92/88 1988 1982 92/88
Quebec-Montreal 137 48 0.4 74 87 1.2
Quebec-Ottawa 48 32 0.7 84 86 1.0
Quebec-Toronto 91 74 0.8 56 83 1.8
Montreal-Ctiawa 39 36 09 86 82 1.0
Montreal-Toronto 1096 1201 1.1 g3 g4 1.0
Montreal-Hamilton 19 22 1.2 91 91 1.0
Montreal-London 16 19 1.2 75 79 1.1
Ottawa-Toronto 875 6876 1.0 79 88 1.1
Ottawa-Hamilton 22 12 0.6 78 a1 1.2
Ottawa-London 27 35 1.3 52 79 1.5
Kingston-Toronto 18 10 0.5 89 63 .7
Toronto-London 75 23 0.3 66 68 1.0
Toronto-Windsor 77 64 0.8 &g 80 039
TOTAL 13 O/D's 2340 2252 1.0 &0 85 1.1
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8.3.3 Rail Trips - Via '89 vs. HSR '92

Not surprisingly, estimates for total rail trips are quite similar between the two surveys.
In both surveys Via Rail supplied extensive hard data on which to base expansion. (in
fact, expansion methodologies were different for each survey. The 1988 expansion usad
ticket sales between station pairs. The 1992 expansion used total passengers carried
on each trip leg.)

However, the proportion of business travellers exhibits much more variation in 1988 than
in 1892.

This may be due, at least in part, to the fact that the 1988 survey did not obtain separate
passenger load data for first class vs. coach. In 1992 Via Rail supplied separate data
perrmitting independent expansion of first class and coach.

The Via '89 rail survey was conducted between June 17 and July 12, 1988, with
passengers in major railway stations prior to departure. The 1392 survey was conducied
on board.

RAIL One Way Trips {000) Percent Business
Ratio Ratio
Super Zone (B) O/D's 1988 1092 92/88 1988 1992 02/88
Quebec-Montreai 131 140 1.4 42 35 (.8
Quebec-Ottawa 10 10 1.0 14 13 1.0
Quebec-Toronto 21 26 1.4 12 33 2.7
Montreal-Ottawa 195 215 1.1 30 49 1.8
Montreal-Kingston 40 35 0.9 13 38 3.1
Montreal-Toronto 418 470 1.1 17 28 18
Montreal-Hamilton L] 10 1.2 22 42 2.0
Montreai-L.ondon 10 13 1.3 10 3 0.3
Ottawa-Kingston 17 32 1.9 24 43 1.8
Ottawa-Toronto 123 201 1.6 21 33 1.8
Ottawa-Hamilton 4 8 2.1 7 33 50
Ottawa-London 6 10 1.7 10 15 1.4
Kingston-Toronto 146 207 1.4 18 36 2.0
Kingston-Harmnilton 6 2 0.4 3 15 5.0
Kingston-L.ondon 5 7 1.2 3 16 1.8
Torento-London 268 211 0.8 31 33 1.1
Toronto-Windsor 137 100 0.7 11 29 2.6
London-Windsor 34 34 1.0 16 25 1.6
TOTAL 18 O/D's 1580 1731 1.1 22 34 1.5




8.3.4 Bus Trips - Via '89 vs. HSR 82

The estimates for total bus frips produced by Via '89 show significant variations
compared to HSR '92.

The bus component of the Via '89 survey encountered serious fieldwork difficuities and

virtually no industry data for expansion.

During the survey (conducted July 22 to August 5, 1988) interviewers were not allowed
onto bus terminal property and had to hand out mailback questionnaires on the
sidewalks and roads outside bus terminal entrances. Field work was started right after
a major bus strike in June and July,

Passenger load data was not available to Via '88. Total trips were determined from

published schedules using a 70% loading factor.

in contrast, all bus lines cooperated fully in 1992. All interviews were conducted on

board. Every bus line provided detailed passenger

load data for the entire year.

us One Way Trips (000) Percent Business
Ratio Ratio
Super Zone (B) O/D's 1988 1892 82/88 1088 1992 92/88
Quebec-Montreal 725 419 0.6 13 38 3.1
Quebec-Ottawa 38 20 0.5 0 19
Quebec-Taronto 2 5 2.5 0 8
Montreal-Cttawa 574 419 0.7 6 22 3.8
Montreal-Kingston e 35 8
Montreal-Toronto 124 118 1.0 0 11
Ottawa-Kingston 53 65 1.2 9 11 1.2
Ottawa-Toronto 274 123 0.5 3 15 54
Ottawa-London 7 5 0.7 0 4
Kingston-Toronto 76 107 1.4 0 7
Toronto-London 178 156 0.9 2 8 4.4
Toronto-Windsor 154 34 0.2 0 20
London-Windsor 12 20 1.6 0 2
TOTAL 12 QO/D's 2217 1526 0.7 6 21 3.4
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8.3.5 Automobile Trips - Via '89 vs. HSR '92

For about haif the 21 O/D’s illustrated below, total trip estimates from the two surveys

are quite similar. However, for many O/D's the Via '89 estimates were substantiaily

tower than 1892 volumes.

On the more heavily travelled routes (1 million or more trips) the two surveys produce

similar total trip estimates (except for Quebec/Montreal and Toronto/lLondon). Most of

the smaller routes showed significantly lower numbers in 1988.

Three O/D’s (Quebec/Montreal, MontrealMamiiton, Oftawa/Hamilton) showed

exceptionally high business proportions in 1988. The 1992 survey reduces these

proportions to levels more in line with other O/D’s.

Both surveys used Average Annual Daily Traffic (AADT) supplied by the ministries of

transport for the final stage of expansion.

Vehicle observations for the Via '89 survey were conducted between May 18 and June

9, 1988.
AUTOMOBILE One Way Trips (000) Percent Business

Ratio Ratio

Super Zone (B) O/D's 1988 1992 92/88 1988 1992 92/88
Quebec-Montreal 4,573 6,194 14 67 23 0.4
Quebhec-Ottawa 137 260 1.9 29 13 0.5
Quebec-Toranto 52 104 2.0 0 28
Montreal-Ottawa 3,573 3,839 1.1 3z 19 0.6
Mentreal-Kingston 208 208 1.0 30 8 0.3
Montreal-Toronto 1,188 1,190 1.0 20 22 1.1
Montreal-Hamilton 23 65 2.8 53 15 0.3
Montreal-London 29 81 2.8 g 8 0.8
Ottawa-Kingston 281 836 3.0 24 19 0.8
Cttawa-Toronto 2,048 1,715 0.8 21 23 1.1
Ottawa-Hamilton 86 95 1.1 48 13 0.3
QOttawa-London 85 102 1.2 18 18 1.0
Kingston-Toronto 2,043 1,958 1.0 19 19 1.0
Kingston-Hamilton 139 88 0.6 8 4 0.6
Kingston-London 53 85 1.6 0 18
Toronto-Hamilton 273 159 0.6 28 21 0.8
Toronto-L.ondon 2,389 4,151 1.7 25 26 1.1
Toronto-Windsor 895 1,091 1.2 21 20 1.0
Hamilton-Lendon 281 479 1.7 21 38 1.8
Hamilton-Windsor 113 114 1.0 15 16 1.1
London-Windsor 1,225 1,514 1.2 18 27 1.5
TOTAL 21 O/D’s 19,692 | 24,326 1.2 34 22 0.7




8.4

42

8.3.6 Overall Conclusions
With each mode, the 1992 data appears to exhibit more consistent patterns than for
1988.

The two surveys are most similar for rail (not surprising since Via Rail cooperated fully
on both surveys.)

The biggest differences are in the bus data. {The 1988 bus survey suffered most, from
both a small number of interviews and carrier non-cooperation.)

Given the substantially improved interviewing methodologies and availability of industry

data in 1992, it must be concluded that the 1892 data is more accurate and
comprehensive overall.

Input From Carriers On Public Mode Survey Data

In order to solicit input from the carriers on the validity of survey results, a summary table was prepared
and sent to each carrier. Each table was based only on that carrier's passengers and showed trip
purpose, type of fare, number of nights away from home, total party size and household income for
passengers travelling on key routes.

Carriers were asked to review this data in comparison to their own internal surveys and/or their
judgements of whether the data is consistent with their experience or impressions.

Only a few of the carriers responded.

8.4.1

8.4.2

Air
A reply was received from Air Canada only.

Air Canada’'s estimates of business travellers proportions do not differ significantly from H3R
estimates.

As well, the proportions claiming to be full fare vs. discount fare are consistent with the airiine’s
own data.

Rail
Via Rail's internal data was generally not comparable to the HSR data, being collected and
analyzed for different purposes.

Household income data collected by Via Rail for total system travellers was very close to that
measured on Corridor routes by the HSR survey.

Via Rail's estimates for the proportion of business travellers appears to be slightly higher than
those measured by the HSR survey on some of the routes compared.
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Bus
Replies were received from Voyageur and Orleans only.

Both indicated that the HSR survey severely understates the proportion travelling on discount
or special fares. They feel this is a matter of passenger perception. Many people are unaware
they are travelling on discount fares. (Eg. 10-day discount fares are given auiomatically when
applicable and the ticket buyer is not necessarily told it is a discount fare. As well, many
students and seniors may think of the student/senior rate as their regular fare.)

This affects the regular/discount question only, and should not affect the estimate of total fare
actually paid.

Qrleans reported that their estimates of business travellers are slightly higher than reported by
the survey.

Voyageur felt the trip purpose proportions were in line with their perceptions. However, they
noted that the survey did not cover holiday periods which are very heavy on Voyageur routes,
and would push up the overall number of student commuters.



APPENDIX A At

QUESTIONNAIRE STRUCTURE AND CONTENT - ALL MODES
A complete set of all questionnaires (English and French) used in the Fall wave are included in this section.

Questionnaires used in the Winter wave are identical to the Fall questionnaires in all respects except for
details as to dates/amounts of lucky draw prizes and address format for the Quebec auto survey.

Summer questionnaires differed in a number of question format areas.

A1 Public Modes Questionnaires
Questionnaire content and format was virtually identical for each of the three public modes.

The Summer Air questionnaire is shown on pages A-4/5 following, with the Falil Air questionnaire
on pages AG/7.

Two material changes in question format were introduced in the Fall.

A.1.1  Questions 9¢ and 14c¢ (Summer) were deleted and replaced with Q4c for the Fall and Winter
waves. Summer data for Q9c/Q14c has been modified to the Q4c format in the data files,
(if a summer respondent specified a preferred arrival and /or departure time, the answer at
Q4c was coded as "yes")

A.1.2 The order of Q%a & b and Q14a & b was reversed from Summer to Fall. By asking "type
of place" first, it was hoped this would focus the respondent on more detailed origin and
destination descriptions and reduce the number of general responses such as "Toronto”.

{In fact, this change did not make any difference to the proportion of general responses
which remained at 12% to 14% through all 3 waves.)

The Air questionnaires are used here as examples. The same changes were, in fact, introduced for
all three public modes.
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A-2

Automobile Survey Questionnaires

Coples of the Fall Ontario version and Fall Quebec version are shown on pages A18/19 and
A20/21/22. Michigan and New Yark motorists were mailed the Ontario version.

Az2A

A22

A23

A24

A25

A.2.6

The oniy change to guestionnaire content from Summer to Fall was at Q.6. ltem 7 {needed
to make other stops along the way) was not included in the Summer survey. However any
write in responses were appropriately coded for consistency with later waves.

Q.12 (Can we contact you again?) was not included in the Summer Wave. 1t was introduced
for both Ontario and Quebec in the Fall, and retained for Ontario only (not Quebec) in the
Winter. Over 75% of respondents answered "yes" to Q.12.

For all 3 waves, Ontario {and Michigan/New York} motorists were mailed a questionnaire
with name/address, location/hour codes and trip description laser printed on the
questionnaire. As well, if the registered owner was non-residential, a "please forward o
usual driver of" message was included, as shown on the page A18 example.

This was mailed in an MTO window envelope with an MTO return envelope enclosed. The
survey was presented entirely as a "government survey" from MTQO with no mention of
Consumer Contact on the survey materiats.

The Quebec Summer auto survey was mailed out by SAAQ (the Quebec vehicie licensing
authority). No respondent identifying information was printed on the questionnaire.

Forty separate versions of the questionnaire were printed (10 locations by 2 directions by
2 days of week) and supplied to SAAQ for mailing. (See pages A20,/21 for an exampie of
this style.)

A separate name/address label was affixed to a SAAQ envelope containing the questionnaire
{version matching code on label), introductory letter from SAAQ and a return envelope to
Contact aux Consummateurs in Montreal.

The survey was presented as a Consumer Contact (Contact aux Consummateurs} survey
conducted for MTQ with the cooperation of SAAQ.

For the Quebec Fall survey, arrangements were made for release of the Quebec
name/address files to Consumer Contact. The "Ontario” procedure (laser printing on
questionnaires) was used for mailout to all Francophone* Quebec respondents. (See page
A22). Because it was required that French be given at least equal prominence to English
on afl mailouts to Anglophone* respondents, it was not feasible to laser print on both sides
of the same page with reliability. The Summer methodology (40 pre-printed versions) was
retained for the Anglophone mail-out.

The Fall and Winter questionnaires were mailed out in Contact aux Consommateurs
envelopes and included a separate introductory letter from MTQ.

* As per preferred language on vehicle registration records.

in the Quebec Winter aute survey, hoth anglophone and francopihone mail-cuts were done
using the 40 pre-printed versions (as per page 20/21 style).
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A3 Respondent Incentives Used
A.3.1  Automobile Survey - Ontario/Michigan/New York.
Each respondent completing the survey was promised and mailed a free Ontario Road Map
along with a Guide to Intercity Transportation.

A3.2 Lucky Draw Prizes
All other modes, including Quebec auto, used a series of lucky draw cash prizes to
encourage respanse.
Surmmer - one cash prize of $200 awarded each week for 4 weeks.

Fall - one cash prize of $200 awarded each week for 3 weeks with g
grand prize of $1,000 awarded on the fourth week.

- two additional cash prizes of $1,000 each awarded In early February for
respondents receiving the late Quebec auto mailing.

Winter - one cash prize awarded each week for 3 weeks with a grand prize of §1,000
awarded an the fourth week.

Ad Questionnaires

Summer - Public Modes Pages
Air - English A-4/5
Fall - Public Modes
Air - English A-6/7
- French A-8/9
Rail - English A-10/11
- French A-12/13
Bus - English A-14/15
- French A-16/17
Fall - Auto
Ontario *(Michigan/New York) A-18/19
Quebec - Anglophone* A-20/21
Quebec - Francaphone** A-22

* printed English/French back to back
** printed French only



Consumer Comact

INTERCITY AIR TRAVEL SURVEY IX Hilowsa. Onaca

LonmcT

Dear Traveller:

In order to better understand the need of travelters in Ontaric and Quebec, this survey is being conducted by Consumer Contact
Limited with the co-operation of the Travel industry.

Please take a few minutes to answer the questions below and refurn this form to our representative in the departure lounge (of
mail it back to us in the postage paid return envelope provided).

Your answers are important! The results of this survey will help to ensure better transportation facilities for people across
Ontario and Quebec,

Cash prizes of $200 will be awarded each week from August 24 1o September 14 by Consumer Contact Limited. Detalds overiaaf.

The information you provide wiil ba kept strictly confidential and used sclely for research analysis purposes. Your assisiance in
completing this survery o7 us is greatly appreciated.

Ce formulaire est aussi disponible en frangais. Veuillez conlacter /a personne qui a distribuéd ces formulairas.

ABQUT TODAY'S JOURNEY
What is/was the main purpose of the trip you are taking away from home?
1 Check one box.
1 Business - trip paid for by your employer Os Vacation/Recreation
=z Business - trip not paid for by employer s Shopping/Personal Business
Ca Commuting to/from work s Visiting Friends/Relatives
[l Going to/from University/College s Other piease specily
2 (a} What was the price of your ticket tor this trip? § . .00 {c} What is your flight number?
1 Cne Way Numbar of traveliers
1z Round Trip incfuded in ticket price? -
. (airtine} fliight number}

(b} What type of fare scheme are you using on this trip?

' First/Business Class {d) What day of the week are you travelling on?

s Full Fare Economy (1 Monday Es Friday
(s Discounted Fare (52 Tuesday ¢ Saturday
[ 2 Wednesday 7 Sunday

D4 Thursday

3 {a) How many nights wilf you be away from home onthistrip? ___________ NIGHTS

{b) In total, how many people are travelling together
with you on this trip, including yourseif? e £ 1AL PARTY S1ZE

{c) Of the people traveiling together with you, how
many are members of your household including yourself? . HOUSEHOLD MEMBERS IN PARTY

4 (a) ! you could not have used an airplane 1oday to make this trip, which cther mode would you have chosen?
1 Automobile
2 Train
e Bus
{3s | would not have made trip

(b} Was a car available to you to make this trip fcday?

O+ Yes
C2 No
GENERAL INFORMATION to help us classify your answers
5 (a} What is your employment status? (b} #f ernployed, what type of industry do you work in?
. Employed ful-time — _ s Agriculture/Mining

[J2 Employed part-tme —J [z Construction/Manutacturing

{Js Homemaker s Transporiation/Communications
. Student s O« Wholesale/Retail
O Retired SKIP 706", BELOW DO Other Service
7Js Unempioyed e Other specify
6 {a) Please indicate your sex and your age group.
T Male 1 Under 20 years {34 50 to 64 years

{J2 Female 2 20 to 34 years s B5 years or over
3 350 49 years

(b) Which category represents the total year's gross Income of your household before taxes?
v Less than $20,000 Tis $60,000 to $79,989
[Zz $20,000 to $38,999 25 $B80,000 or over

Ds $40,000 to $59,998

7 Right now, are you going to or returning from your main dastination?
O Going 1o
e Returning from

8 IMPORTANT! Please turn over the page and answer all remaining questions —_w
about this one-way part of your journey - not the whole trip.

Code LB



" Start ot rip

9 Start ol

{a) Where did you begin this one-way part of
your journay?
Give exact location of office, shopping area,
home, efc. that you were at before traveliing
to the airport,

Flease state address or nearest streef
intersection, prominent landmark, place of
interest, buildimg, institution, lc.

TRIP BEGAN AT:

Address

(or paares! sirest intersechon, place of
Intgrasl, building. elc.)

City/Town

Prov./State

Postal Code

(b} Which bes! describes the place where you
began this one-way trip? Check one box.

O+ Private Home [Js School/College/
32 Hotel University

[la Place of Business [Js Shopping area
Ols Recreational Sde  {7)r Other, specify

{c) What woutd have been your preferred
departure time lor ifis trip?

] Same as actual departure time

-I 0 Tra\.jei

(&) How long did it take
to get to the airport?

(M) — (Min)

{b} How did you get o
the airpont?
Check one or more

O+ Dropped off by
friend/relative

{J: Rental car

(03 Car parked near
airport. What is
approximale
parking cost?

1

O« TaxiLimousine. What
is approximate coslt?

$ 00O
{Js Locabbusisubway
1: Intercily bus
[Te Intercity train
[Ts Commuter train
{7 w Watked only

1w Other please specify

1 s

At which airport did you
begin this one-way part ot
your journey?

1 Quebec City

{1z Montreal - Dorval
s Oftawa

0. Gatineau

{1s Kingston

{Js Oshawa

[l Torento - Pearson
(Js Torento Island

f1a Buttonville

10 London

TIn Windsor

O Sarnia

s Other please specify

1 2 Final

At which airpon will you
end this one-way trip?

O Quebec City

[Jz Montreal - Dorval
Ca Odawa

M4 Gatinesu

s Kingston

[Js Oshawa

O: Toronto - Pearson
s Toronto Island
[+ Buttonville

Ow London

[l Windsor

[} Sarnia

(31 Other please specify

1 3 Travel ]

{a) How long will it take 1o
gel from the airport {0
your final destination?

— (B _..... (Min}

{b} How will you get
there?
Check one or more

1) Picked up by
frisnd/relative

= Rental car

Os Car parked near
airport. What is
approximate
parking cost?

§ .00
O« Taxi/Limousine. What
is approximate cost?

$_ Q0
[Js bocal/bus/swbway
(17 Intercity bus
B intercity train
[Js Commuter irain
M Walked only
v Other please specify

14 End of ]

{a) Where will you end this one-way

b

()

part of your journey?

This place must be different from where
you began your one-way joumey in ‘9",
Give exact location of your deslination.
Please state address or nearest street
intersection, prominent landmark, place of
interest, building, institution, elc.

Trip WILL END AT:

Address

o s tosog ol
City/Town
Prov./State
Postal Code

Which best describes ihe place where you
will end this one-way trip? Check one box.
J1 Private Home {3s School/College/
2 Hotet University

s Place of Business {1s Shopping area
1. Recreational Site {17 Other, specify

What would be your preferred arrival fime
tor this trip?

1 Same as actual expected arrival time
PREFEARED amll
ARRIVAL TIME s e P
(¢ deffarent from actual)

PREFERRED am{’l
DEPARTURE TIME ¢ ... pml]
(M difterent from actual)
CONTEST INFORMATION
HOW TO ENTER THE DRAW PRIZES

To enter, simply complets
this form and relumn it 1o
our reprasentative or mail
il pack in the envelope
provided. To be aligible,
alt quesiions must be
answerad and your form
musi bg completed 4 days
belore the draw date

A random selection wili be made at 2450 Victana Park,
Whiliowdate, Ontario on August 24th al 2:060 pm and gach
Manday thereafter unii! September 14th, 1992, from all
ehgible entries received as of each draw date. In order @
win, selecied eligible contestanis must first answet & skill

jesting question, The odds of being selected will depend on
the number of eligible enides receved at sach draw dale.

Thig coniest is conducied by Consumer Conlact Limited,
2450 Victonag Parh Ave., Witowdale, On. 342.J 442

A lotal of lowr cash prizes
of $200.00 each will be
awarded. One prize will
be awarded each Monday
starting Aug. 24, 1992 and
aending Sept. 14, 1892 A
cheque will be mailed lo
the winner after each
draw

ELHGIBILITY

Ta enler ang be eligible to win, a
person must be 18 years ot age or
alder. Employees and agents of
Cansumer Contact and their lamuiles
are nol eligible o win. Any hligation
respecting the conduct and
awardiig o a prize in this contest
may. be submitted 1o the Regie des
lojenes et courses du Quebe

Thank you for aking the time to complete this lorm.
1 5 One tast thing, please PRINT your name and phone number below so we
can include you in the lucky draw contest. Four cash prizes of $200 wall

be awarded.

Name

Areatode _ o

Telephone

BEPORETANT! H you profer 1o nol enler the contest there is no need 10 wile 10 your
name and number. Tither way. please return s compieted form e our regresentalive
of mal i back i e postnge paid eawn envelope provided  THANK YOL

e
i
La



Congumer Gortact

2450 Voo Fatk hve
Witowgae. Ontane

INTERCITY AIR TRAVEL SURVEY 8| e

COAMRCT

Dear Travaller:

In order to better understand the need of travellers in Ontaric and Quebec, this survey is being conducted by Consumer Contact
Lirnited with the co-operation of the Trave! Industry.

Please take a few minutes to answer the questions below and return this form {o our representative in the departure lounge (or
mail it back to us in the postage paid return envelope provided).

Win up to $1,000! Cash prizes of $200 will be awarded each week from Novemnber 2 to November 16, A grand prize of 31,000
will be awarded on November 23, 1982, Delails overfeaf.

The information you provide will be kept strictly confidential and used sclely for research analysis purposes. Your assistance in
completing this survey far us is greatly appreciated.

Ce formulaire est aussi disponible en frangais. Veuiliez contacter la personne qui & distribué ces formulaires.

ABOUT TODAY'S JOURNEY
What is/was the main purpase of the trip you are taking away from home?
Check one box.
[ Business - frip paid for by your empioyer s Vacation/Recreation
2 Business - trip not paid for by employer s Shopping/Persenal Business
1 Commuting to/from work 7 Visiting Friends/Relatives
e Geing toffrom University/College e Other please specify
2 {a) What was the price of your ticket for this trip? $ . .00 (¢) What is your flight number?
0: One Way Number of travellers
T2 Round Trip included in ticket price?
fairtine} [thght number;
{b) What type of fare scheme are you using on this trip? )
1, First/Business Class {d) What day of the week are you travelling on?
{2 Full Fare Economy ::-‘_:' Monday T_"s Friday
{7 Discounted Fare T Tuesday s Saturday
Ta Wednesday 3+ Sunday
s Thursday
3 (a) How many nights wiil you be away from heme anthistrip? — NIGHTS
(b} Intotal, how many peopie are traveiling together
with you on this Irip, inctuding yourself? — TOTAL PARTY SIZC
{c) Of the people travelling together with you, how
many are members of your heusehold inciuding yourself? ... HOUSEHOLD MEMBERS IN PARTY

4 (a)

(b}

(c)

if you could not have used an airpiane today to make this trip, which other mode would you have chosen?
J1 Automobile [« Bus

2 Train (s | would not have made trip

Was a car available to you to make this trip today?

T Yes {2 No

Did you have any time constraints for this journey? am =
O Yes (F YES) What departure time for this flight would have suited you best? e pm E
Ce No What arrlval time for this flight would have suited you best? N ﬁ”ﬁl =

GENERAL INFORMATION tc help us classify your answers

What is your employment status? {b} If employad, what type of industry do you work in?
s Employed fuil-time  — o v Agricuiture/Mining

Oz Employed part-time - o Oz Construction/Manutacturing

13 Homemaker s Transperation/Communications

T Student T« Wholesale/Retail

{Js Retired SKIP TO "6, BELOW [3s Other Service

s Unemployed Lis Other specify

6 (a

{b

Please indicate your sex and your age group.

[ Male =1 Under 20 years . 50 to 64 years

: Female 522010 34 years s 65 years or over
4 35 to 49 years

Which category represents the total year's gross income of your household before taxes?
T Less than $20,000 T« $60,000 to $79,958

T2 $20,000 tc $39,999 Js $80,000 or over

3 $40,000 o $59,999

7 Right now, are you going to or returning frem your main destination?
7 Going to
s Returning from

8 IMPORTANT! Please turn over the page and answet all remaining questions
about this one-way part of your journey — not the whole trip.

962-92

Code L-8

A=



Start of trip

mhn

End of trip

9 Start of T:ave! Boardmg -I 2 Final Travel End of
ONE WAY trip tLQm_AngLt ONE WAY trip
{a) Which bes! describes the place you were at (a) How long did it 1ake At which airport did you At which airport wili you {a) How long wilt it take to {a) Which best describes the place you will go
just before coming to the airport to stan to get lo the airport? begin this one-way part of end this one-way trip? get from the airport to 1o first afier leaving the airport at the end
your tip today? Check one box. ) your journey? your final destination? of your trip today? Check one box.
[l Private Home (15 School/College/ — (H) — (Min} tly Quebec City L+ Guebec City (HN) (Min) 1 Private Home (s Schoal/Colleget
12 Hotel University (b} How did you get 1o 1z Montreal - Dorval [J: Montreat - Dorval —_— — 1z Hotel University
11 Place of Business {le Shopping area the airport? Bl Mirabel L Mirabel (b} How will you get {1s Place of Business [e Shopping area
[« Recreational Site [17 Other, specify Check one or more {la Otta_lwa [1s Ottawa there? {"l+ Recreational Site [, Other, specify
[+ Dropped off by O« Gatineau [Ja Gatneau Check one or more
friend/relative Qs Kingston s Kingston {11 Picked up by
M2 Renlal car [is Oshawa s Oshawa  triend/ralative
(b) What is the exact address or Jocation of this s Car parked near L1+ Toronto - Pearson [+ Toronto - Pearsen [z Rental car (b} What is the exact address or location of this
place? airport. What is [Ja Toronto Island [Js Toronto island [l Car parked near place?
Give exact location of office, shopping area, :g%%;";g‘;‘:? s Buttonville Os Buttonville :"rpg:l:m‘:g’g 3 This place must be different from where
home, efc. that you were at before Iravelling ‘ [ Hamilton [} Hamition e cost? you began your one-way jourmey in *3".
to the airport. $ o0 [ London [ London P 9 ! Give exact location of your dashnation.
N ; : ; Please state address or neares! sireal
Please state address or neares! sireet e TaxilLimousing. What On Wmd.sor [k Wundsor ] % 00 intersection, prominent landmark, place of
intersection, prominent landmark, place of . . G Samia [F12 Sarnia [Je TaxiiLi ine. What . e
interest, building, insfitution, etc is approximate cost? ) . J« Taxi/limousine. Wha interest, building, institution, etc.
TRIP B;:‘:GAN AT.' i [hs Cther please specify [Ha Other please specify is approximale cost? Trip WILL END AT:
' $ 00
A Address
ddress {1: Locallbusisubway L N )
City/Town O Infercily bus Cls Locallbus/subway City/Town
Prov./State s Intercity train 0q ntercity bus Prov./State
- i s Intercity train
Postal Code 1:9 \?VOE:;:‘;J f:,;:am E"'i: Cumm:ler train Postal Code
R
1w Other please specify e Walked only
[ln Other please specily
CONTEST INFORMATION 1 Thank you ‘for taking the time o complete this form.
Cne last thing, please PRINT your name and phone number below 50 we
HOW TO ENTER THE DRAW PRIZES ELIGIBILITY can include you in the lucky draw cortest. Three cash prizes of $200 and
To enter, simply comglete A random selection will be made al 2450 Victoria Park, Atotal of thres cash prizes o To enter and be eligible 1o win, a per- one grand prize of $1,000 wili be awarded.
hig torm and return i1 10 owr Willowdale. Oniaric on Novemnber 2nd at 2:00 pm ang each $200.00 each and ona grand s0n must be 16 years of age or oider.

repveseniative. To ba ehgibke,  Monday thereaiter uniil November 23rd, 1992, from afl ekgible prize of $1.060.00 will be Esnployess and agents of Consumer Name
all guestions musi be anliias raceived as of each draw dale. In order to win, selected awarded. One $200.00 prize LContact andd ther famibes are not efigh
answered and yaur form ehgible contestanis must iust answer 3 skill lesting gueslion. will be awarded sach Monday  bis to win. Any hiigabon respecing the
from Mov. 2 1o Nov. 16 and conduct and awarding of a paze o Hug MeaCode Tfi‘ieﬁmﬂe

musi be completes 4 days
betor ihe diaw date

The owkds of beng selecisd wilt depend on the number of sligible
antries ieceved 3t each diaw dale. This conlest i$ contucted by
Consumer Contact Limied, 2450 Wictora Park Ave. . Witlowdals,
Uit MZ2J4RT

cores! may he submitted 10 e Regie
des interes &1 coursas du Ouebec

the grand prize ol $1.000.00
will Dg awarded on Nov. 23,
1992, A chegus will De malad
0 the winngt atier each dipe

WEPORTANTI I you prefer 10 nol enler the contest there s no need 10 wile in your
narne and number, Either way, please returns this comploiad form o our represeniaive
or man! 8 back in 1he postage pad relen envelopn provded  THANK YOU!

&
4



SONDAGE SUR LES VOYAGES X
INTERURBAINS PAR AVION

Alin de misux comprendre les besoins des voyageurs au Québec et en Ontario, ¢e sondage ast
effectué par ta compagnie Contact aux Consommataurs, avec la collaboration de l'industrie du tourisme.

OOy AM
S BOMTAIES

Contact aur Donsommalecrs
2450 Victong Parx Ave
Willowdate, Ontano

M2J 882

Veuillez prendre un memant pour répondre aux questions ci-dessous et remettra le formuiaire & notre représentani(e) dans la

salle d'attente (ou retournez-le par 1a poste dans Penveloppe affranchig ci-incluse).

Vos réponses sont imporiantes! Les résultats de ce sondage aideront & améliorer les moyens de transport des voyageurs au

Québec ot en Ontario.

Gagnez jusqu'a 1,000 $! Des prix de 200 § en argent comptant seront attribués chaque semaine, du 2 novembre
16 novembra 1992, Un grand prix de 1,000 $ sera attribué le 23 novembre 1992. Voir les détails au verso.

au

Nous assurons ie caractare confidentiol des renseignemants que vous donnerez; ils ne serant utilisés qu'a des fins d'analyss et de

racherche. Nous vous sammes trés reconnaissants de aide que vous nous apportez en répondant & ce sondage.

This form is also available in English. Please contact the person distributing these forms.

VOTRE VOYAGE
Quella ast la principale raiscn da ce voyage?
Cochez une seule case.
T+ Affaires - voyage payd par l'employeur s Vacances/loisirs
Oz Aftaires - voyage non payé par l'employeur Tls Magasinage/aifaires parsonnalies
s Aller/revenir du travail s Visiter des amis ou parents
[T« Aller/ravenir du collége/universita C» Autre (préciser}
2 {a) Queile est la prix de votre billet pour ce voyage? ... 00§ (c) Quelestvolre numéro de vol?
I+ Aller simpie Combien de voyageurs sont
0. Aller-ratour inscrits sur ce billet?
(igne adérianne) (rurnéro de vol
(b} A quelle classe de tarif correspond le prix de ce bille1?
O Premiére / classe affaires (d) Quet jour de la semaine voyagez-vous?
0z Classe économique / plein prix L3 Lundi Cs Vendredi
{Js Tarif réduit 32 Mardi Cie Samedi
Ja Mercredi iz Dimanche
e Jeudi
{a) Combien de nuits serez-vous absent(e)
de ghez vous lors de ce voyage? —— 1 11
{b) Combien y a-t-it de personnes dans votre groupe,
y compris vous-méme? — e PERSCNNES
(c) Parmis ces personnes, combien font partie
de votre foyer, y compris vous-méme ? —— .. MEMBRES DE MCN FOYER

4 {a) Sivous n'aviez pu prendre lavion pour ce voyage, quel autre moyen de transport auriez-vous choisi?
{J+ Automcebile M2 Train
0. Autobus [(Is Je n‘aurais pas fait ce voyage

(b} Pouviez-vous disposé d'une automobile pour faire ce voyage?
Oy Qui [J2 Non

{c) Aviez-vous une contrainte de temps pour ce voyage?
K . » . . ) o
O Oui = (51 OUY) {mella awrait 41é I'heure de départ de ca vol qui vous aurait ie mieux convenu?

Clz Non Quelle aurat &té I'heure d'arrivée de ce val qui vous aura#t ls mieux converu?

: pm

anm
: pm

am L

RENSEIGNEMENT GENERAUX Pour nous aider & classifier vos réponses

(a) Quelle est votre situation demploi? {b) Siemployé(e), dans quel sectaur d'industrio
5 O Empioyé{e) & plein temps 3 Agriculturs / industrie miniére
0. Employé(e) & temps partiel :l ’ Tz Construction / fabrication
[ Personne au foyer {Ja Transports / communications
D Etudiant(e} Passez 4 la question . Commerce de gros / de détail
[Js Autres services

{Js Retraité(e) “" ci-dessous

{1ls Sans emploi [ Autras (préciser)

travaifiez-vous?

(a) Veuillez indiquer votre sexe et votre age.
6 i Homme - 1 Moins de 20 ans [«50 4 64 ans
{1z Femme [1220 4 34 ans s 65 ans et plus
Ci35a49ans

{b) Dans quelle catégoria se situe votre revenu famillal annuet, avant impdts?
1 Moins de 20000 § Cle 6000054799998
Oz 2000034399998 {0s 80000 § ou plus
(s 400005 455998 %

7 Faites-vaus le présent trajet pour aller & ou revenir de voire destination principale?
O Aller
[z Retour

8 IMPORTANT! Veuillez tourner la page et répondre aux questions suivantes
suf cette partie de volre trajet — et non sur le voyage au complet.

962.92
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{a)

* Départ du trajet

Départ
du trajal

Lequet décrit le misux I'endroit od vous
gtiez juste avant de venir a 'aéroport pour

1 0 Pour aller

(a)

Combien de temps
vous a-1-il fallu pour

A quel aéroport avaz-vous

commencs le présant

1 2 Aéroport de

A guel aéroport finiraz-
vous le présent trajet?

T

1 1 Aéropoﬂ

Destination -~

3 Pour partir 1 4
Destinati
(a} Combien de temps (a) Lequel décrit le mieux Fendroit ol vous

vous faudra-t-il pour

iraz Juste aprés avoir quitld I'aéropon pour

commencer ce voyage aujourd’hui? vous rendre 3 I'adroport?  trajet? aller de l'aéroport & terminer ce voyage aujourd’hui? Cochez
Cochexz une case. i M Québec M. Québec votre destination finale? une case sewement.
(3 Maison privée  C1s Ecole, coltége, — {Hr} _ {Min) (1 Montréal - Dorval (1= Montréal - Dorval (H) Min) [l Maison privée [ Ecole, coliége,
["12 Hétel université (b} Comment vous étes- s Mirabei G Mirabel — — 0= Hotel université
[1s Place d'affaires (s Lieu de magasinage !‘aérog'nd'.l: (Sghsz los 0, 0“?“’3 Os 0“?“’3 {b) Comment lerez-vous (1 Place d'affaires (s Lieu de magasinage
[« Lieu delaisits [ Autre {spécifier) cases qui sappliquent, I+ Gatineau 0. Gatingau ce trajel? Cochez Jes Chlieude loisis [l Autra (spécitier)

(3 Conduit par un ami / Os Kingston Lls Kingston cases qui s appliquant.

- Ce Oshawa Os Oshawa [+ Cenduit par un ami /

parent
[z Véhicule de location {7 Toronto - Pearson (Jr Toronto - Pearson O 3::3"' e de loca
| ! : ; : s Toronto Island {1+ Toronto Island - icuie Celocation .

{b) Quel est ladresse exacte de cet androit? s ::T‘:::rl: pﬁ;‘“’é‘;‘; F:s‘:s Ej: Buttonville I—J: Buttoribe Os Véhicule stationné (b} Quel est tadresse exacte de cet endroil?
Indiquez Fendroit sxact du bureau, o prix ximatif du s Hamilton Iil s Hamilton prés de Faéroport. Quel Cet endroit doit éire différent du point de
résidence, centre commercial, efc, d'oti vous s!aﬁannslmenf? Ol Lond A Long est la prix approximatit départ indiqué 3 la question 9,
élioz avant ds vous rendre & adroport. 0 . V:'ndonr 0 w0 \,e\? donr du stationnement? Indiquez l'endroit exact de cetts destination.
Donnez l'adresse, lintersection, le point de _ 00s » Ynoso - Vindsa Donnez I'adresse, lintersection, le point da

g — i O+ Sarnia {1 Sarmia 00% repere conny, I'édifice le plus prés.
repere connu, 'édifice le plus prés. [« Taxi/limousine. Guel : . - ”
ast ko prix x-imarr'ﬂ Claa Autre {veuilez U Aulre {veuillez [ Taxi/ limousine. Qual
LE TRAJET A COMMENGE A : i ) préciser) préciser} est e prix approximatif? LE TRAJET SE TERMINERA A
Adresse 008 Adresse
. 00 s
Vilte / village g’ ﬁﬁ:ﬁiﬁi ::f:gﬁ':‘a?:“ s Autobus local / métro Villa / village
i7T . "
Proy. / Etal Os Train interurbain S’ ?ulpby? ""f;“'.'ba’" Prov. / Etat
: ’ 1s Train interurbain
Code postal gs ;ta!:c?e banlieve Cle Train de banfieus Code postat
Tu A pi N e Apied
Lin Autre (préciser [ Autre (préciser)
RENSEIGNEMENT SUR LE CONCOURS 1 5 Mergi d'avoir pris le temps de remplir ce guestioanaire.
Pour terminer, veuillez inscrire votre nom et volre numéro de 18léphona
COMMENT PARTICIPER  LE TIRAGE PRIX ADMISSIBILITE ci-dessous en LETTRES MOULEES, afin de pauvoir participer au tirage
Pour participer, veuiliez Un tirage sera 1ail au 2450 Viclora Park, Willowdals Vnitolal de rois prix de 2003 Te concours a5t réservé aux person- de trois prix de 200 $ ef un grand prix de 1,000 § en argent complant.
0

remplr o forruiairs ot

la remstire & noire
reprasemant{a). Powr die
Shigible, vous dovez

repondre 3 ioules ks ques-

#ong,

{Ontario), le 2 novernbre 1992, & 14 h. of chaque lund: suiv-
ant jusqu'ay 23 novembrg 1992, parmi toutes les participa-
fions admissibles reques 2 la date du frage. Pour gagner, les
sorgurrants admissibles choisis devront d'abord répondre 2
une guestion dhabileld. Las chances o'éire choisi dépendeni
th: pomire de panticipations admissibles reguss, Oo concmss
251 oryanisé par Consurmer Confact Limied, 2450 Viclona
Park Ave., Willowidale (Oniarin} M2J 4AZ

en argent compiant seront
aftrbués, 3 raison durpix a
chague undi, du 2 rxvernbre
au 16 novernire. De plus up
grand prix di 1.000 % sera
atirbus Ie 23 novernbre 1982
Les pin seron] expedids aum
gagnants sous fommne de
chaque aprés chadue Hrags.

nes de 18 ans e plus, Les employés
et représeniants de Consumer
Contact Limited & Contact aux
Conspmmalenrs ainsi qus jow larmille
f@ son] pas dligibles au trage. Tout
Htige concemant la conduile #f Pasin-
fulion das prix de ce concowrs peut
Aire soutnis & 1 Pégie des levies et
cowses o Québes

Mom

Indicatf régional .. Téléphone

IBAPDFTANT? 56 vous préféraz ne pas participer au conchurs, Il n'est pas nocassaire
dinscrire volre nom el volre numn de 18léphone. Quol gu' en soll, veuillez remelire
oo lormulaire rempii 4 notra représenianis} ou relourmez-ie dans N'enveloppe
affranchie ci-ncluse. MERCT DE VOTRE COLLABORATION!

6=¥



INTERCITY RAIL TRAVEL SURVEY @5@

TR

Dear Travelier:

In order to better understand the need of traveliers in Ontario and Quebec, this survey is being conducted by Consumer Contact
Limited with the co-cperatien of the Travel Industry.

Please take a few minutes to answer the questions balow and return this form to our representative on board.

Your answers are important! The results of this survey will help to ensure better transportation facilities for paople across
Ontario and Quabec.

Win up to $1,000! Cash prizes of $200 wilt be awarded aach waek from October 26 to Movernber 9, A grand prize of §1,000 wil
be awarded on November 16, 1992. Details overleaf.

The information you provide will be kept strictly confldentlal and used solely far research analysis purposes. Your assistanca in
completing this survey for us is greatly appreciated.

Ce tormulaire est aussi disponible en frangais. Veuillaz contacter 12 personne qui a distribué ces formulaires.

ABOUT TODAY'S JOURNEY
What isfwas the main purpose of the trip you ara taking away from home?
Check one box.
2. Business - trip paid for by your employer s Vacation/Recreation
Tz Businass - irip not paid for by employer s Shopping/Personal Business
1 Commuting to/from work T+ Visiting Friends/Ratatives
. Going to/from University/College s Other please specify
2 {a) What was the price of your ticket for this trip? § ————.. .00
21y One Way Number of travellers
2 Round Trip included in licket price?
(b) What typa of fare scheme are you using on this tip?
O, First Class {VIA 1} [Ja Discount Fare
[z Regular Fare {1s Canrall Pass
s Other discount
3 (a) How many nights will you be away from home an this HP? s NIGHT S

(%) In tetal, how many people are travelling together :
with you on this trip, including yourseli? . TOTAL PARTY SIZE

{c) Of the people travetling together with you, haw
many are members of your household inciuding yourself? . HOUSEHOLD MEMBERS IN PARTY

4 (a) If you could not have used the train today to make this trip. which other mode would you have chasen?
0y Autormobile s Bus
Za Air s 1 would not have made trip

{5) Was & car availabls to you to maka this trip today?

T Yes Js No

(¢} Did you have any time constraints for this journey? am ™
T Yes —m (IF YES}{ What departure time for this train would have suited you best? H— pmz
—z Ne What arrival ime for this train would have suited you best? PR Sﬁ 2

GENERAL INFORMATION to help us classify your answers

(a) Whatis your employment status? {b) If employed, what type of indusiry do you work in?
5 D1 Employed full-time  — . 3+ Agriculture/Mining
—2 Employed part-time -l o Tz ConstructionyManufacturing
Za Homemaker Ta Transportation/Communications
2« Student T4 Whaolesale/Retait
1 Retired SKIP 70 6", BELOW s Other Sarvice
¢ Unemployed s Other specify

{a) Please incicate your sex and your age group.
6 O Male 1 Under 20 years 4 50 to 64 years
1: Female T2 20 to 34 years (s 65 years or over
Tia 35to 49 years

{b} Which category reprasents the totaf year's gross income of your household before taxes?
[+ Less than $20,000 T4 $60,000 to $79,999
Tz $20,000 to $39,999 is $80,000 or over
Tty $40,000 to $59,999

7 Right now, are you golng to or returning from your mair destination?
U Going to
'z Raturning from

8 IMPORTANT! Please turn over the page and answer all remaining guastions

about this one-way part of your journay — not the whole trip.

962-92 Cade L&



Stant of trip

9 Start of

{a} Which best dascribes the place you were at

1 0 Travel_

{2) How long did it take

il 1
1 1 Boarding

Al which slalion did you

1 2 Final

At which station will you

Chg W

3 Travel

{a)

How long will it take to

End of trip

14 End of

(a) Which best describes the place you will go

just before coming to the train station to 1o get to the station? begin this one-way part of end this one-way trip? get from the station to to first after leaving the train staticn at the
start your trip today? Check one box. " " your joumney? your final destination? and of your trip today? Check one box.
. — {H} e (Min .
£, Private Home  {Js SchoolCollege/ (He) — (Min) g : g'“‘";“ City g ' g:'":c City (Hr) —__ (Min) [0 Privata Home  [1s School/Cotlege/
12 Hoted University {b) How did you get to D= L:-_ oy B? Lée-' oy — " 2 Hotet University
{1s Place of Business [1s Shopping area the station? 2 Levis a Lovis {b} How will you get (3 Place of Business [ Shopping area
[J« Recreational Site 3 Other, specify Check one or morg Ha St-Lambert Ce Stlamber thera? Cl+ Recreational Site C}7 Other, specify
s Dropped oft by [1s Montreal [Js Montreal Check ona or more
friend/relative Cs Dorval s Dorval {11 Picked up by
O: Rental car 07 Ottawa [1; Ottawa friend/relative
{b) Whatis the exact address or location of this ~ []s Car parked near D Comwall O+ Cornwall Oz Rental car {b) What is the exact address or location of this
place? slation. What is (s Brockville O Brockville [Ja Car parked near place?
Give exact location of office, shopping area, apﬂ(’;’"";z? [1+ Kingston O Kingston 5‘“""’;,{%’;3‘ is This place must be different from where
home, elc. that you were al before travelling parting [ Belteville {1 Belleville m"’”" mg'." ost? you began your one-way joumey in 9"
fo the station. $ 00 vz Guitdwood v Guildwood ! ’r.::ve exatc: locggon of your des:mfrmn.
Piaase state address or nearest stree! e O+ Toronto Union s Toronto Union Please slatg address or nearesl streel
J ' 4 [+ Taxi/Limousine. What $ 00 interseclion i
] ! ) ) — N , prominent landmark, place of
ﬁ:m"g&%m:gsgéﬁan:ﬂ?? - place of is approximate cost? g“ gamu:flor:Burimglon g" gam::or;IBudlnglon [+ Taxilimousine. What intarest, building, institution, efc.
TRIP BEGAN AT: o Kihomar o o is approximate cast? Trip WILL END AT:
16 16
Address O Eocalfbusls;?t?way 1 London {Jw London 3 00 Address
City/Town s Airplane T WIn§sor ) Wim?sor Cls Localbusisubway City/Town
Prov /State {7 intercity bus Uw Samia ) Os Samia ) Uls Airplane Prov./State
postat Cls Commuter train [ Other please specify Ox= Giher please specify 1+ ntercity bus Postal Code
ostal Code Ole Walked onfy [Js Commuter train
[n Other please specify Ow Watked only
G w Other piease specify
CONTEST iNFORMATION .1 5 Thank you tor taking the time to complete this form.
One last thing, please PRINT your name and phone number befow so we
HOW TO ENTER THE DRAW PRIZES ELIGIBILITY can include you in the lucky draw contest. Three cash prizes of $200 and

To enler, simply compisie
this formn and seturmn it o 0w
reprasaniativa. To be
afigivie. all questions must
be answared and your jorm
raust e completed 4 days
halois the thaw dals.

A rantom salection will be made a8 2458 Victoria Park,
Willowdate, Ontadio on October 28th a2 2.00 pm and each
tonday thereatter untit November 16h, 1992, rom ab aligivle
sniries received as of sach drav dale. In order 1o win, seteclsd
eligible contgstants must first answer a skill tesling quesiion.
The odds of being selacied will depand on the number of eligibia
mniries receved a1 sach draw dag. This contest is contdutied by
Gonsumer Contact Limited, 2450 Yiclona Park Ave., Willowdals,
Ot M2 482

A jolal of fiwee cash prizes of
$200.00 each and ona grand
prize o $1,000.00 will be
awarded. One $200.00 prize
wiil b awarded each Monday
from Cot 26 1o Nov. @ and the
grand priza of §1,000.00 wilt
e awardsd on MNov. 16, 1982,
& chedue will be mailed o the
whinner aier pach drow.

To enter and ba eligible 1o win, &
person must be 18 years of age of
olger. Employess and agants of
Consumer Contact and thair Jamities
are not gligible in win. Any liigation
respaciing 1he conduct amd awarding of
@ priza it this conlest may be submitied
10 tha Fegie bes loisnios 81 CowWses du
Chaehec,

MNams

Ares Code

ong grand prize of 31,000 will be awarded.

Talephona

BAPORTANTL i you prafer ip not sater the conles! there is no need 1o wille in
your name and nember. Either way, please reium this completed forrn G our

rapraseniative. THANK YOUI

Ti~v



SONDAGE SUR LES VOYAGES
INTERURBAINS PAR TRAIN

Alin de miaux comprendre las besains des voyageurs au Québec et en Ontario, ce sondage est effectue par la
compagnie Gontact aux Consommateurs, avec 1a collaboration de lindustrie du tourisme.

Veuillez prendre un moement pour répondra aux questions ci-dessous et remettre le formulaire a notre représenianti(e) & bord.
Vos réponses sont imponantes! Les résuitats de ce sondage aideront a améliorer les moyens de transpornt des voyageurs au

Québec at en Ontario.

Gagriez jusqu'a 1,000 $! Des prix de 200 § en argent comptant seront attribués chague semaine, du 26 octobre au B novemiie

$392. Un grand prix de 1,000 $ sera attribué le 16 navembra 1982, Voir iss détails au versa.

Nous assurons le caractére confidentiel des renseignements que vous donnerez; ifs ne seron utilisés qu'a des fins d'analyse et de

recherche. Nous vous Sommes trés feconnaissants de 'aide que vous nous apportez en répondant & ce sondage.
This form is also availabla in English. Please contact the person distributing thase forms.

VOTRE VOYAGE
1 Cueila est la principale raison de ce voyage?
Cochaz une seule case.
7 Affaires - voyage payé par l'employeur s Vacances/ioisirs
71, Affaires - voyage non payé par l'employsur s Magasinage/affaires personnelles
Tia Aller/revenir du travail 7 Visiter des amis ou parents
1. ABerirevenir du collége/université s Autre (préciser)
2 (a) Quslle est le prix de votrs billet pour ce voyage? 06%
T Aller simple Combien de voyageurs sont
Tz Aller-retour inscrits sur ce billet?

(b} A gquelie classe de tarif correspond Je prix de ce billet?
7, Premiére classe (VIA 1) [0 Tarif réduit
iz Tarif régulier “ja Canrailpass
Tis Autra rabais

{a) Combien de nuits serez-vous absant(e)
da chez vous lors de ce voyage? e NUITS

(5} Combien y a-t-il de personnes dans votre groupe,
y compris vous-méme? — e PERSONNES

{¢) Parmis ces personnes, combien font partie
de volre foyer, y compris vous-méme ? - .. MEMBRES CE MON FOYER

4 {a) Sivous n'aviez pu prendre la train pour ce voyage. quel autre moyen de transport auriez-vous choisi?
i+ Automobile 1 Avion
T+ Autobus Cs Je n‘aurais pas fait ce vayage

(b) Pouviez-vous disposé d'une automobile pour faire ca voyage?
e Qui 2 Non

(¢} Avlez-vous une contrainta de temps pour ce voyage?

—: Employé(e) 2 plein temps . Agriculture / industrie miniére
Z: Employé(e) a temps partiel ] & Construction / fabrication

—, Personne au foyer 1 Transpors / communications
~. Etudiant(e} Passez 4 la question T« Commerce de gros / de détail
Zs Retraité(e) “6" ci-dessous Zs Autres sarvices

am —
_ ) s 1 - ) ) 7 . =
T Oui (51 0UY) Quielle aurait té Iheure de départ de ca Irain qui vous aurait le mieux conveny? R 03] -
Z2 Non e . - ) ) an ...
Quelle aurait été 'heure d'arrivée de ce train qui vous aurait le mieux convenu? AU + 1 B
RENSEIGNEMENT GENERAUX Pour nous aider 4 classifier vos réponses
5 {a} Quelle gst votre situation d'emploi? {b) Siemployé(e), dans gue! secteur d'indusirie fravaillgz-vous?

s Sans emploi s Autras (préciser)

6 {a) Veuillez indiquer votra sexe et votre age.

— 1 Homme 5+ Moins de 20 ans 50 a64ans
ZzFemme T:20434 ans s B5 ans et plus
Ta35449 ans
(o} Dans quelle catégorie se situe votre revenu familial annuel, avant imphts?
1 Moins de 20000 8 Z. 6000084799998
T2 2000052390998 Zs 80000 $ou plus

Z2 400003459999 %

7 Faites-vous le présent trajet pour alier & ou revenir de votre destination principale?
1 Aller
%2 Retour

8 IMPORTANT! Veuillez tourner la page et répondre aux questions suivantes
sur cette partie de votre trajet - et non sur le voyage au complet,

962-9¢ Code
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- Da‘_pa{t du trajet

A

Deépart 1 0 Pour aller 11 Gare 12 Gare de 1 3 Pour partir 14 )
du trajet Alagare d'embarquement deslination de |a gare Destination
(a) Lequel décrit le mieux Fendroit ol vous (a) Combien de temps A quelie gare avez-vous A quelle gare finirez-vous {a) Combien de femps (a) Lequel décrit le mieux I'endroit ol vous
éliez juste avant de venir a [a gare pour vous a-t-il fallu pour commencs le présen la présent trajet? vous faudra-t-it pour irez juste aprés avoir quilié la gare pour
commencer ce voyage aujourd’hui? vous rendra A la gare? trajet? aller de la gare a voire terminar ce voyage aujourd'hui? Cochez
Cochez une case. 1y Guébec [y Québec destination finale? una case seulement.
i1, Maison privée  ©1s Ecole, coliége, — (f\dm} [1: Ste-Foy {1z Ste-Foy (Hr) (Min) (i Maison privée [ Ecole, coliége,
72 Hotel université (b} Comment vous &les- [ Lévis Os Lévis [t Hotel université
5 7
["}2 Place d'affaires [ Lieu do magasinage ?;g;:;?:fé:;:sg:ﬁ' s St-Lambart M4 St-Lambar! {b) Commaent ferez-vous [} Placa d'affaires  [s Lisu de magasinagae
{1« Lieu de loisirs  [lr Autre (specitier) s'appliquent {1s Montréat [1s Montréal ce trajel? Cochez les [sLieu de loisirs U7 Autre (spécifier)
O Conduit par un ami / [s Dorval (1s Dorval cases qui s'appliquent.
" parent pa 1: Otlawa J: Onawa 11 Conduit par un ami /
ront
: Véhicula de location Lls CO‘“WE_*“ e Cormwal e 5’2hicuie de location
{b} Quel es! 'adresse exacte de cel endroil? [ Vé_hi‘;“]e’ S'a"""'gu p E' ﬁ;ﬁc:‘;ﬂ: gs 2;zctﬂz . Véhicule stationné {b} Quel est fadresse exacte de cel endroit?
Indiquez Fendroit exact du bureau, pre? 8 1a gare. & e”, o MNgs e AINgS prés de la gare. Quel Cet endroit doit tre différent du point de
résidence, cenire commarcial, etc. d'ou vous zsr o prix approxitatit (1w Bellevitie (I Bellovdle est lp prix approximatif départ indiqué & la question 9.
4 » BlC. onnement? i ; :
dtier avant de vous rendre & la gare. u stat ent g" ?"‘"d“:"os ) rr_:" ?uuldw;ooﬁ . du stationnement? Indiquez fendroit exact de cetle destination.
. " : ; 1 Toronto Union -1 Foronto Unioh Donnez l'adresse, 'intersection, le point de
?egg::i;iﬁfﬁi&;igﬁfgﬂfg}g_pojm de [ T“‘f;‘"‘ ‘00_ $ Quel {"1hs Hamilton/Burlington {7+ Hamilton/Buriington _— 0% repére connu, l'édilice le plus prés.
' e egtxile ;mwous“;i'ima“;;, {1is Branttord s Brantlord {1+ Taxi/ limousine. Quel )
LE TRAJET A COMMENCE A : w © {Jw Kichener [ Kilchener est le prix approximati? LE TRAJET SE TERMINERA A
Adresse oo sf;]l? I\;:!ndon Hw L‘?ndon 00§ Adresse
Wy [3s Autobuslocal/métro [ e Windsor L1 Windsor A i ; ille 7 vi
Ville / village [l Avion i1 Samia M Sarmia r Es Autobus lacal / métro Ville / wflage
Prov. / Etat [t Autobus inlerusbain {20 Autre {préciser) {1z Autre {préciser) E"’ ?vnto?m nterurbai Prov. / Efat
ir LHODUS InterurDaln
Code postal [[_Eia gram ;je banlieue - 1o Train de bankeue ode postal
0 pie . A s
- e A pied
['in Autre (préciser) [ Aulre (préciser)
RENSEIGNEMENT SUR LE CONCOURS Merci davoir pris e temps de remplis ce questionnaire. o
Pour terminer, veuiliez inscrire volre nom el volre numern de 1éléphone
COMMENT PARTICIPER  LE TIRAGE PRIX ADMISSIBILITE ci-dessous en LETTRES MOULEES, afin de pouvolr parficiper au firage

Ce concours @54 1&Serve aur de trois prin de 200 § et un grand prx de 1,000 3 en argoeot complant.
personnas da 18 ans et plus. Les
amployas al repraseniants de
Consumer Contact Limiled e Contac
awr Consommaleurs ans gue jeur
tamille ne soni pas ehgibles au trage.
Touwl ilige concarmant la conduile e
Fattnbution O0es pix 08 L& CONLoWs
Ul $ire SoUMIS 3 ia Rége des
inledes 8t courses du OQuebed,

tniolaide yosprinde 200 3
an argent complant seront
altrbues, 3 rason dun gk &
chague lunds, du 25 eclobis
2 9 novembre. D phis un
gravd onx 0 1,000 5 serz
aliripue fe 16 novermbre 1992
L.es prx seront enpadhss aux
gagnants sous forma de
chégue apras chague rage.

Un tirage sera 1ai aw 2450 Victoria Pask, Wilowdale
{Ontano), le 26 octobre 1992, a 14 h. of chague lundi suivan
jisqu'au 18 novembre 1882, parmi toutes les parlicipalions
admissibles reques 3 ja dale du trage. Pow gageer, f2s
concuITents adrmissibles choisis deviont dabord répondre 2
une quastion dhabiletd. Les chances o éire chois dependend
gu nombre de parlopalions admissibles reques. Cp concours
est organise par Consumer Conlact Lirted, 2458 Viclona
Park Ave., Willowdaks {Ontans) 25 942,

Pour pamiciper, veudlaz
remphr e formulaire o

ie romelire 3 noire
reprasamani{e). Powr Sire
ehgible, vous davaz
répondie & iouies los
CuSHOnS,

Nom

Indicatif regional ___ Téléphons

BAPORTAMNT! Si vous prélérez ne pas pariaper Bu CoNCGWS, I N'est pAS PECESSHS
dinscire volre nom 8l voire numsrs de isldphons. Cupl quil en soil. veuiliez remalirg
ce formulaire remph & novre représentantie). MERC! OF VOTAE COLLABORATION!

c1=¥



INTERCITY BuS TRAVEL SURVEY @&

CORCT

Dear Travetiler:

It order to better understand the need of traveilers in Ontario and Cuebec, this survey is being conducted by Consumer Contact
Limited with the co-operation of the Travet Industry.

Please take a few minutes to answer the questions below and return this form to our reprasentative on board.

Your answers are important! The results of this survey will help to ensure better transpartation faciiities for people across
Cntaria and Quebec.

Win up to $1,000! Cash prizes of $200 will be awarded each week from COctober 26 o Novemnber 9. A grand prize of $1.000 will
be awarded on November 16, 1992, Details overieaf,

The information you provide will be kept strictly confidential and used solely for research analysis purpases, Your assistance in
completing this survey for us is greatly appreciated.

Ce formulaire est aussi disponibie en frangais. Veuillez contacter la personne qui a distribué ces lormulaires.

ABOUT TODAY'S JOURNEY
1 What is/was the main purpose of the trip you are taking away from home?
Check ons box.
T+ Business - Irip pald for by your employer s Vacation/Recreation
Tz Business - Irip not paid for by smpicyer s Shopping/Personal Business
T3 Commuting to/from wark [Jr Visiting Friends/Relatives
T« Going to/from University/College Ts Other please specify
2 {a) What was the price of your ticket for this rip? $ —e— 00
1 One Way Number of travellers
2 Round Trip included in ticket prica?

(b) What type of fare scheme are you using on this trip?
=+ Regular Fare
Tz Discounted Fare

3 (a) How many nights will you be away from home on this trip? e .. NIGHTS

(b} In total, how many peopie are travelling togather
with you on this trip, including yourself? e TOTAL PARTY SIZE

o) Of the people travelling together with you, how
many are mambers of your household including yourself? ... HOUSEHROLD MEMBERS IN PARTY

4 {a) f you could not have used the bus today to make this trip, which other mode would you have chosen?
v Automobile 2 Train
s Air Os | would not have made trip

{v) Was a car available o you 1o make this trip today?
i Yes 2 No

(&) Did you have any time constraints for this journey? -

am _

—_ i i i ? S
O Yes (IF YES) What departure time for this bus wouid have suited you best? : p: -
Z: N . . am .
@ e What arrival time for this bus would have suited you best? : am

GENERAL iNFORMATION fo help us classily your answers

{a) What is your amployment status? (b} If employed, what type of indusiry do you work in?
5 21 Employed full-ime  — o T Agriculture/Mining
. Employed part-time i T, Construction/Manufacturing
3 Homemaker 7 Transportation/Communications
Z. Student R . 1+ Wholesale/Retail
s Ratired SKIP TO 6", BELOW s Other Service

s Unemployed & Other specify

{a) Please indicate your sex and your age group.
6 '+ Male 1 Under 20 years T4 5010 64 years
Tz Female 2200 34 years s 65 years or cver
T135to 49 years

(b) Which category rapresanis the total year's gross income of your household before taxes?
1 Less than $20,000 2+ 360,000 to $79,999
T2 $20,000 to $39,998 s 380,000 or ovar
32 $40,000 to $69,599

7 Right now, are you golng to or returning from your main destination?
1 Going to
2 Returning from

8 IMPORTANT! Pleasa turn over the page and answer all remaining guestions
about this one-way part of your journey - not the whele trip.

Cade L-&
962-92

A-14



Start of t.rip

9 Start of

{a} Which bast describes the ptace you were at
just before coming to the bus terminal 1o
start your trip today? Check one box.

[ Private Home []s School/Coliege/
I'12 Hotel University

32 Place of Business [1s Shopping area
[}« Recraational Site O Other, specify

{b) What is the exact address or location of this
place?
Give exact location of office, shopping area,
home, elc. that you were at before lravelfing
to the bus terminal.

Pleass state address or nearest street
intersection, promingat landmark, place of
interest, building, institution, &lic.

TRIP BEGAN AT:

Address

City/Town

Prov./State
Postat Code

1 0 Travel ]

{a) How long did it take
to get to the terminal?

e (M) —— (Min)

{b) How did you ge! 1o
the tarminal?
Check one or more

[1 Dropped off by
{riend/relative

1z Renal car

s Car parked near
terminal. What is
approximate
parking cost?

$§ .00
14 TaxiLimousine. What
is approximate cost?

$__ .00
s Local/lbus/subway
(ls Airplane

s Intercity frain

s Commuter rain

e Walked only

On Other please specily

e

1 1 Boarc_ling

At which terminal did you

begin this one-way part of
your jourmney?

1 Quebec City

Mz Ste-Foy

{12 Montreal

O+ Wast Isiand

s Mirabel

[ds Ottawa

Cls Kingstion

[1; Belleville/Trenton

s Toromo - Downtown
[3s Toronto - Suburban
D Kitchener

[+ London

{1 Windsor

1 Sarnia

[} Other please specify

e

1 2 Final

Al which tarminal will you
end this one-way Irip?

[ Quebec City

[J: Ste-Foy

s Montreal

M« West Island

[31s Mirabel

s Ottawa

e Kingston

[+ Bekeville/Trenton
[Is Toronio - Downtown
1+ Toronto - Suburban
[0 Kitchener

Fln London

12 Windsor

[0 Sarnia

[ Other please specify

End .ot trir.j

14 End of »

13 Travel
from Terminal
{a) How long will it take to {a) Which best describas the place you will go

to first after leaving the bus terminal at
the end of your trip loday? Check ong box.
{1+ Private Home 3s School/College/
(32 Hotet University

("1 Place of Business {J« Shopping area

get from the terminal {0
your final destination?

. (H) . (Min}

{b) How wili you get

thera? [ Recreational Site (17 Other, speci
Check one or more ! ! 4
1 Picked up by
triend/refative
(02 Rental car {b) Whatis the exact address or location of this

(a2 Car parked near

; . place?
terrinal. What is

This place mus! be different from wherg

approximate i in "g"
) you began your ona-way fjourney in it
parking cost? Give exact location of your destination.
$ 00 Please stale address or nearest sireet
—_— intersection, prominent landmark, place of
1+ Taxi/limousine. What interest, building, institution, etc.
is approximate cost? Trip WILL END AT:
$ 00 Address
{1s tocalbus/subway City/Town
{ls Airplane Prov /State
- - .
My Intercity train Pastal Code

Ms Commuter rain
1w Walked orty
3« Other pieass specily

HOW TO ENTER THE DRAW
To enigr, simply compiale
shis torm and ralurn i 0 oW
reprosentative. To be
ahgibia, alt questions must
w6 answersd and your formn
must be completed 4 days
balnre 1he tiaw dals.

CONTEST INFORMATION

A random selection wit be made at 2450 Victoria Park,
Wilowdaie, Omano on Cotober 268 al 2:00 pm and vach
tonday herealter until November 161, 1992, irom af eligidie
sriries raceived as of 9ach draw dats, 16 oroer 1 win, selaclad
ghtpbie contesiams must first anower & shil lasting question.
The odds of being seleciod wil &
antnes recaned at each draw date, This contest i3 congucied Ty

apend o1 1he number G aligitle

Consumer Cordact Limied, 2450 Viclona Park Sve., Wilowdate,

Ont. W24 4A2.

PRIZES

A total of threa cash prizes of
$200.00 each and one grand
priza of $1,000.00 wil be
awarded. One 320000 prize
will ba awarged each Monday
wwom Oct 26 1w Noy. 9 and the
grand pize of $1.000.00 wil
be awarded on Mov. 16, 1992,
A phagus will be maded 1o
ihe winnar alier 2ach daw,

ELIGIBNITY

To eniler and be ehgible 1o win, a par-
son mus! be 18 years of age o oider.
Employees and agents of Consumer
Contact ard e tamilies are nat aligh
im o win, Any Sigation sespecting the
conduct aod awarbng o & prize 10 s
contest may b submitied to he Hoge
sas oteres ot courses du Ouebec.

Thank you for laking the lime 1o complete this Jorm.

-i 5 One last thing, please PRINT your name and phone number below 50 we
can include you in the lucky draw contest. Three cash prizes of $200 and
one grand prze of $1,000 will be awarded.

MNams

AmpaCode ... islephone

BAPORTANE! if you prefer 1o ot enter iha contest there is no need 1o weila in
your name and number. Either way, ploase reurn this complated form 10 our
seprasenative. THANK YOUI



SONDAGE SUR LES VOYAGES
INTERURBAINS PAR AUTOBUS

Afin de mieux comprendre les besains des voyageurs au Québec el an Ontario, ce sondage est effectué par la
compagnie Contact aux Consommateurs, avec la collaboration de lindustrie du tourisme.

Veuillez prendre un moment pour réporxire aux questions ci-dessous et remetire ia formulaire & notre représentant{e) & bord,

Vos réponses sant impartantes! Les résultats de ce sondage aiderant & améliorer les moyens de transport des voyageurs au
Québec et en Ontario.

Gagnez jusqu’a 1,000 $! Des prix de 200 $ en argent comptant seront attribués chaque semaing, du 26 octobre au 9 novemire
1992, Un grand prix de 1,000 $ sefa attribué le 16 novembre 1992, Voir fos détails au verso.

Nous assufons le caractére confidentie! des renseignemants que vous donnerez; ils ne serant utilisés qu'a des fins d'analyss et de
recherche. Nous vous Sommes trés reconnaissants de faide qua vous nous apportez en répondant 2 ce scndage.

This form is also available in English. Please contact the person distributing these forms.

YOTRE VOYAGE

Quelle est la principate raison de ce voyage?

Coche# une seule case.
1, AHtaires - voyage payd par l'employeur {Js Vacances/loisirs
2 Attaires - voyage non payé par 'employsur s Magasinager/affaires personnelles
Ty Aller/ravenir du travail i Visiter des arnis ou parents
D4 Allerirevenir du colibge/université Cla Autre {préciser)

2 (2) Quelte est le prix de volre biilet pour ce voyage? . ... .0C $

1 Aller simple Combian de vayageurs sent

e Aller-retour inscrits sur ce billat?

fh) A quelle classe de tarif correspond le prix de ce biltet?
3+ Tarif régulier
D2 Tarif réduit

{a) Combien de nuits serez-vous absant{e)
de chez vous lors de ce voyage? ———— 1]

() Combien y a-1- de personnes dans voire groups,
y compris vous-méme? . PERSONNES

{c) Parmis ces personnes, combien font partie
da votre foyer, y compris vous-méme? - MEMBRES DE MCN FOYER

4 {a) Sivous naviez pu prendre 'autobus pour ce voyage, quel autre mayen de transpert auriez-vous chaoisi?

T Autornobile Oz Train
s Avion Os Je n'aurais pas fait ce voyage
{9) Pouviez-vous disposé d'une automobite pour faire ce voyage?
v Cui [Jz2 Non
(e) Aviez-vous une contrainte de temps pour ce voyage? am o
O, Oui = (510Ul Quelle aurait &té theure de départ de cette autobus qui vous aurait le migux convenu? : om T
T2 Non o . , . , am
Cuells aurait 8té 'heure d'arrivée de cette autobus qui vous aurait e mieux cenveru? : pm
RENSEIGNEMENT GENERAUX Four nous aider & classifier vos répanises
5 {a) Quelle est votra situation d'emploi? (b} Sismployé{e), dans quel secteur dindustrie wravaillez-vous?
O+ Employé{e) & plein temps 7y Agriculture / industrig miniéra
[z Employé(e) A temps partiel ] T2 Construction / fabrication
a2 Personne au foyer s Transports / communications
i« Etudiant(e) Passez A la question . Commerce de gros / de détait
[3s Retraité(e) "§" ci-dessous s Autres services
s Sans emploi s Autres (préciser)
{a} Veuillez indiquer votre sexs et votre age.
6 Ty Homme I+ Moins de 20 ans 1«50 464 ans

2 Femme Ce:20a34ans s 65 ans et plus
C:35a49ans

{b) Dans quells catégorie se situg votre revenu tamilial annuel, avant impdts?
Ty Meins de 20 000 $ 1+ 600C0%AT999 8
T2200005439999% Tis 80000 5 ou plus
T2 4000034599998

7 Faites-vous le présent trajet pour aller 4 ou revenir de votra destination principale?
1 Alter
[z Retour

8 IMPORTANT! Vauillez tourner la page et répondre aux questions suivantes
sur cette partie de votre trajet - et non sur le voyage au complet.

962-92 Code L8



Départ du traje}

-

Deépart
du trajet

(a) Lequel décnt le mieux Fendroit ol vous

(b,

=

étiez juste avant de venir au lerminus pour
commencer cé voyage aujourdhui?
Cochez une case.

Os Ecole, collége,
université

{Je Lieu de magasinage

{1r Aulre (spécifier}

(11 Maison privée
{1+ Hétel

{7 Place d'aflaires
)4 Lieu de loisirs

Quel ast 'adresse exacte de cel endroit?

1 0 Pour alter au
terminus d'autot

{a) Combien de temps vous
a-t-il faliu pour vous
rendre au ferminus?

— (HN ___ {Min)

{b) Comment vous étes-
vous rendufe) au lerminus?
Cochez les cases qui
s'appliquent.

1y Conduit par un ami/
parent

[M: Véhicule de location

s Véhicule stationné prés
du terminus. Quef est

T

1 1 T‘erminus

A quel terminus avez-vaus
commencé le présent
trajet?

7 Québec

12 Ste-Foy

s Montréal

O« Questds e

s Mirabel

15 Ottawa

[Js Kingston

[M; Bellevide/Trenton
[Js Toronto - centre-ville
3+ Toronto - banlieus

=2

12 Termmus de

A qual terminus finirez-
vous lo présent trajet?

O Québec

: Ste-Foy

13 Montréal

(e Cuestdellle

(3+s Mirabel

s Ottawa

s Kingston

. Believille/Trenton

{ls Toronto - centre-ville
s Toronto - banlieve

3 Pour partir 1 4
Destina
{a) Combien de temps (a) Lequel décrit le miewx Fendroit o0 vous

vous faudra-t-it pour

iraz juste aprés avoir quittd le terminus

alter du terminus 3 volre pour terminer ce voyage aujourd'hui?
destination finale? Cochez une case seulemert.
(Hr) (Min) O Maison privée (s Ecole, collége,
12 Hbtet universite

(b} Gomment ferez-vous [1s: Piace d'affaires  [1s Lieu de magasinage
ce trajet? Cochez les [l«Liou de loisits (s Aulre (spécifier)
cases qui s'appliquent.

1: Conduit par un ami/
parent

e Véhicule de location

[J» Véhicule stationné
prés du terminus. Quel

B}

Quel est ladresse exacle de cet endroit?
Cat endroit doit étre différent du point de

Indiquez f'endroit exact du bureau, fo prix approximalit du w Ki itchy ; el Pl ;
résidence, centre commarcial, elc. d'ot Vous sl;ftionnzenanf? g o :’ICT"G' g"’ t“c :"e’ est e prix approximatif départ indiqué 4 Ia question 9.
dtier avant de vous rendre au terminus. s " “?"d""" O " woindon du stationnement? Indiquez endroit exact de celte deslination.
Donnaz Fadresse, intersection, le point de 005 1w Windsar = Winclsor Donnez lagresse, lintersection, le point dg
repére connu, l'édifice le plus prés. .. : T Samia [Jn Sarnia _ 0% repére conmu, Fédifice le plus prés.
0. Taxi/ kimousine. Que/ . o . . e .
oot ko prix approximatit? [ Autre {veuillez préciser) O Autre (veuilioz preciser) Cls Taxi/ limousine. Quel .
LE TRAJET A COMMENCE A : ’ ast ke prix approximatif? LE TRAJET SE TERMINERA A :
Adresse e 0% 00 Adrosse i
Ville / village Els ::u.:obus local { métro Ms Autobus local / métro Ville / viiage
Prov. / Etat e Avion ; Os Avion Prov. / Eiat
v [ls Train intarurbain Cla Train interurbain
Code postat (3 Train de banlieue E;lw Train de banlieue Code postal
[iw A pied lijpi&d
Cln Aulre (préciser} T Autre (préciser)
RENSEIGNEMENT SUR LE CONCOURS Merci d'avoir pris te lemps de remplir ca guestionnaire.
1 Pour terminer, veuillez inscrirg voire nom et voire numéro de iéiéphaone

COMMENT PARTICIPER  LE TIRAGE
Pow paniciper, vauiliez
rampht oo lormudaire 92

le rameitia 4 notre
représentant{e}. Powr dirg
ahgitde, vous tevaz
répondra & joules les
GESIONS.

U tirage sars fail au 2450 Victoria Park, Willowdale
({Ontano). te 26 octobre 1992, 3 14 h. et chagua lundl sulvant
jusau'ay 16 noverbre 1992, parmi foules jes parlicipations
admussibles saguns A la date du Tvage. Pow gagner, les
concurrents admissibles chiisis devront d'abord rapondre &
une guestion dhabietd, 1.es chances d'élre chois! dépendent
du nombre ta paricipations agdmissibles ragues. Ca concours

o5t organisé par Sonsumer Contact Limiled, 2450 Viciona
Park Ave., Wikowdais ({Onmanio) M2J 442,

PRIX

Ui fotal de irois pix de 200 §
eh argent compiant seront
atiribuds, & raison dunpaxd
chacu hndh, v 26 oolobre
@ 8 novemibre. De phas un
grand prix da 1,000 % sefa

yribud le 16 novernive 1992,

Le5 prin sernnt axpidies au
gagnants seus lonne e
chitue aprés chague Brage.

ADMISSIBILITE

{p CORCOUIS 854 1E561VE auX [erson-
nes de 18 ans o1 plus. Les employés
ol teprésanianis de Consumer
Contact Limited g1 Contach au
Consommalesss ainst que leur lamile
ne sont pas dhgibles au rage. Toul
linge concemnant la conduila i Fatin:
bution des pix de Ca cencouwrs peut
Are sours 3 1 Adgie des lolerias al
coursEes ou Debec.

ci-tessous en LETTRES MOULEES, afin de pouvoir participer au tirage
de fois prix de 200 $ et un grand prix de 1,000 § en argent comptant.

Nom

indicatifrégional . .. Téléphons

SMPDRTANTI B vous prétdraz ne pas parliciper Au concows, il n'est pas nHCHSSAI
Sinscrte Voire som Bt ¥olfg NUMSTs de 1eéphone. Quot guil en son, veuillsz remalie
e lormutaire rempl 4 nolre représeniania). MERG DF VOTRE COLLARORATION]



INTERCITY
TRAVEL SURVEY

Dear Sir or Madam
The governments of Ontario and Quebec are conducting a survey of vehicle travel at various peints on the highway system.

We request your co-operation in providing information which will help in the planning of needed improvements {o transpartation faciities for

peopla across the two provinces.
Your answers will be combined with those of thousands of other participants to create a statistical “picture” of the way our highway

system is currently being used.
The infarmation you provide will be kept strictly confidential and used only by the Ministry and its agents for statistical analysis purposes.

Al parsonal identifying information will be destroyed once the data is coded in compuzer form. if you have any questions or concams abowt

this survey, please contact Wally Stater, Assistant Policy Advisor at $-(416) 235-4831 {piease call collect if outside Torento).

S0UTH ST

1
g &El DUNDEE, ONTARIQ
NOB 2E0

Please torward this torm to the usual driver
ot vehicle | icence number 368ASY

A

Passenger Transporiaton Foicy Branch
Znd Fioor. Was{ Towsr

1201 Witson Avenue

Nonh Yark, Ontario M3 1.8

Ministry
@ n'
4 Transponation

Ontario

As a token of our appreciation we wil mail a free map of

Ontarlo and a guide 1o intercity Transportation Services 1o
each person who completas this form.

Please return this form as soon as possible. Postage pasd

return envelope enciosed.

Thank you for your caoperalion and gssistance.

Yours truly,

Gary S. Posen, Deputy Minister

ABOUT YOUR JOURNEY Nots: This form stiould be complated by or on behalf of ihe driver.

TYPE OF JOURNEY [f you wera travelling in a vehicle on the
type of joumney described befow, please answer the following
questions about your trip. If you did not personally take this trip,
please give this form to anather person in your household whe
fay have taken this trip.

Eastbound on Hwy. 401 nesr Belleville on
Thursday, November 5.

SUR L'AUTOROUTE 401 EST, PRES DE
BELLEVILLE, LE JEUD] 5 NOVEMBRE. 510
1

(a) At the point described in section 1, were you golng to or
returning from your main destination? Check ong box.
T Goingto O e Returming from

{b) What is your estimate of the travet cost for this ang-way irip
for yaur entire travel group?

Fuet$ .00 Parking$ _____ 00 Fenial Car3 00

{a) Where dig you begin this one-way part of your journay?
TRIP BEGAN AT:

Address

(ar neares! street intersection, place of intares!, building eig.}

City/Town

Prov./State Postal Code

{&} Which best describes the place where you began this cne-
way trip? Check one box.
[+ Private home
Oz Hetel
O3 Place of business
U+ Recreational site

Os SchooCollege/ Liniversity
(s Shapping area
[ Other, specify

4

{a) And where did you end this one-way par of your joumney?
Must be different from where you began journey in "37

TRIP ENDED AT:

Address

for mearest sireat inlarsection, place of imarest, Builthng eic
City/Town
Prov./Siate Postat Code

(b} Which best describes the place where you ende this one-
way trip? Check one box.

O+ Private home

[z Hotel

s Place of business
T+ Recreational site

s School/Coftege/ Lniversity
Zs Shopping area
s Other, specify

What was the main purpase of your tiip? Check one box.

51 Business - trip paid for
by employer

2 Business - irip not
paid far by employer

Zia Comrmuting toffrom
work

24 Going tofrom
University/College

(s Vacation/Recreation

[Js Shopping/Personal Business
[+ Visiting Friends/Relatives

[Js Other, please specify

Why did you take an automobile/venicie far this trip?
Check alf that appiy.
U+ Faster means of rave!
Jz Least expensive
12 Most convenient

O+ Needed a car/ vehicle
al my destination

T s Needed o carry baggage:
equipmentmateriais, eic.

It: Needed 1o make other siaps
atong the way

s Other. please specify

(a) How many nights were you away frem home en this trip?

Number of nights

{b) How many people were travelling in your vehicle (including
yourself}?

Totat number i vehicle

Which best describes the type of vehicle used far this rip?
Chack ane bex.

31 Private carvehicle fowned or leased)
12 Company carfvehicle {owned or leased)
i3 Rentalcar

GENERAL INFORMATION help us classify your answers

(a) What is your employment status, Check ong box.
{1+ Employed full-time  [Js Homemaker
J2 Employed part-time 2« Student
Is Retired
{2s Unemployed
(b) }f empioyed: What type of industry do you work in?
[0+ Agricultura/Mining {4 Whaolesale/Retat
[z CanstructicrvManufacturing Tis Other Service
a1 Transportation/Communications s Other, Specify

Gao To *40”

1

{a) Piease indicate your sex and your age group.
T Male 3r Under 20 years s 50 fo 64 years
1z Female 322010 34 years 75 B8 years or over
133510 48 years

{b} Which category represants the total year's gross incame of
yaur household before taxes?

0+ Lessthan §20,00C {3« $60.000 to $73.992
[z $20,000t0 $39,999 Tis $80.000 or over
[Ja $40,000 to $59.989

1

Thank you for taking the time 1o completa this form. If you wish
us to mail a free map and Intercity Guide to you, piease check
the box below. If your nama and address is different from that
shown above, please correct it in the box above.

YES, please send me a frea
map of Ontaric and intercity Guide . ... [J

12

CAN WE CONTACT YOU AGAIN? As part of our research inte
Intercity Travel, we may have some additional questions to ask of
motorists such as yourself. if you are willing 1o help us further,
please check the bax below and write in your phone number.
YES, you can contact me again

regarding questions on Intercity Trave! ... O

Phone { H

262-92 ONT

g



SONDAGE SUR LES VOYAGES

INTERURBAINS

Madame, Monisieur,

A£~-19
Ministara Direchon des poiIgues
dos da FANSROR 488 VOVaneUrE
2g 1age. Tour puest
1201, Avenug Wilsan
North York [Onsaric)
EEKEL NS

Les gouvarnements de 'Ontario et du Québec manent un sondaga sur lg transport des voyageurs A divars points du résedu routier,
Nes vous demandons de collaborer en furnissant tes renseignemants qui nous aidercrt A planifier famdlioration des IIrastCILres da 13RSPOM 0% PASSAQETE arrs

las deux provinces.

Vos réponses et colles de milliers d'autres participants au sondage seront combindes pour Grassar un portrait statistique de Fulilisaton de notre SySHEMe Hiorouter

Las rensaigremants gue vous fournirsz saront strictement confidentiels et utiisés uniquement par s ministére et ses agems A ges fins d'anaiysa statistique. Toute
infarmation parsonnelle parmettam didentitier les répondants sera détruite aprés ls codage informatique. Si v0us avez ¢as questions ou das préoccupalions au sujet de
ca sondaga, veulllaz contacter Wally Slater, {consailler adjoint aux pelitiques), au 1-(418) 225-4931 (& lrais virés si vous appaiez de rextdrigur d¢ Toronto} .

En guise da remerciemant, nous ferons parvenit graluitemant une caste de 'Ontario st un Guide des services de lransports interurbaing & 10us coux qui comgldisront ¢a

questicnnairg.

Veuillaz retourner ce questionnaire G&s que possibla dans fanvelappe affranchig ci-jointa.

Merci de votre collabaration.
Vauillez agréer mas salulatiens les pius corciales.

AU SUJET DE VOTRE VOYAGE Cetts tormule dait dtre remplie par ou pour e conductaur

1 GENRE DE VOYAGE

Veuittez prandre connaissance da la Section 1 sur lautre cdid de ca
formulaire. Si vous avez eMectud un voyage semblabie 4 celui qui y est
décrit, veulllez répondra aux queslions suivanies.

5i vous n'avez pas effectud vous-mame ce trajat,
veuillez remetite ce questionnaire & une personna
da votre foyer qui pourrait aveir fait un tel voyage.

ta) A rendroit indiqué dans la case 1, shez-vous dans 12 parme alles ou
retour da votra voyage? Cachez une seufe case.

Oy Aster 22 Hetour

(o) A combien estimez-vaus les colts de cetle parie du voyage, pous
tous fes passagers du vehcule?

Carburan! : 633 Stavonnement B0E

tocation de voiture - oo %

{a) Ou avez-vous commanté cette partie de voira voyaga?
3 LE TRAJET A COMMENCE A :

Adrasse :
Qu l'intersection. te peint 0a rapéra connu,
I'éditice ow [institution la pius prés.
Vitle / vidage :
Province /élat: . Code postal:

b} Quel stait le point de départ de cette panie du voyage?
Cochez la case qui correspond la miaux.

[+ Résidence ptivéa s Ecole, coligge. universilé
Oz Hatel [ls Lieu do magasinage
)1 Placa d'affaires 7 Autre (préciser)

(4 Ligu de toisirs

{a) QU s'est tarminée cette partie de volre voyage? Cer endrod doif éirg
différent du point de départ indique 4 12 case 3(a)]

LE TAAJET S'EST TERMIME A

Adresse :
Cu lintersacon, le poutt de rapgre connu,
r'édlifice ou [instilution e plus prés.
villg / village
Province r&tat i Co08 DOSIBl | oeemensnrnminsse——e

(b} Quel &1ait e point darrivée de cefte partie du voyage?
Cochez 1a case qui correspond te migux.

[J+ Résidance privéa
2 Hatel s Lieu de magasinags

5 Ecole, coligge. unversing

=

3 Place ¢'attaires Ly Autre (préciser]
I+ Lieu de loisirs

5 Qual #tail le bu! principai de votra voyage? Cocher une seula case.
) Voyage d'aftaires payé 5 Vacances / loisirs
par l'empiayeur
[J2 Voyage d'atfaires non
payé par I'empioyeur
13 Aller / retour du travail

34 Alier / retour da
Iuniversitd / du cofldge

Os Magasinage / affaires persennelies
7 visite 4 ges amis ou parents
O Autre {précisar)

Pourquei avez-vous 1ait ce voyage A bord ¢'un vétieule gulomaebile?
Cochaz toutes fes cases qui s appliguent.

{J+ Moyen de transport le s Besmin de transpadar
plus rapide bagages/équipernenymatanst
D2 Mgins dispendieux 7 Besoin de faire das grdi

Ej! Plus prralique an cours de rouie

Cla Besoin d'un véhicule &
{amvee

Tis Aulre (préciser)

{a} Combian da nuils vous dtes-vous absentd de chez vous lors de ce
voyage?
Nombra de nuits :

{b) Combien y avait-il de passagers dans voire véhicula (y compns vous-
méma)?
Nombre de passagers :

8 A quelta calégone de véhicules appartient celui wiilisé pout oe traes?

Cochez une seuie case
[+ Vehwule prive )

}-— propridtaie ou lecation & jong ferme
1z Véhicule d'antreprisa

33 Vehicule de location & court terme

RENSEIGNEMENTS GENERAUX Pour nous aider 2 classifier vos réponses

9 {a) Quelle est volra situation? Cochez une sevie case.

O+ Employé{e) {Za Personne au tayer
4 plein temps O Eruchiant

Mz Employéls) & Cls Retraite Passez & “10°
temps partiel

s Sans emploi

{b) Si amployéie), dans quel secteur ravailiez-vous?
11 Agriculture / mdustria miniére (4 Commerca de gros /de déail
[z Construction / fabrication Uls Autras services
T3 Transports / communications (s Aulres (préciser)

10 {a} Veuillez indiquer votre sexe el volre age.

[T+ Homme TieMoins de 20ans s B0 a6t ans
[Jz Femme Ceppa34ans s 85 ans of plus
235549 ans

{b) Dans quelie catégorie sa situe volie reveny famiial annuel, avant
impdts?
J+ Molns de 20000 § e BOBO0 5279899 %
[D2200005438999 5 s 80 000 § ou plus
1300005459998 %

qu'une carta et un Quida des services de iranspans interurbains vous
soient anvoyés, veuillez cocher la case ¢i-dessous.

O, veuillez me faire parvenir una carte de Montarig

|

L

1 .l 1 Merci d'avoir pris ie temps de remplir ce questionnaire. Si vous désitez
L alnsi qu'un guide des services de transponts interurbains . . . [}

POUVONS-NOUS COMMUNIQUER AVEC VOUS DE NOUVEAUT

1 Dans g cadre de notre recharche sur fes voyages inlgnurbaing, nous
paurricns avoir guelques avlres questons 3 paser aux automotiiistes
cormire vous. i vous consentez & nous aider sncore, veulllez cochar
|a casa ci-dessous et Bcrire votre numéra de téléphane,

I, vous POLVEZ COMMUTIGUEr aves mol pour ma
pasar d'autres guestions sur les voyages intarurbaing .. L

Numéro de téléphone  { H

962-92 ONT




INTERCITY
TRAVEL SURVEY

A=20

Consumer Contact
4369, rue Saint-Denis
Montréal {Ouéhec) HaJ 212

X

CXBNTER
COTT

In order to better understand the needs of travellers In Quebec and in Ontarlo, Consumer Contact is conducting this survey with tha

co-operation of the Ministry of Transport of Quebec.

Please take a moment to reply to the questions below and to return this questionnaire by mail in the enclosed prepaid eavelope.
Your answers are lmportant! The results of this survey will heip in the planning of improvements to transporiation facilities for

travellers in Quebec and in Ontario,

Win up to $1,0001 Consumer Contact wili draw one $200 prize each wesek from October 26th to November Sth 1982
A grand prize of $1,000 will be awarded on November 16th, 1992. The soconer you send in your completed guestionnaire, the

greater chance you have of winning, See entry form enclosed.

The information provided by you wifl be kept strictly confidential and wilt only be used for statistical analysis purposes. Thank you for

your cooperation and assistance.

ABOUT YOUR JOURNEY notw: This Jorm shoukl be complated by ar on behalf of the driver,

TYPE OF JOURNEY

If you were recently travelling towards Guebec Clty on
Route 20 near Salnte-Hyacinthe on a Wednesday please
answer about that most racent trip.

1 you did not personally make this trip, please give this
questionnalre to a person in your household who would have
made such a trip.

01

{a) At the point described in section 1, wera you golng io of
returring from your main destination? Chaeck one box.
[ Geing ta {0 2 Returning from

(h) What is your estimate of the travel cost for this ang-way irip
far your entire travet group?

Fusl$ .00 Parking$ 00 Fertal Car 00

{a) Where did you begin this one-way part of your journay?
TRIP BEGAN AT:

Address

{or naaras! streat intarsection, place of interest, wikling etc.)
City/Town
Prov./State Postal Code

(t} Which best describes the place whers you began this one.
way trip? Check one box.

(s Private home

[z Hotel

1 Place of business
0+ Recreational site

[Js SchoolCellege/ University
[Js Shopping area
[J7 Other, specify

(&) And where did you end this one-way pant of your journey?
Must be differsnt from where you began journey in %",

TRIP ERDED AT

Address

{or neares! siree! intersection, place of inferest, bulding 8lc.}
City/Town
Prov./State Postal Code

{b} Which best describes the place where you ended this one-
way trip? Check one box.

(11 Privalg home

[z Hotal

2 Place of business
]+ Recreational site

(s Schocl/Coltege/ University
s Shopping area
(7 Other, specify

What was the maln purpose of your trip? Check one box.

v Business - irip paid for - s Vacation/Recreation

by e_mp-'oye-" [J¢ Shopping/Persenal Businass
O: g:is‘;r}gfi ; g;f, ;;g;, o 7 Visiting Friencs/Relatives
(3 Commuting toffram [Js Other, please specify

work

{2« Gioing to/ffrom
University/College

Why cid you lake an aulomobile/vehicte for this tip?
Check ali that apply.

11 Faster means of
traver

[z Least expensive

3 Most convenient

O+ Needed a carivehicle
at my destination

s Needed to carry bagaagse/
squipmeant/matsrials, etc.

[r MNeeded o maks other siopa
ajong the way

Ms Other, please specify

{a) How many nights were you away from home on this trip?

Number of nights

{b) How many people were travelling in your vehicie (including
yourself)7

Total number in vehicle

Which best describes the type of vehicle used for this trip?
Check one box.

1 Private carfvehicle fewned or feased)
12 Company car/vehicle (owned or feased}
{7s Rental car

GENERAL INFORMATION 1o heip us classity your answers

{a) What is your emplayment status. Check one box.

1 Employed full-time 1> Homemaker
12 Empioyed pant-time 7« Student Go To"10°
s Retired
I« Unemployed
{¥) If ermployed: What type of industry do you work In?
3+ Agrieultura/Mining T+ Whalesale/Retat
12 Construction/Manufacturing  [Js Other Service

s Transportation/
Comrmunications

Js Cther, Specify

1

{a) Piease indicate your sex and your age group.
0 Male [ Under 20 years [T+ 50 (o 84 years
2 Female [z 2010 34 years (s 65 years o aver
3 35 {0 48 years

(b) Which category regresants the tolal years greas income of
your heusehold before taxes?

[+ Lessthan $20,000 [T« $60,000 to $73.99%
T2 $20.00010 $39.99%  [Os $80,00G or over
Ja $40,000 to $59,999

Thank you for taking the time to complete this form.
Please retum it to us as soon as pessible,

if you wish to participate in the draw please fill in the
enclosed coupon and return it with your completed
questicnpaire,

11

12

CAN WE CONTACT YOU AGAIN? As part of ow research inic
Intercity Travel, we may have some addiional questions (o ask of

molorists such as yourse!. if you are willing to help us further, plasse
check the box below and write in your name and ghone number,
YES, you ¢an contact ime again

regarding queslions on Intercity Travel .. . [

Name

Phone ( 1

962-92Q

L-8



SONDAGE SUR LES VOYAGES
INTERURBAINS

A7
Contact aux Consommateurs
4369, rue Saint-Denig
Montréal (Québes) H2JI2L2

X

S

Afin de mieux comprendre les besoins des veyageurs au Québec et en Ontario, ce sondage est effectué par la compagnie Contact aux

Consommateurs, avec |a collaboration du ministére des Transports du

Québec.

Veuillez prendre un moment pour répondre aux questions ci-dessous et nous renvoyer ce formuiaire par 1a poste. Ci-ioint une snvelopps

affranchis.

Vos réponses sont importantes! 1.es résultats de ce sondage aideront
an Ontario.

& améfiorer les mayens de transport des voyageurs au Québec et

Gagnez Jusqu'a 1,000 $! Des prix de 200 $ en argent comptant seront attribués chaque semaine, du 26 octobre au § novembre 1592,

Un grand prix de 1,000 $ sera attribué le 16 novembre 1992, Le plus
le plus de chances vous aure2 de gagner. Voir les délails ci-dessous.

Nous assurons le caraciére confidentiel des renseignements que vous

1t VOUS Nous renvoyez ce guestionnaire compléte,

donnerez; ils ne seront utilisés qu'a des fins d'analyse &t de

racherche, Nous vous sommes trés reconnaissants de |'aide que vous nous apportez en répondant & ce sondage.

AU SUJET DE VOTRE VOYAGE cotte formule doit éire remplie par ou pour le conducteur

GENRE DE VOYAGE

Sl vous avez récemmant voyagé sur Fautorouts 20 en direction de
Québec prés de Sainte-Hyacinthe, un mercredi, veuillez répondra aux
questions sulvantes concernant votre pius récent voyage de ce genre.

Si vous n'avez pas effectud vous-méme ce rajet,
veuiliaz remaetira ce quastionnaire A une persanne
de vatra foyes qui a fait un tal voyage.

ot

{8} Alendroit indiqué dang la case ¥, dliez-vous dans [a partie sller ou
roteur de votre voyage? Cocher une seuie case.

O Alter {1z Retour

{b} A combien estimez.vous les colits de cetta partie du vOyage, pow ous
las pagsagers du véhicule?

2

Carburant ek ] Stationnement : G0 E

Location de voitera o133

{a) Ou avez-vous commancé celta partie da votra voyaga?
LE TRAJET A COMMENCE A

3

Adresse :

Ou i'intersection, fe paint de repére connu,
'édifica ou linstilution e plus prés.

Villg / vilage ;

Pravince / état: Code postal :

(6) Quel dtait la point de départ de cetta partie du voyags?
Cochez la case qui correspond le rmisux.

11 Résidence privée s Ecole, cofldge, universitd
s Hital (s Lieu da magasinage

{"]a Place d'afiaires Or Autre (prdciser)

[+ Lieu de kisirs

{a) Od s'est terminée cette parlle de volrs voyaga? et endrodt doit dire
diftérent du point de ddpart indiqud 4 Ia case 3{a).

LE TRAJET S'EST TERMINE A:

4

Adresse :
Qu lintersection, 1e pomt dé repera conm,
Fedifica ou linstilution le plus prés,
Ville f vitags :
Province / &tat : Code postal:

{5} Quel étail la point d'arrivée de celia parie du vovage?
Cochez la case qui correspond le mieux.

[ Résidence privés s Bcola, colidge, univarsitd
Sz Htal

[Os Place d'affaires
[« Lisu de loisirs

[De Lieu de magasinage
37 Autre (préciser}

Qual était la but princlpsl de votra voyage? Cochez une seule case.

01 Vayage d'atfaires payé s Vacances / Icisirs

ar f'amployeur
\f m: ;el [Jw Magasinage / altaires personnelias
ayage d'atfaires non
e p;;ég par l'empioyeur [ Visite 4 des amia ou parants

33 Aller / ravenir du travail Ow Autre fprécisar}

O« Aller / ravenir de
université / du colidge

Peurquol avez-vous fait ¢o voyage a bord &'un véhicule automohbila?
Cochex toules les cases qui s'appliquent.

{31 Moyen de anspor e
plus rapide

{5+ Moing cher
{1> Plus commade

T« Besoin d'un véhicuia &
l'arfivéa

]s Besoin de ransporter
bagages/equiparnanymadrial

]v Bescin de faire des arréls
en cows de roue

e Autre (préeisar)

{a) Combien de nuits vous &tes-vous absents de chaz vous lors de ce
voyaga?
Nambre de nuits :

{b} Combien y avait-i de passagers dans votre véhicule {y compris vaus-
méme)?
Nombre de passagers :

A queile catdgorie da vehicules appartient calui sUisé pow ce trajer?
Cochez une seuls case.

{1 Viéhicule privé
{"12 Véhicula dentraprise
{713 Vihicula da location & coun terme

} propriétaire ou location 4 long Brme

RENSEIGNEMENTS GENERAUX Pour nous aider 4 classifier vos réponses

{a}) Quelia est votre situation d'amploi? Cocfer une soule case.

[31 Emplayé{e) (12 Perscnne au foyer
4 plein temps [+ Erudiant
Passez 4 10"
¢ Employd{e) Os Revaitd
4 temps panlet
Os Sans amploi

) Siempioyé(e), dars quel secteur d'industrie travaillez.vcus?
O Agricufture { Industrie minidérs (74 Commerce de gres / de détall
32 Construction / fabrication s Autres services
{01 Transports { communications [l Autres {préciser)

1 0 (a) Veuillez indiquer vorre sexe ot votra 4ge.

{J» Homma 1y Moins de 20 ans 32504 84 ans

{2 Famma 2204 34 ans T8 55 ang £l plus
Tla3saagans
(&) Dans guells calégorie se situg votre revenu famifial annuel, avant
mpdle?
T Moins de 20000 $ [+60Q00 5473999 5
Cz200008435999 8 [ 8G 000 % ou phus

(15400005 4599998

Marct pour avoir complétd ce questionnaire. Veuillez nous i& retourner
dés que possible.

Pour participer au coneours, vous davez inscrice votre nom &% numérg
da teléphone sur le coupon de parcipation et nous le retourner avec
volre questonnaire diment complété,

11

PQUVONS-NOUS COMMUNIQUER AVEC VOLIS DE NOUVEAUT
Dans la cadre de nolre rechercha suwr leg voyages interurbaing, nous
pourrions avoir quelques autres questions & poser aux auvlomohiiintas
comme vous. Si yous conseniez & nous aider encore, veullisz cocher
la case ci-iessous et écrire votre nom et numéro de téiéphone.

12

OUl, vous pouvez communiguer avec moi pour me
poser d'aulras gquestions sur 125 voyages inferurbaing . .

Nom

Numéro de éléphone  { }

862-92Q



SONDAGE SUR LES VOYAGES
INTERURBAINS

Contact aux Consommataurs
4369, rua Saint-Denig
Montréal (Québec) H2J 212

XY e
CRCHATRRRS

Afin de mieux comprendra les besains des voyageurs au Québec et en Ortario, ¢ sondage est effectué par la compagnie Contact aux

Consommateurs, avec la collaboration du ministere des Transpons du

Québec.

Veuillaz prendre un moment pour répandre aux questions ci-dessous et nous renvoyer cg farmutaire par iz poste. Chjoint une ervelonos

affranchie.
Vos réponses sont imporantes! Les résultats de ce sondage aideront
en Ontarig.

4 améliorer les moyens de franspon des voyagewrs au Québec st

Gagnez jusqu'a 1,000 $! Des prix de 200 § en argert comptant seront attribués chaque semaine, du 21 décembre au 28 décembre 1982,

ﬂgfﬂQEQBL INC.
. RUE BONNEVILLE
EUIL {CHAMBLY) (QUEBEC)

G

Un grand prix de 1,000 § sera attribue le 4 janvier 1983

Le plus 13t vous nous renvoyez ce questionnaire cormplété,

le plus de chances vous aurez de gagrer. Voir les détails
ci-dessous.

Nous assurens le caractére confidentiel des renseignements
que vous donnerez; ils ne serory utilisés qu'a des fing d'analyse
et de recherche. Nous vous sommes trés reconniaissants de
l'aide que vous NOus apportez en repondant 4 ce sondage.

VEUILLEZ FAIRE PARVENIR CECI AU CONDUCTEUR REGULIER DU VEHICULE AYANT CETTE PLAQUE O° IMMATRICULATION Fiaads

AU SUJET DE VOTRE VOYAGE cene formute doit éire rempiie par ou pour le conducisur

GENRE DE YOYAGE Si vous avez affectud un voyage, semblable &
calui qui y est decrit. et ce dans un véhicule, veuiliez répondre aux
questions suivantas. Si vous n'avez pas effectué vous-méme co trajet,
veyillez remetire ce questionnaire A une personne gui pourrait avair 1ai
un tel voyage.

SUR L'AUTOROUTE 20 EN DIRECTION DE WONTREAL
FPRES DE SAINTE-HYACINTHE, UN MERCRED!,
02A

(3} A lendroit indiqué dans a case !, dliez-vous dans |a parlie afier ou
retour de volra voyage? Cochez ung ssuie case.

M+ Aller

{b} A combien aslimaez-vous igs coits 0e celle partie du voyage. pour fous
las passagers t véhicule?

2

T2 fetour

Carburant :___ K8 Stationnement 00s

Location de vosture ¢ 008

{a} OU ave2-vous commence cefie partie de votre voyaga?
LE TRAJET A COMMENCE A -

3

Adrasss :

Ou Fintersection. ie point de repdre conm,
rédifice ou institution le plus prés.

Yitla / village :

Province / éta Code postal

b} Cuel Btait le point de téparn de catte partia du voyage?
Cocherz la case qui cormespond g misux.

(s Résidence privie Os Eccle, cotliége, universie
[z Hatel Ts Lieu ge magasinage

s Place ¢'affaires 1z Autre (précisar)

s Lieu de ioisirs

{a) D0 s'pst tarminéa cette parlie de votre voyage? Cet endror goi dire
different du point de dBpart indigué 4 la case 3(a).

LE TRAJET S'EST TERMINE A :

4

Adressa -

Ou fintersection. ke point e repdre connu,
Fédifice pu [Institution fe plus pres.

Vilte / village :

Province / dtat : Code postal :

{b) Qual était le point d'arrivée de cetle partie du voyage?
Lochez i case gqui comespond e migux.

1 Résidance prives s Ecola, collége. universite
Dz Htel

[J1 Piace d'attares
[Ja Lieu de isirs

s Ligu de magasinage
Or Autre {préciser)

Quel dtait 1o bul principal de voire voyags? Cochez ung seuls case.

5

[11 Voyage o ataires payéd s Vacances / kisirs

.
- V'W’ e ) : slur s Magasinage / affaites personneiles
- g;f;:.?xyem; 7 Visite & des amis ou parents

3 Adler / ravenir du travait e Autre [préciser}

Dl Allat ¢ ravenic de
univarsité / du colége

Pourguo: avez-vous fail o8 voyage a bord d'un vehicule autafoble?
Cochez ioutas ies cases qui s gppiiquent.

6

[h1 Moyen de transport Ie s Besoin de transpsiter
plus rapide bagages/equipsmentmaiéne
Iz Moing cher [): Besain de taire des anéls
[ Pilys commode Bt COUTS O FOULS
(36 Awtre {ordoiser)

04 Besoin d'un véhiculs &

l'amivée

{ay Corntsan de nuits vous Mes-vous absenié de chel vaus lors de ce
vayage?
Nombre de nuits :

7

{b) Combien y avait-il de passagers dans votre véhicule (y comprs vous-
méme)?
Nornbre 08 passagers ;

A quehie catégorie de véhicules appartient calui utilisé pour ce traet?
Cochez uhe 59uf8 Case.

O Véhicule prive
[z vahigule dentrepnse
I3 Véhicula da location & court terme

} propnetaire ou location 4 long ferine

RENSEIGNEMENTS GENERAUX pour nous aidar 4 ciassifier vos réponses

{a) Quaelle ast votre situation d'amplei? Cochaz une seuls case.

9

C11 Employéte) 3 Parsonnae au foyar

& plein temps DO+ Etudiant
o P a0
2 Employala) []s Retraité assaR

A temnps partiel Ol Sars .

®} Si employéie), dans quel secteur d'industtie travaillez-vous?
Tt Agricudne / industrie rinisre e Commernce de gros / de détait
[z Gonstruction / lebrication Os Autres sennces
T3 Transports icommunica‘tiéns s Autres fprdciser)

votte sexe &t votre dge,

10 (a8} Vevillez indiguer

O+ Homme
[Jz Femme

e 5084 ans
[Js 88 ans ei plus

1 Moirs ce 20 ans
a2 s ans
[Ja 35448 ans

(b} Dans quelte catégorie s siue votra reveny famidial annual, avant

impdts?
i Moins de 20000 § Ta600003 4798905
C22000052393983% 13 80 000 § ou plus

Ta400008 859999038

Merci pout avoir complite o questionndire. Veuiliaz nous le retourner
dés que possible.

Pour participar au CONCOUTS, VoS davez inscrire velre NOM Bt Numarg
de 14l6phone sur le coupan de partikspation 8 noys la retoumner avec
voire gquestionnaire diment COmplétd.

11

POUVONS-NOUS COMMUNIQUER AVEC vOUS DE NOUVEAU?
Dans | cacrs de notre recherche sur les voyages intersrbains, nous
PourTiens avor quelgues aulres Questions & poser aux automobilsies
comme vous. 5i vous consentaz A nous sider encare, yveuwilez cochez
|a case ci-0a550US &L $erire volre numeéro de lgképhone

OfJ], vous pouvez communiGuer avec Mai pout me
poser d'aulres questions sy? las voyages interurbany . T

{ )

1

Numéarg de téiéphone

352.320

L.

B=27
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APPENDIX B

PUBLIC MODES SAMPLE SELECTION
Qverall Approach

For each public mode, a computerized schedule file was created containing all scheduled departures
between Corridor city pairs. These schedule files were updated for each wave. Each file contained:

- ofigin and destination terminals and cities
- departure and arrival times

- day of week

- seat capacity (air only)

- flight/bus/train number

- carrier

The Project Manager determined for each wave, the desired number of completed interviews for
each mode by city pair.

Using an estimate of the number of completed interviews that would be obtained per depariurs.
Consumer Contact determined the number of departures to be surveyed on each mode/city palr.
A stratified random sample of departures was selected for each city pair.

A single interviewer was assigned to survey each departure with the objective of completing as many
interviews as possible on that departure.

Air Sampie Selection

B.21  Number of Sampled Departures Required
To determine the required number of sampled departures for each city pair, the number of

flights on each city pair was analyzed by plane size and an estimate made of the number
of completed interviews per departure that would be achieved in each plane size category.

Unfortunately, the estimates used for the Summer sample proved to be overly optimistic,
resulting in a significant shortfall in the total number of Summer Air interviews completed
{1951 vs. a target of 3500). These estimates were revised for the Fall and Winter waves as

shown below.
Estimated Number Of
Completions Per Departure

Summer  Fall/Winter

<15 seats 6 2.3

15-19 10 4

20-49 18 8

53-99 24 14

100 or more 35 23

As well, to improve productivity for the Fall and Winter waves, larger aircraft (50+) were
sampled at twice the rate of smalter aircraft {<50). This is also justified on a statistical basis
since the proportion of passengers interviewed on large planes (27%) was about half that
of smaller planes (51%). (Large and small plane departures were dealt with separately in
the expansion procedure to correct for the oversampling of large planes.)
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B.2.2 Selection of Departures
Within each city pair, all flights were sorted as follows:

- departing terminal

- arriving city

- size of aircraft (<50 vs. 50+)
- weekday vs. weekend

- departure time

- day of week

The required number of flights for each city pair was randomly selected using a random start
and the appropriate interval. (This was done separately for large and small aircraft within
city pair for Fall and Winter).

Weekend and Weekday flights were selected proportionate to their occurrence in the
schedute.

Selected flights were then sorted by departing terminal, day and departure time and
examined for interviewer schedule conflicts.

Weekday conflicts were resolved by substituting to the same (or closest) flight on another
weekday. Weekend conflicts were resolved by substituting the closest similar flight on the
same day.
Less than 10% of selected air departures required substitution.

B.2.3 Number Of Departures Selected For Each Wave

Number Of Flights

Summer Fall Winter

City Pair
Quebec-Montreal 8 64 40
Quebec-Cttawa 12 30 18
Ottawa-Montreal 7 42 36
Toronta-Quebec 4 20 12
Toronto-Montreal 42 98 50
Ottawa-Toronto 36 102 38
Toronto-Kingston 15 38 28
London-Toronto 19 58 36
L.ondon-Ottawa 6 20 10
Windsor-Toronto 9 42 30
Sarnia-London/Toranto 11 31 24

Total Flights Surveyed 169 543* 322

* Does not include 10 Buttonville flights
surveyed and reported separately.
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B.2.4 Canadian Airline Flights - Summer Wave
C.AL did not provide the project with permission to interview in its' departure lounges
during the Summer wave. (This permission was later provided for the Fail and Winter
waves.)

Of the 169 flights selected for the Summer wave, 65 were C.Al flights (15 Toronto-
Kingston and 50 other city pairs).

Since C.A.lL is the only airline serving the Toronto-Kingston route, these 15 flighits were
surveyed without permission from C.A.l. by stationing an interviewer just outside the
entrance/exit doors to Kingston airport. During outbound flights persons entering the
building were asked if they were taking the flight to Toronto. if yes, they were given a
handout/mailback kit. Inbound flights were surveyed in a similar manner as people left
the building.

This methodology was not considered viable for other routes. Instead, additional Air
Canada (48) and Pem-Air (2) flights were substituted for the 50 C AL flights. For each
flight, the closest match was found in terms of O/D, plane size, departure time and day.

A key question, then, is whether Air Canada passengers are sufficiently similar to C AL
passengers to serve as proxies in the summer survey.

The table on the next page compares the passenger/trip characteristics of the two major
airlines. (Due to confidentiality agreements, these airine are identified as "A" and "B"
only.)
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Both airlines are virtually identical on trip purpose and party size (though airline B carries
more student commuters on the Toronto/London route).

Compared to A, airline B tends to carry fewer first class passengers and more discount
passengers. Household income is very similar (except for Toronto/London where
perhaps the greater student population contributes to a lower income profile on airfine
B).

Overall, the slight differences noted will not materially affect conclusions drawn from the
total annual survey results.

SELECTED AIRPORT C/D's
COMPARISON OF TOTAL Quebec/ Montreal/ Toronto/
TWO MAJOR AIRLINES SYSTEM Montreal Toronto London
A B A B A B A B
Trip Purpose
% Business 74 75 74 75 76 75 55 52
Commuters 3 3 6 5 3 3 3 9
Others 23 22 20 20 21 22 42 39
Mean Party Size 13 13| 14 12 1.3 13 1.4 1.3
Type Of Fare*
First Class g 6 7 2 a 7 g 3
Full Fare 60 60 68 69 58 54 50 62
Discount 31 34 25 29 33 40 41 35
Househeold Income*
<340K 14 13 15 18 15 13 18 33
$40-58K 18 19 24 20 17 19 25 17
$60-79K 20 21 19 24 19 19 18 25
$80K+ 48 47 42 38 49 49 39 25
* Re-percentaged excluding . not stated
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B.3 Rail Sample Selection

B.3.1

B.3.2

B.3.3

Number of Sampled Departures Reguired

It was estimated that 50 to 60 interviews would be completed on each surveyed train. ({In
fact, the average number of completions per train worked out to 64 in summer and 57 in
both fall and winter.) This factor was used to determine the number of sampled departures
required on each travel leg to achieve the interview targets established by the Project
Manager.

Travel Legs Definitions
In order to obtain greater efficiency of interviewer time, larger routes were split into two

smaller travel legs for sample selection and surveying.
The following Via Rail routes were surveyed in their entirety:

Quebec-Montreal

Montreal-Ottawa

Montreal-Toronto (non-stop express)
Toronto-L.ondon

The larger routes were divided into shorter travel legs as follows.

All Montreal-Toronto trains with a stop in Kingston were separated into Montreal-Kingston
and Kingston-Toronto travel legs. Each leg was treated as a separate departure in the
computerized schedule file and sampled independently.

Similarly, all Ottawa-Toronto trains were divided into Ottawa-Kingston and Kingston-Toronto
travel legs.

Toronto-Windsor trains were divided into Toronte-l.ondon and London-Windsor travel legs.
Toronto-Sarnia trains were divided into Toronto-London and London-Sarnia travel legs.

Finally, from the Atlantic service, the trip portion between Levis and Montreal was ireated
as a separate travel leg. These departures were included with the Quebec-Montreal
departures and sampled in proportion to their occurrence.

Selection of Departures
All scheduled departures were sorted by:

- departure city

- arrival city

- weekday vs. weekend
- time of departure

- day of week.

Within each city pair, the required number of departures was selected separately for each
of weekday and weekend using a random start and the appropriate intervai. Because of
the relatively small number of departures needed for some travel legs, separate
weekday/weekend sampling was used to ensure that minimum samples would be obtained
for each part of the week.

In order to maintain a reasonable degree of efficiency, the selected departures had 1o be
organized into round trips. This necessitated some amount of substitution.

Whenever a substitution was needed to achieve a more efficient round trip, priority was
given (in order) to weekday vs. weekend and then time of departure. Some 47% of selecied
train departures required substitution. (13% involved a change in day of week only, while
34% required a change in departure time.)



B. 3.4 Number Of Train Departures Selected For Each Wave
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Number of Trains Surveyed

CITY PAIR Summer Fall |  Winter
Quebec - Montreal Route WD 4 10 4
WE 4 4
Montreal - Ottawa Route WD 5 4
WE 3 2
Montreal - Toronto Route
Montreal - Toronto (Exp) wD 2 2 2
WE 2 2 2
Montrea! - Kingston wD 2 4 2
WE 2 6 2
Kingston - Toronto (M) WD 4 6 3
WE 4 6 3
Ottawa - Toronto Route
Ottawa - Kingston WD 2 4 2
WE 2 4 2
Kingston - Toronto (O) WD 4 4 3
WE 4 4 3
Toronto - London Route WD 1 2 2
WE 1 2 2
Toronto - Windsor Route
Toronto - London (W) WD 4 8 3
WE 4 10 3
London - Windsor WD 1 4 2
WE 1 2 2
Toronto - Sarnia Route
Toronto - London (S) WD 4 2
WE 2 2
London - Samia WD 1 2 2
WE 1 2 2
Total Departures Surveyed 62 112 60




B.4 Bus Sample Selection

B.4.1

B.4.2

B.4.3

Number of Sampled Departures Required

It was estimated that 18 to 22 interviews would be completed on each surveved bus. {In
fact, the average number of completions per bus worked out to 19 in both summer and fall
and 15 in winter.

Travel Leg Definitions
In order to obtain greater efficiency of interviewer time, certain routes between Montreal and

Toronto, and Ottawa and Toronto were split into smalter travel legs for sample selection and
survaying.

All Montreal-Toronto buses (except nhon-stop express buses) were divided into Montreat-
Kingston and Kingstan-Toronto travel legs.

Those Ottawa-Toronto buses with a stopover in Kingston were divided into Ottawa-Kingston
and Kingston-Toronto travel legs. Non-stop expresses and buses routed through
Peterborough were surveyed over the entire length of the trip.

All other scheduled routes were surveyed in their entirety.

Selection of Departures
All scheduled departures were sorted by

- departure city

- arrival city

- weekday vs. weekend
- express vs. local

- time of departure

- day of week

Within each city pair, the required number of departures was selected using a random start
and the appropriate interval. Weekday/weekend, and express/local buses were sampled
in proportion to their occurrence on the schedule.

In order to maintain a reasonable degree of efficiency, the selected departures had 1o be
organized into round trips. This necessitated some amount of substitution.

Whenever a substitution was needed to achieve a more efficient round trip, priority was
given (in order) to weekday/weekend, express/local and the departure time. Some 28%
of selected bus departures required substitution. (6% involved changes to day of week only,
while 23% required a change in departure time.)

During the Winter bus survey in January, the number of completed interviews fell
substantially shont of target due to lower passenger loadings on most of the routes. This
shortfall was analyzed on a route by route basis, and an additional 44 bus departures ware
surveyed in early February to make up this shortfall.



B. 4.4 Number Of Bus Departures Selected For Each Wave

Number of Buses Surveyed

Winter

CITY PAIR Summer Fall Jan. Feb. Total
Quebec - Montreal 25 42 22 4 26
Montreal* - Ottawa 22 56 26 8 34
Montreal - Toronto {Exp) 6 10 4 - 4
Mcontreal - Kingston 4 18 8 4 12
Ottawa - Toronto 8 16 8 2 10
Ottawa - Kingston 6 14 8 2 10
Kingston - Toronto 8 20 12 6 18
Toranto - Kitchener 10 12 8 2 10
Toronto - London 10 12 8 6 14
Toronto - Windsor 10 16 8 4 12
Kitchener - London 4 6 4 4 8
London - Sarnia 2 B 4 2 6
Total Departures Surveyed 1186 230 120 44 164

* includes Mirabel - Ottawa buses in proportion to occurrence on schedule.
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PUBLIC MODES - INTERVIEWS COMPLETED
CA Air Sample
Just over 10,000 interviews were completed with passengers in departure lounges prior to flight
departure. A similar number of handouts {10,860) were given to late arriving passengers of which
about 1 in 4 were completed and returned. (Mailback returns were expanded separately from in
lounge completions.)

Interviewing was conducted on the following dates.

Summer - August 22-28

fFall - November 3-9

Winter - January 11-18

Summer Fall Winter Total

Interviews completed in departure lounges 1,642 5,498 2,915 10,055
Handouts given 1,497 5,922 3,441 10,860
Mailbacks received 390 1,624 851 2,865
% return 26% 27% 25% 26%
Totat completions obtained 2,032 7,122 3,766 12,920
Incomplete/Unuseable 81 233 213 527
Total clean interviews in data file 1,951 6,889 3,553 12,393

The number of useable interviews completed for each city pair was as follows.

Air Interviews Completed

City Pair Summer Fall Winter Total
Quebec - Montreal 84 445 237 766
Quebec - Ottawa 58 147 94 299
Maontreal - Ottawa 59 283 248 530
Quebec - Toronto 67 355 187 609
Montreal - Toronto 823 2,103 1,138 4,064
Ottawa - Toronto 452 2,122 838 3,412
Kingston - Toronto 23 259 181 463
Toronto - London 184 470 273 -ogey
Ottawa - London 34 232 61 327
Toronto - Windsor 74 281 218 571
Toronto - Sarnia 93 184 76 353
London - Sarnia - 8 4 12
TOTAL 1,951 6,889 i 3,553 l 12,363




G-t (i)

C.1.1  impact Of Smaller Summer Air Sample On Accuracy Of Data

Because of the shorifall of completed interviews in the summer air survey (1951 completed vs.

a target of 3500), special caution must be used when analyzing air passenger statistics for the

summer seasan only.

The following table compares the stafistical accuracy of individual city pairs on the summer

survey, with that of the winter survey {where the target of 3500 completions was achieved).

There is only a slight reduction in accuracy for the three biggest routes (Montreal/Toronio,

Ottawa/Teronto and Toronto/l.ondon).

Except for Kingston/Toronto, all other city pairs are sufficient in size o provide a generai picture

of passenger/trip characteristics during the summer season {maximum stalistical variance

ranging from + 10.4% to + 13.6%)

Kingston/Toronto passengers should not be analyzed separately for the summer season.

Moreover, total annual passenger/trip characteristics for Kingston/Toronto should be interpreted

with caution. Because the summer survey comprises 25% of the total annual data, the effective

maximum variance for annual Kingston/Toronto data will stili be in the area of + 10%.

Summer Winter
Completed Completed

City Pair - Air Survey Interviews Variance* Interviews Variance”
Montreal-Toronto 823 + 3.5% 1138 + 3.0%
Ottawa-Toronto 452 +4.7% 838 + 3.5%
Toronto-London 184 + 7.4% 273 + 6.0%
Toronto-Sarnia 93 + 10.4% 76 + 11.5%
Quebec-Montreal 84 + 10.9% 237 + 6.5%
Quebec-Toronto 67 +12.2% 187 + 7.3%
Toronto-Windsor 74 + 11.6% 216 + 6.8%
Quebec-Cttawa 58 +13.1% 94 + 10.3%
Montreal-Ottawa 59 + 13.0% 248 + 6.4%
Ottawa-London **34 +17.1% 61 + 12.8%
Kingston-Toronto 23 +20.8% 181 + 7.4%

*

dede

(through Toronto)

are

included,

Statistical variance on a measured statistic of 50% at the 95% level of confidence.

Only about two thirds of Ottawa/l.ondon passengers were surveyed on the direct flight.

When connecting passengers a base of 54

Ottawa/London passengers (@ + 13.6%) is available in the summer air survey.



c.2 Rail Surveys

Over 13,000 interviews were completed with rall passengers on board Corridor trains.

Interviewing was conducted on the following dates.

Summer

Fail
Winter

*

- August 18-14, September 2-5*
- October 19-15, November 9-12**
- January 7-14

Due to a derailment interviewing on trains between Montreal, Ottawa and Toronto was
postponed to early Septamber.

** Four departures missed during the original schedule were re-scheduled for November.

Summer Fall Winter Totat
Total completed on board 4,160 6,534 3,463 14,167
Unuseable forms 197 207 57 481
Completions in data file 3,863 6,327 3,406 13,666
The number of useable interviews completed for each city pair was as follows.
Rail Interviews Compieted

City Pair Summer Fall Winter Total

Quebec - Montreal 424 606 361 1,391
Montreal - Ottawa 401 571 33t 1,303
Montreal - Toranto (Exp) 289 295 207 791
Montreal - Kingston 255 762 265 1,282
Ottawa - Kingston 275 503 257 1,035
Kingston - Toronto 1,175 1,451 851 3,477
Toronto - London 933 1,704 822 3,459
London - Windsor 80 299 223 602
London - Sarnia 131 136 89 356
TOTAL 3,963 6,327 3,408 13,696
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Bus Surveys
Over 9,000 interviews were completed with passengers on board busas on Corrider routes.

Interviewing was conducted on the following dates.

* &

Summer - August 22-28
Fall* - October 18-November1, November 9-12
Winter** - January 11-23, February 1-7
Four departures missed during the original schedule were re-scheduled for Navember,

Due to a shortfall of interviews in January, 44 additional departures were surveyed in

February.

Summer Fall Winter Total

Total completed on board 2,389 4,486 2,528 9,401
Unuseable forms 178 41 32 249
Compietions in data file 2,213 4,445 2,494 9,152

The number of useable interviews completed for each city pair was as follows.
Bus Interviews Completed

City Pair Summer Fall Winter Total

Quebec - Montreal 562 943 537 2.042
Maontreal - Ottawa 365 1,039 458 1,862
Montreal - Kingston 92 293 124 509
Ottawa - Kingston 100 250 134 484
Montreal - Toronto 86 190 86 362
Ottawa - Taronto 215 256 148 819
Kingston - Toronto 135 367 284 786
Toronto - Kitchener 201 258 178 837
Toronto - London 181 255 200 636
Toronto - Windsor 225 463 248 936
Kitchener - London 44 B9 66 199
London - Sarnia 7 42 31 80
TOTAL 2,213 4,445 2,494 9,152
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AUTOMOBILE - INTERVIEWS COMPLETED

DA QOverall Return Rates
Through the 3 waves the return rate declines from nearly 37% in the Summer to only 27% in Winter.
The lower return rate of 30% experienced in the Fall may be iargely a function of the approaching
Christmas period. Respondent cooperation generally declines in the last few weeks before
Christmas. As well, it is easier for the survey form to get "lost" amid the greater volume of
advertising and seasonal mail reaching each household.
Because of reporting deadlines, it was necessary to cut off receipt of Winter auto returns on
February 12th (only 2.5 to 4 weeks from mailing). Unused returns received after this date are not
included in the return rate calculation.
The following table illustrates the completion rates achieved and field dates for each of the three
Automobile surveys.
Summer Fall Winter Total
Total Mailed Out 22,412 48,674%** 12,084
Returns received 9,206 16,219 3,455 28,880
Incomplete, unuseable 996 1,443 214 2,653
Net clean interviews in data file 8,210 14,776 3,241 26,227
Net completion rate 36.6% 30.4% 26.8% 31 .5%
Trips less than 50km 405 1,484 511 2,400
Net returns analyzed 7,805 13,292 2,730 23,827
Plate Recording Aug. 9-23 Oct. 4-Nov.8 Jan. 10-17
Mailouts Aug.11-25* Oct. 9-Nov.15** Jan. 14-25
Returns received Aug.14-Nov.30 | Oct.12-Jan.14** | Jan.20-Feb.12
*  Michigan and New York plates were mailed out Sept. 11 and Oct. 7 respectively.
**  Michigan and New York plates were mailed out Dec. 9 and Dec. 16 respectively.
8577 Quebec forms were re-mailed Jan. 18 with returns received Jan. 22 to Feb. 10.
***  Daoes not include 749 service centre observations mailed out Nov. 20 (Ont/Que) and
Dec. 9/16 (Mich/NY), yielding 202 useable returns (27%) reported separately (see 2.3.2}.
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Return Rates By Region and Residential /Business Vehicle Owners

D2
Return rates were highest in Ontario and lowest in Quebec. The return rate for Quebec actually
increased slightly in the Fall, despite the Christmas period. This may have been a function of the
increased prize value used in Quebec in the Fall,
Michigan and (particularly) New York response suffered from delays in getting the names and
addresses from the State authorities.
Al mallouts {except for Quebec in Summer) were precoded as residential or business based on a
visual inspection of the mailing address. As expected, return rates from business addresses tended
to be lower. Residential and business sectors were expanded separately within province/stale (o
correct for this differing respanse rate.
Mailouts/Returns: % Returned
Summer Fall Winter
QUEBEC 4,062/ 784: 19% 18138/ 3881: 21% 4988/ 953: 19%
- Residential n/a* 16274/ 3664: 23% 4478/ 939: 21%
- Business n/a 1865/ 217: 12% 510/ 14: 3%
ONTARIO 17270/7067: 41% 29461 /10583: 36% 7086/2288: 32%
- Residential 14861/6573: 44% 25232/ 9139: 36% 6087/2059: 34%
- Business 2408/ 494: 21% 4229/ 1444: 34% 1009/ 229: 23%
MICHIGAN 798/ 298: 37% 815/ 242: 30% n/a
- Residential 675/ 261: 39% 587/ 210: 36%
- Business 123/ 37: 30% 228/ 32:14%
NEW YORK 282/ 61:22% 259/ 70: 27% n/a
- Residential 253/ 59: 23% 233/ 63 27%
- Business 29/ 2. 7% 26/ 7:27%
TOTAL 22412/8210: 37% 48674/14776: 30% 12084/3241: 27%

* The Summer survey was mailed out by SAAQ who were unable to pre-code residential /business

before maitout.




B3 Return Rates By Location

The table below illustrates the return rate achieved from each plate recording location.

03

Mailouts/Returns: % Heturned

LOCATION Summer Fall Winter

1. 401 Chatham 3409/1309: 38% 5143/1901: 37% n/a
2. 401 Woodstock 2814/1216: 43% 5096/1988: 39% 1638/621: 38%
3. 401 Guelph 2811/1137: 40% 5396/1901: 35% n/a
4. 53/2 Brantford 1410/ 538: 38% 2222/ 737: 33% 1715/590: 34%
5. 401 Napanee 2380/ 995: 42% 4635 /1574: 34% 1954 /663: 34%
6. 401 Prescont 3301/1225: 37% 5737/1818: 32% n/a
7. 7 Perth 2251/ 896: 40% 2922/1095: 37% 1236/331: 27%
8. 40 Rigaud 1800/ 433: 24% 5959/1158: 19% 3046/532 17%
9. 40 Louiseville 1122/ 228: 20% 5723/1297: 23% n/a
0. 20 St. Eugene 1114/ 233: 21% 5841/1307: 22% 2501/504: 20%

TOTAL 22412/8210: 37% | 48674/14776: 30% | 12084/3241: 27%

D.4 Late Mailing of Quebec Forms - Fall Survey

Cue to delays in completing plate observations and processing of names and addresses in Quebec,
a targe number of Quebec forms (8577) were not mailed out until the middle of November. Through
an oversight, it was not recognized that the final lucky draw date printed on the form {Nov. 16th)
meant that these respondents would receive their forms after the lucky draw date had passed. This
had a significant impact on the return rate (only 9.7% for these original 85677 mailouts).

A second mailing to these 8577 addresses was made on January 18th, featuring new lucky draw
dates in early February. Returns received from the second mailing were computer sorted against
the returns of the first mailing to identify and eliminate duplication (i.e. the same respondent sending
in a second form). The second mailing succeeded in bringing the overall unduplicated return rate
far this segment to just over 20%.



APPENDIX E E-1

DUPLICATION OF INTERVIEWS FOR EXPANSION PURPOSES

EA Public Modes
In the expansion process, certain cells or subgroups were defined for which no actual interviews
were completed.
Whenever this occurs it is necessary to "borrow" the characteristics from a group of interviews in
the nearest comparable cell to fill the empty cell and permit expansion to total trips for that
particular category.
The need for duplication of interviews occurred rarely in the Summer and Winter waves, and
involved small routes with very few departures actually surveyed (such as London-Sarnia). f, for
exampie, no Eastbound interviews were completed on this route on a weekend, the weaekday
eastbound interviews are duplicated, and the weekday identifier changed to weekend to fill this
empty cell.
For the Fall wave only, it was decided to expand all weekday public modes by hour of depariure
and all weekend public modes by 2-hour segments.
Since the number of departures sampled for each mode was not large enough to cover every hour
of departure, considerably more duplication was necessary to ensure 1-hour and 2-hour segments
were filled.
if, for a particular route/direction, we have interviews for the 1500-1559 segment but none for the
16800-1659 segment, the 1500-1559 interviews would be duplicated and "+ 100" added to each time
field. This, then, provides a set of interviews in the required segment which can be expanded to
known passenger [oads for that hour as supplied by the Carriers.
In the Air and Rail modes. duplication of Fall interviews was in the 20% range.
Bus, however, required a much larger amount of duplication (60%). This is a result of the greater
number of bus departures through each day (virtually every hour on many routes) coupled with
fewer bus departures actually being sampled (230) compared with Air (543).
Actual Interviews | % of Actual Duplicated | Duplicated Interviews | Total Records
AIR 12,393 12% 1,429 13,822
- Summer 1,951 3% 65 2,016
- Fall 6,889 19% 1,324 2,213
- Winter 3,653 1% 40 3,593
RAIL 13,696 12% 1,691 15,387
- Summer 3,963 3% 113 4,076
- Fall 6,327 23% 1,456 7,783
- Winter 3,406 4% 122 3,528
BUS 9,152 29% 2,683 11,835
- Summer 2,213 * 7 2,220
- Fall 4,445 60% 2,667 7,112
- Winter 2,494 * 9 2,503
NOTE: * = Less than 0.5%.




E2 Automaobile

During the Summer wave, accurate plate observations were possible over an entire 12-hour period
(from 0700 to 1859 each day). On rare occasions adverse weather would force a 1 or 2-hour stop
in plate recording during the day. In such cases, interviews were duplicated from the closes! time
slot to permit expansion on an hour-by-hour basis during the 12-hour period.

In the Fall, plate recording generally had to stop at 1659 due to darkness (i.e. shorter daylight
hours). [nterviews from 1600 to 1659 were duplicated to fill the 1700-1759 and 1800-1859 celis.

Actual Interviews | % of Actual Duplicated | Duplicated Interviews Total Records
AUTO
(50km+) 21,097 12% 2,609 23,706
- Summer 7,805 3% 227 8,032
- Fall 13,292 18% 2,382 15,674
NOTE: All 15,674 records in the Fall Automobile data file were duplicated and used to create a
simulated Winter data file.




APPENDIX F F.i

DATA OBTAINED FROM CARRIERS FOR SEASONAL EXPANSION

F.1 Air Passenger Load Data

F11

F1.2

Sources of Data

Passenger ioad data for Corridor air travel was obtained from three sources.

- Pearson Airport (Planning Division) provided data on all non-stop flights into and out of
LBP1A from other Corridor cities for all airfines except Air Ontario (one of two airlines
serving Pearson to London, Windsor and Sarnia). This included total monthly passenger
loads for 13 months {Oct/91 to Nov/92)* and passenger loads by day by hour for one
sample week in each of January, August and October, 1992,

- Air Canada provided total monthly passengers carried on each non-stop Corridor route
{both directions combined) except for the Cttawa-l.ondon (non-stop) route. (Data included
Alr Alliance and Air Ontario routes.)

- Canadian Airlines provided total monthly passengers carried on each non-stop Corridor
route (both directions combined) except for the Montreal-Ottawa route. (Data included
Inter-Canadien and Canadian Partners routes.)

- None of Pem-Air, Skycraft nor Nationair provided any passenger load data.

* Dec/92 was estimated by applying the $2/91 ratio for Oct/Nov to Dec/S1.

Adjusting For Weekend /Weekday Passenger Volume - Summer And Winter

For the Summer and Winter seasons it was necessary to adjust the preliminary one week
expansion by weekend/weekday. This was easily done for Pearson routes using the
day/hour data supplied by LPBIA.

For all Pearson routes, the % weekend traffic was compared against the % weekend
scheduled flights.

In the Summer, the two figures were found to be very close on a raute by route basls.
Using the average of all Pearson routes, 37.1% of passenger trips were weekend, compared
to 37.9% of scheduled flights flying on weekends. For all other routes (including Air Ontario
routes) the weekend percentage of passenger trips was assumed o be the same as the
weekend percentage of scheduled flights.

In the Winter, on Pearson routes, the weekend percentage of trips (average 38.4%) was
found to be about 2 percentage points higher than the weekend percentage of scheduled
flights (36.5%). Two percentage points were added to the weekend percentage of scheduled
flights for each route to obtain an estimate of weekend % of trips,

Eg. Onthe Quebec-Montreal route, 37% of scheduled flights are on the weekend. It was
assumed that 39% of passenger trips would be on the weekend.



F.1.3

F14

F.2

Adjusting For Hour Within Weekend /Weekday - Fall

On all Pearson routes the data supplied by LBPIA was used to expand fo the survey week
on a one-hour segment basis within weekday and on a two-hour segment basis within
weekend.

For alt other routes, total weekday and weekend passenger loads by one/two hour
segments were estimated using the number of scheduled flights in each cell "times" the
mean passenger load (as obtained from the ground crew) far ali flights surveyed within that
cell. If no flights were actually surveyed in a particular cell, the mean passenger load from
the closest comparable cell was used.

This procedure served to provide an estimate for the Fall survey week of passenger load
by weekday hour and weekend 2-hour segment for each non-Pearson {and Air Ontario)
route.

Developing Seascnal Passenger l.oads
Since it was available separately for each direction, the LBPIA data was used to determine

total seasonal passenger loads on all routes in and out of Pearson.

Since the Pearson data inciuded all scheduted Nationair passengers, separate data from that
airline was not needed.

The two remaining smaller carriers, Pem Air and Skycraft, did not provide any aggregate
passenger data. The estimate for each survey week (created using the number of scheduled
flights “times" the mean passenger load on surveyed flights) was factored up to each season
using the number of weeks in the season. The same method was used to determine
seasonal loads for Ottawa-London (Air Canada) and Ottawa-Montreal (CAl).

F.2 Rail Passenger Load Data

F.21

F.2.2

F.2.3

F.2.4

F.25

Data Source
ViaRait provided the following passenger load data.

- For a sample week in each of January, August and October total passenger load for each
"train” (i.e. departure time) for each day of week.

- For each month of 1392, total passengers carried (both directions combined) on each
Carridor route.

- ViaRalil was unable to provide separate data on the Levis-Montreal portion of the Atlantic
service (not considered by ViaRail to be part of the Carridor, but included in the survey).

Summer And Winter Expansion To Survey Week
The sample week data was used to determine the correct proportion of weekend and
weekday passengers on each route.

Fall Expansion To Survey Week
The sample week data was used to expand on a train by train basis {i.e. hour by hour}
separately within weekday and weekend.

Seasonal Passenger Loads
These were determined directly from the monthly data supplied by Via Rail.

Levis-Montreal Route Segment

Total passengers carried on this segment were estimated using the mean passenger load
on surveyed trains (obtained from the conductors) "times" the number of scheduled
departures per week. This was then factored up to each season by number of weeks.




F.3

F.26

F-3

Risruption in ViaRail Service - Spring/Summer 1992

Due to Equipment problems in the late Spring and early Summer of 1992, ViaRail passenger
loads for these months were lower than normal, ViaRail provided both actual loads and
"corrected" load figures {using historical data to estimate what the loads would have been
without the service disruption).

In consultation with the forecasters, it was decided to use Via's "corrected” data and to
adjust the corresponding seasonal loads for air and bus separately for each city pair. (i
rail ridership was lower than normal, it is presumed that at least some of these passengers
switched to other modaes, resulting in an "overstatement” of load for those modes.)

Response to the survey question on alternative modes {Q4a on Rail questionnaire} was used
to determine how much of the "lost" rail traffic on each route wouid have "switched” to each
of air and bus.

Overall, when asked which mode they would use if they could not take the train, 18% of rail
passengers claimed that would use air and 29% claimed they would use bus.

These figures (calculated separately for each route) were used to determine how many air
and bus passengers (on each route) would have used rail if there had not been the
equipment problem. Seasonal estimates for air and bus were reduced accordingty.

Bus Passenger Load Data

F.31

F.3.2

F.3.3.

F.3.4

Data Sources

- For a sample week in each of January, August and October, total passengers carried by
hour of departure was obtained for each city pair. This data was supplied by Orleans,
Gray Coach, Greyhound and Cha-Co, but not supplied by Voyageur.

- For each month of 1992, total passengers carried was obtained for each city pair. This
data was supplied by QOrleans, Yoyageur, Greyhound and Cha-Co, but net available from
Gray Coach.

Summer And Winter Expansion Tg Survey Week
The sample week data was used to determine the correct proportion of weekend and

weekday passengers for each city pair except for Voyageur routes. The mean passenger
load on surveyed buses "times® number of scheduled departures was used to estimate
Voyageur loads for the survey week.

Fall Expansion To Survey Week
The same procedures were used as described in F.3.2, except it was dene separately for
each one-hour segment (weekdays) and two-hour segment (weekends).

Seasgnal Passenger Loads
These were determined directly from the manthly data supplied by each Carrier.

Gray Coach seasonal loads were estimated by taking the survey week loads "times” the
number of weeks in each season.



G1

G.2

Qntario

APPENDIX G

DATA OBTAINED FROM MINISTRIES FOR
EXPANSION OF AUTOMOBILE SURVEY

The following steps were taken to develop seasonal projections for Ontario highway locations:

G1.1

G.1.2

G.1.3.

G114

G115
G.1.6

G1.7

G.1.8

For each highway location, the 7-day projection of qualifying vehicles {both directions}
was calcuiated for the August survey.

By dividing the week's total by 7, an Average Daily Traffic figure was created for August.

Using the Ministry table of ADT Adjustment Factors for use in 1992, the August ADT was
factored down to create an Average Annual Daily Traffic (AADT). (Factors ranged trom
0.80 to 0.90.)

Identical procedures were followed with the November survey to create another set of
AADT projections. (Factors ranged from 1.01 to 1.06).

The two AADT estimates were then averaged to create a "best eslimate” AADT.

The AADT estimates were then multiplied by the Summer Average Daily Traffic (SADT)
SAWDT and WADT factors to create daily traffic estimates for each season. {Adjustments
were applied to align the Ministry's seasonal factors with the specific time frame of the
survey's seasons. For example, the SADT factor is for July 1 to August 31. The Survey
summer season ran from June 15 to September 15.

The resultant seasonal daily figures were then multiplied by number of days in each
season.

The Survey data was then projected to these vehicle estimates.

Quebec

The same principles were followed with Quebec, simply using different adjustment factors.

G.21

G2z
G.2.3

G.24

G.2.5

G.26

For each highway location, the 7-day projection of qualifying vehicles {both directions}
was calculated for the August survey.

By dividing the week’s total by 7, an ADT traffic figure was created for August.

Using the August adjustment factors provided by the Ministry, the ADT's were weighted
to obtain an AADT estimate.

The AADT estimates were then weighted by a Seasonal Adjustment factor (created by
averaging the appropriate monthly adjustment factors provided} to obtain an average
seasonal daily traffic estimate.

The ASDT was then multiplied by the number of days within the season {0 creale a
projected seasonal vehicle estimate.

Identical procedures were followed with the November survey data to creaie a Spring/Fall
projection and winter results to a winter projection.

in all cases, seasonal projections have been based on Ministry adjustment factors and
recommended Ministry procedures.



APPENDIX H -1

WINTER AUTOMOBILE SURVEY - COMPARISON WITH FALL DATA

n order to simulate Winter auto travel, sequential adjustments were made to the Fall data by age/sex, trip
purpose and trip length.

H.1 Age and Sex of Driver

Winter drivers are more likely to be male and to be younger. While slight, these differences are
very consistent across all locations surveyed.

Fall Winter
Male 66 68
Female 27 25
Not Stated 7 7
100% 100%
Under 35 26 29
35 1o 49 35 36
50 to 64 26 24
65 or over 12 8
Not Stated 1 3
100% 100%

NOTES:
4 Fall - Unweighted data includes 0800 to 1559, 6 winter locations, and Ontario/Qusbec only
to match Winter Sample.

(2)  Winter - Unweighted except for adjustment by province within lccation to match distribution
of comparable Fall data by location and province.

{3) Trips <50 km not included in this table.



H.2

Trip Purpose

Overall, it was anticipated there would be a trend to proportionately fewer non-business trips in the
Winter. While this is true to a very slight extent overall, there are significantly different irends by
weekend /weekday and by location.

At the first 3 Ontario locations fewer non-business trips were observed on the weekdays.

However, at Perth and the two Quebec locations, the opposite was the case, with a slightly greater
propertion of non-business trips on Winter weekdays.

For each location, trip purpose was weighted separately by weekend /weekday within location.

Percentage of Non-Business Trips
LOCATION Adjusted Fall* Winter
Total 6 Locations WE 89 91
WD 54 52
2 Woodstock WE 88 90
WD 46 42
4 Brantford WE 92 90
wD 57 48
5 Napanee WE 88 92
WD 62 55
7 Perth WE 89 91
wD 63 65
8 Rigaud WE a1 90
WD 56 58
0 St. Eugene WE 90 91
WD 48 51
NOTE: Data files as described above in H.1 except Fail data
also adjusted by age/sex.




H-3

H3 Length of Tri

As expected, there was a distinct trend toward fewer long auto trips in the Winter.

Percent of Auto Trips
Weekend Weekday
Length of Trip Adjusted Falil Winter Adjusted Fall Winter
100% 100% 100% 100%
< 50 km 8 g 15 18
50 - 99 km 13 14 15 18
100 - 189 km 29 29 24 24
200 - 399 km 18 22 18 17
400 km + 26 22 21 17
Outside 6 4 7 5
Corridor
Mean (km) 244 227 213 188
NOTES: (1) Data files as described above in H.1/H.2 except Fall also adjusted
by trip purpose.
(2) Trips <50 km included in this tabulation.

Because of wide variations in trip length from location to location, trip lengih was adjusted
separately for each location within weekend /weekday.

The following table uses mean trip length to illustrated the variations. {Actual weights were
calcuiated for each of 9 trip length categories within location and we/wd.)

Mean Trip Length (km)
Weekend Weekday
Adjusted Fall Winter Adjusted Fall Winter

Total 6

Locations 244 227 213 188
2 Woodstock 182 174 163 152
4 Brantford N 100 66 60
5 Napanee 304 269 261 247
7 Perth 274 257 240 175
8 Rigaud 224 199 225 201
0 St. Eugene 296 291 296 263
NOTE: Data files as described for previous table.




H.4

H-4

Validation_of Simulated Winter Data File

Following completion of the sequential adjustments used to create the Simutated Winter daia file,
an analysis was conducted to determine whether these adjustments would, in fact, improve O/D
estimates.

The first two columns in the next table compare Actual Winter survey results with Original Fall resuits
in terms of the size of key super zone G/D pairs as a percentage of total trips.

The differences for seven O/D pairs are statistically significant before adjusting the Fall data file.

After adjustments, the new Simulated Winter data produces an O/D profile that is much cioser to
the Actual Winter data file. Only one difference (Ottawa-London) remains statistically significant.

Percent of Automobile Travellers
Super Zone O/D Pairs | Actual Winter | Original Fall | % Diff | Simulated Winter | % Diff
100% 100% 100%
Quebec - Montreal 4.5 4.6 +0.1 4.7 +(.2
Quebec - Ottawa 0.2 05 +0.3* 0.3 +0.1
Quebec - Toronto 0.2 0.1 - 01 0.1 - 0.1
Montreal - Qttawa 6.4 8.0 -04 6.4 0
Maontreal - Toronto 1.6 2.2 +0.6* 1.7 +0.1
Ottawa - Kingston 1.1 1.6 +0.5% 1.5 +0.4
Ottawa - Toronto 53 6.6 +1.3* 5.5 +0.2
Kingston - Toronto 52 3.2 - 2.0* 4.4 - 0.8
Ottawa - London 0.2 0.7 +0.5* 0.5 +0.3%
Ottawa - Windsor 0.1 0.1 0 0.1 0
Kingston - London 0.2 0.2 0 0.1 - 0.1
Kingstan - Windsor 0.1 0.1 0 0.1 0
Toronto - London 7.4 7.4 0 . 7.9 +0.5
Toronto - Windsor 2.1 2.0 -0.1* 2.2 +0.4
Same O & D 4.0 3.0 -1.0 3.6 -0.4
All Cther 61.4 61.7 +0.3 60.9 -05
NOTES: (1) "Actual Winter" and "Original Fall" data files as described above in H.1.
(2} "Simulated Winter" data file is "original fall" weighted by age/sex, trip
purpose and trip length.
(3) Bold* differences are significant at the 90% level of confidence.
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APPENDIX | -1
EDITING AND ASCRIPTION PROCEDURES

Missing Information
For most guestions on the survey questionnaire, no attempt was made to ascribe answers in case

of non-response.

The few exceptions were as follows:

11

1.1.2

{Q1) Trip Purpose - if no response {generally around 19%) code "8" was assigned (other, non-
business).

{Q2b) Type Of Fare (Rail Only) - a first class or "other fare" answer was required for
expansion. Non-response was in the area of 10%. For each route, one way cost per person
was tabulated separately for first class and "other" passengers and used as a look up guide.
When Q2b was blank, it was coded as either first class or coach depending on whether the
answer to Q2a (price paid) was closer to the mean first class or mean "other" fare. H (32a
was also blank, Q2b was coded as coach (dominant answer).

{Q3c) Number Of Household Passengers - In many cases, respondents recording “1" for
total party size {Q3b) left Q3c blank. Q3c (number of household passengers) was aiso
coded as "1" in these cases. The remaining levels of non-response to Q3¢ (where Q3b was
blank or 2 +) ranged from 6% to 16% depending on mode. Since Q3c data was essential
for expansion, the following ascription process was developed based on an analysis of party
size data by trip purpose.

Bus and Rall - for 2 or 3 passengers travelling together, in about half the cases, Q3¢ was
equal to Q3b. In the other half, Q3c would be "1" while Q3b would be "2" or "3". in other
words, in about half the cases 2 or 3 household members are travelling together while in
the other half, a single household member was travelling with other people not of his
household.

With 4 or more in Q3b, if it was a business trip, the answer to Q3¢ was usually "1

The following ascription rules were established for bus and rail.

If Q3b= insert to Q3c

bltank 1 {dominant answer)
1 1

2 alternate 1, 2, 1, 2

3 alternate 1, 3, 1, 3
4+ business 1

4+ (non-business) alternate 1, 4, 1, 4

The relationship for Air was somewhat different. On business trips the answer to Q3¢ was
usualty "1" regardless of total party size. For non-business trips Q3c was usually equal to
Q3b.

If Insert to Q3c
Q3b=blank 1 {dominant answer)
Business trip 1
Non-business Q3b answer

{Q7 Auto) Number Of People In Vehicle. Non response was very small {about 3%) on this
question. Non responses were given a value of "1" ({dominant answer).



Multiple Answers When Single Answer Reguired

Multiple response was a minor problem, generally less than 2% for any one question.

Whenever two or more answers were checked for a guestion requiring a single answer, ane of the
answers given was randomly picked, except for two questions where a priority order was used to
select from the answers given.

Q1/5 Trip Purpose -  select first mentioned of
code 4/3/2/1/5/6/7

Q5a/9a Employment - select first mentioned of
code 1/2/3/4/5



Ascribing Zones for Toronto, Montreal and Quebec City

Generally, respondents provided actual postal codes for just under half of all origin and destinations.
In most cases where the postal code was not provided, it was possible to determine the postal code
from the description given.

.31

Level of Non-Specific Response

The following table indicates the proportion of responses which were too general to permit
postal code identification.

Air travellers are teast likely to be able to give a detailed description of their O & D.

Auto travellers are most likely to know exactly where they have been, or are going.

Percent of O&D Responses In Each Cell
That Were Not Detailed Encugh For
Postal Code Identification

Greater Metro Areas
Toronto Montreal Quebec City
AIR 18% 16% 27%
RAIL 10% 11% 14%
BUS 14% 17% 12%
AUTO 4% 6% 9%

In most cases the non-specific response given was simply the name of the city {"Toronto”,
"Montreal" or "Quebec City"). At the first stage of coding, these responses were assigned
to one zone in each of the cities. (The central city zone for each of Toronto and Manireal,
and zone 122 for Quebec City.)

In a few cases, respondents did name another suburban city (e.g. "Markham" or
"Mississauga”). In these cases it was possible to assign the correct zone, but stili not
possible to identify postal code.



1.3.2 Identifving Variables To Use In Ascription

in ascribing these non-specific responses to various zones across the city the key issue is whether
the ascribed zones should be predominantly “central”, or should spread out to include a greater
proportion of suburban locations,

Using the responses for which a detailed zone was identified, the zone distribution for each city
{central core vs. suburban) was analyzed for each mode against the following variables:

- Type of Place
- Age

- Income

- Purpose

Only "type of place" showed a relationship with zone distribution. This is Hustrated in the table
following.

For all public modes, "home” origins and destinations were less likely to be central core, and mors
likely to be suburban.

For Auto, "home", "business", "shopping” and "other" destinations were all less iikely to be central

core.
Percent Of Postal Coded O&D Responses
In Each Cell That Are "Central City"
) Greater Metro Areas
Toronto Montreal Quebec
AIR - "Home" 39% 11% 12%
- Other Place 56% 49% 53%
RAIL - "Home" 46% 19% 21%
- QOther Place 83% 70% 67%
BUS - "Home" 50% 24% 23%
- QOther Place 79% 55% 51%
AUTO - Home, Business, Shopping, Other 21% 12% 22%
- Hotel, Recr. Scheol/Coll. /Univ. 43% 42% 44%

It was decided to develop a separate ascription procedure for each city, for each mode by type
of place as illustrated by the 24 ceils in the table above.

The actual ascription formulae were constructed using the Summer and Fall surveys combined.
These same formulae were applied to the Winter survey.
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1.3.3 Ascription Procedures

The following 3 tables illustrate how the ascription was done in each of the 3 cities, using a
different mode and type of place for each example.

In fact 24 such procedures were developed.
The first example shows Air travellers with a "home” in Toronto as origin or destination.

Column "A" is the % distribution across Greater Toronto zones for all responses with postal codes.
It is presumed to be the "ideal" or most correct distribution for "home" O & D’s in greater Toronto.

Column "B" is the actual distribution of all 357 responses without postal code. As can be seen,
most but not all said "Toronto". A few sald "Mississauga“, "Etobicoke” etc.

Colurmmn "C" Is the ideal distribution to be used for ascription (Column"A® % of 357).

Column "D" shows the required re-assignment of responses to achieve the ideal distribution shown
in Column "C". Only the 284 zone 40 responses are re-assigned.

For example, the 29 "Mississauga’ responses are left as zone 36. An additional 22 responses
(randomly selected from the 294 zone 40 responses) are also assigned to zone 36 to produce a
total of 51 zone 36 responses.

AIR TRAVELLERS
Crigin or Destination is Greater Toronto
and Home (Summer/Fail)

A, Have Postal | B. No Postal C. Ideal D. Re-
Detailed Zones Cade Code Distribution Assignment
TOTAL 100% 357 357 294
40 Toronto* 39 294 137 137
36 Mississauga 14 29 51 22
37 Brampton 6 8 22 14
39 Etobicoke 9 7 32 25
41 York 2 - 6 6
42 East York 1 - 5 5
43 North York 10 3 36 33
44 Scarborough 5 9 19 10
45 Vaughan 2 . 6 6
46 Markham 5 - 20 20
47 Richmond Hill 2 3 6 3
48 Aurora 1 - 4 4
49 Newmarket 1 1 4 3
51 Pickering 2 1 B 5
52 Ajax 1 2 3 1
NOTE: * Central City




The next two tables illustrate zone ascription in each of Montreal and Quebec City.

AUTO TRAVELLERS

Origin or Destination is Greater Montreal
and Hotel, Recreation, School/C/U (Summer/Fall)

Detailed Zones
TOTAL

A. Have Postal
Code

100%

B. No Postal
Code

40

C. Ideal
Distribution

D. Re-
Assignment

40

36

97 Montreal-D*

42

36

16

1

92 Laval Quest

93 Laval Est

94 Montreal-A

—_

95 Montreal-B

WM | =

W~ | = I

96 Montreal-C

98 Montreal-E

99 Montreal-F1

100 Monireal-F2

102 Laprairie

~~ Wi N

103 St. Hubert

104 Longueuil

105 Chambly

wilw|=imjojoiaia ||~

— ot | - s DRI

| NOTE: * Central City.

1 RAIL TRAVELLERS

rigin or Destination is Greater

l—_'—T

Quebec City and Not Home (Summer/Fall}

I A. Have Postal | B. No Postal C. ldeal D. Re-
Detailed Zcones Code : Code Distribution Assignment
TOTAL 100% 111 111 108
119 Quebec City* 67 - 74 73
118 Ste. Foy 18 - 20 20
120 Charlesbourg 2 - 3 3
121 Beauport - 1 1
122 Quebec C.D.** 10 108 11 i
133 Levis 2 3 2 -
NOTE: * Central city.

** 122 was used as general "Quebec City" code for non-specific responses.




Superzone No.
1

2

10
11
12
13
14
15
16
17
18

19

APPENDIX J

QUEBEC/ONTARIO HIGH SPEED RAIL PROJECT

SUPERZONE SYSTEM - B

Superzone Name
Greater Windsor
Western Ontario
Greater London
Greater Kitchener-Waterloo
West Central Ontario
Hamilton-Wentworth
Greater Toronto
Central Ontario
Greater Kingston
Eastern Ontario/Western Quebec
Greater Ottawa-Hull
Greater Montreal
Eastern Quebec
Greater Quebec City
Eastern Canada
Northern Ontario/Quebec
Western Canada
United States

Rest of the World

VIA Zone
1,2
3-7, 14
15, 16
23,24, 25
8-13, 17-22, 26, 27, 57, 58
28-32
33-56
59-70‘
71,72
73-78, 86, 87-89, 91, 108 , 1§
79-84, 86
90, 92-107, 109-111, 126-128
112-117, 123-125, 129~-132, 134-136
118-122, 133
201-204
205-207
208
201-218

219-221



QUEBEC/ONTARIOC HIGH SPEED RAIL PROIECT
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